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INTRODUCTION

The transition of the Republic of Uzbekistan to a market economy, which is directly related to the renewal of
artistic culture, necessitates a radical reform of its management. Consequently, the effectiveness of the
implementation of state policy related to spiritual and cultural-educational work depends in many respects on this.
It is known that in the recent past, the state order in the management of artistic culture in our republic was the basis
of the policy of its management, in essence, expressed the goals of the communist ideology. Today, the freedom of
speech and belief, freedom of thought and expression, enshrined in our Constitution, form the basis of the artistic
policy pursued in our republic. Therefore, the art culture, which is the most important area of unique and full
expression of the creative freedom of the individual, is based on the principles of the Eastern mentality, the spirit of
the Uzbek people, social orientation.

MATERIALS AND METHODS

Preservation of cultural heritage, support of innovation and freedom in creative activity, popularization of
artistic values, improvement of aesthetic and educational education of the population, art

The essence of this policy is to treat the work of artists with care, to create conditions for the emergence and
creative development of NEW talents.

The administrative forms of management in this area, which existed in the recent past, do not justify
themselves in the context of market relations. Therefore, it is very important to develop methods that meet the new
conditions in the management of art culture in the transition period. As the First President of the Republic of
Uzbekistan IA Karimov noted, “One of the biggest things in this regard is the preparation and rapid adoption of the
necessary laws in the field of education, culture, press and publishing. We know that such sponsors should be given
relief. But sponsorship is a true artistic endeavor, a truly creative event

It is the first and largest sponsor of such areas.

It should be noted that the creative use of colorful models used in the field of art culture management at
different stages of development in the world, as well as in the near abroad, has a positive effect. These models are
mainly characterized by the following areas: first, the governing functions of the state focus only on the organizational
aspects of creating, distributing and mastering artistic values, secondly, creating conditions for artistic creation and
solving problems of mastering artistic goods; thirdly, this management is limited only by the implementation of value-
oriented and educational functions; fourth, the management of artistic culture will be at the disposal of its social
institutions, the importance of organizing it on the basis of marketing is given; fifth, in this process, a socio-state,
political and economic system based on cooperation between the state and social institutions, coordination with
external management, freedom of creativity and legal control of artistic mastery will be created.

External marketing, on the one hand, studies the spiritual and artistic interests and needs of the population in
order to ensure the purchase of products in the market of artistic values, on the other hand, provides practical
assistance in educating and developing the artistic tastes of art fans.

RESULTS AND DISCUSSION

Development of tourism, the world of our country. As a result of taking a worthy place in the community and
the open policy of our state, a market of folk handicrafts, called the art trade, has emerged. Indeed, art trade is a
very delicate field, which requires the stability of certain norms, otherwise the classical, traditional products of our
people can be rudely adapted to market interests, the market of glossy products can be decided, under the influence
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of which historically formed traditional products lose their essence. shallow, artificially propagated. According to
experts, the production of applied arts should be based on a combination of aesthetic, social and historical aspects .
Innovative processes are taking place in Uzbekistan as a result of the use of marketing in the socio-cultural sphere as
a guarantee of strengthening the market economy. , publishing, translation, tourism and cultural health services.
Commercial areas of show business - the organization of advertising, the sale of musical equipment, formed private
firms engaged in the production, production and sale of audiocassettes, CDs, audio and video recordings .

It is known that cultural institutions perform certain strategic tasks legitimized by the state, as these
organizations work with the public, realize the talents of the people, such as singing, dancing, acting, art reading,
meaningful leisure, the spirit is encouraged to continue the advanced traditions imbued with ideas.

In this regard, the research of cultural scientist VA Alemasov provides important practical recommendations
for the use of marketing services in the activities of cultural and educational institutions. According to the researcher,
an important aspect of this process is that in the marketing environment, the sources of funding for institutions vary,
the scope of activities requires specific funding, but the relationship between the object and the subject of institutions
is not normalized by the relevant network. Positive solutions to these problems will expand the scope of initiative and
creative activity of institutions, open the way to entrepreneurship. V.A. This is evidenced by the activities of the Club
of Business Women in Tashkent, the Center for Computer Games, analyzed by Alemasov

Specialization of artistic activity plays an important role in the context of marketing services. We can see this
in the fact that artistic creativity has become a tradition among family communities. In our country, for example, a
group that deals only with musical instruments, the bands are mostly forgotten, ancient musical instruments are being
revived due to their creative activity. In particular, in the Fergana Valley, many family dynasties of musicians, who
have long been accustomed to metallurgy, that is, in copper bowls and percussion instruments, are now active.

CONCLUSION

According to observers, most of the family's musical instruments specialize in playing ancient Uzbek musical
instruments with trumpets, horns, drums and quartets. Especially in Tashkent, three or four generations of some
families are engaged in this type of performance. Family groups also take an active part in the competitions "Alla",
"Wedding songs", creative poets, masters of national performing arts, competitions of gatekeepers, great singers,
folklore and ethnographic groups, askiyas and other artists .

Thus, the economic factors of artistic culture are the material and financial means that ensure its
implementation and development, funds, entrepreneurship and business in this area, sponsorship and investment
opportunities, conditions, their socio-political security. and legal

REFERENCES:
1. Karimov I.A. The homeland is as sacred as a shrine. 3 t. B.36
2. Maxmudov T. Aesthetics and spiritual value. B.222-22
3. Mullojonov D. Uzbek musical variety in the system of show business.//Public opinion. Human rights. 2003, N
2,S.38
4. Alemasov V.A. Features of the development of cultural and educational institutions in the context of
Uzbekistan'’s transition to critical relations.

5. Abstract of the thesis. Diss ... d-ra filos.nauk.-T .: 2001, UzMU, S. 26.
6. Inoyatov M. Family, creativity, upbringing and spirituality.-T .: Shark, 2000, P.102-
7. Bakhromovich, S. I. (2020). Effects of Objective and Subjective Factors to Develop Intellectual Culture of

Youth. Canadian Social Science, 16(2), 55-59.

8. Ahmadjonovna, E. T., & Bakhromovich, S. I. (2020). Pedagogical Analysis Of Culturo-Educational Institutions’
Actions In Youth Education (On The Example Of Museum Activities). The American Journal of Social Science
and Education Innovations, 2(08), 576-582.

9. Cupaukos, U. B. (2018). CoumanbHo-dmnocodckme acnekTbl OPMUPOBAHUST MHTENIEKTYANIbHON KyNbTypbl
monoaéxu. Theoretical & Applied Science, (1), 61-66.

10. Bakhromovich, S. I. (2018). Social and philisophical performance of making youth’s intellectual
culture. European science review, (7-8).

11. Bakhromovich, S. I. (2020). Analysis Of Modern Approaches To Ensuring The Effectiveness Of Management In
Higher Education Institutions. The American Journal of Social Science and Education Innovations, 2(12), 364-
369.

12. Siddikov, I., & Gulomov, A. (2020). Philosophical and psychological features of the formation of asertive
behavior in the development of cognitive activity. In Mcuxonornyeckoe 340pOBbE HACENEHUSI KaK BaXKHbIM
dakTop obecneuyeHns npouseTaHus obuwectea (pp. 38-42).

13. Cugoukos, W. bB. (2019). TlocyaapcTBeHHass MONAMTMKA B OTHOLUEHUMM MONOAEXM B  Y36ekucTaHe:
HaLUMOHasNbHbLIA ONbIT M peasibHasi HeobXOAMMOCTb MEXAYHapOAHbIX WMHUUMATMB. In YcnoBus coumanbHo-
9KOHOMMYECKOro pa3BuTUS 0bLLeCcTBa: UCTOPUS U COBPEMEHHOCTL (pp. 38-43).

14. Bakhromovich, S. I. (2020). The impact of managerial professional development on the effectiveness of
Higher Education institution management. Academicia: an international multidisciplinary research
journal, 10(12), 1014-1020.

127 |Page



European Journal of Research Development and Sustainability (EJRDS)

15

16

17.

18.

19.

20.

21,

22,

23.

24.
25,

26.

27.

28.

29.

30.
31.

32.

33.

34.
35.

36.

37.

38.

. Siddikov, I. B. (2019). ®unocodcko-neaarornyeckme acrnekTbl PasBUTUS WMHTENNEKTYaNIbHOW KyNbTypbl
CTyaeHToB. BecTHMK OWCKOro rocyaapCTBeHHOro yHuBepcuTeTa, (3), 38-42.

. Bakhromovich, S. I. Development trends and transformation processes in academic mobility in higher

education in Uzbekistan and the world.

Bakhromovich, Siddikov Ilyosjon, and Maxamadaliev Lutfillo. "Development of ecological culture in students in

the process of education of history of uzbekistan." (2021).

Madimarovna, A. 1., & Khoshimovich, M. B. (2020). Factors for the development of tourism culture in the

uzbek national value system. ACADEMICIA: An International Multidisciplinary Research Journal, 14), 575-

580.

Madimarovna, A. 1. (2020). The Role of Art in Youth’s Aesthetic Education. Cross-Cultural

Communication, 16(1), 121-123.

Arzimatova, I. (2019). AESTHETIC EDUCATION, ITS FEATURES AND STRUCTURE. Scientific Bulletin of

Namangan State University, 1(6), 219-222.

Arzimatova, I. (2019). Art industry development of society and society culture. Scientific Bulletin of Namangan

State University, 1(1), 129-134.

Ap3umatoBa, M. M. (2020). NckyccTBoO kak cBoeobpa3Hoe CPeAaCTBO BOCMUTAHUS. BECTHUK MEAArorvku. Hayka

v npaktuka, (51), 116-117.

Ap3aumaToBa, WM., & MymuHoB, XK. (2019). Ponb M 3HaAyeHMe ICTETUMYECKOM MOpanu B Mpouecce

COBEpLUEHCTBOBaHMS MOSI040ro nokonenust. 66K 60 o 23, 60.

Ap3umaToBa, U., & MymnHos, XK. (2019). Cekuns «dunocodckne Haykm». 6K 60 A 43, 234.

Ap3nmaToBa, M. M. (2016). K Bonpocy 0 co3vaaTesibHOM NoTeHUMane HaunoHaslbHOW 3CTETUYECKOW KybTypbl

B rpa)kaaHckoMm oblectse. Mosiogou yyenbid, (3), 1112-1114.

Ap3umatoBa, U. M. (2019). MNpouecc rnobanmsaumm n HOpMMPOBaAHME YyBCTBA MATPUOTM3MA Y MOJOAEXM.

in nepcrekTBHbIE 06/1aCTH Pa3BUTUS HayKku 1 TexHos1ormd (pp. 20-22).

Arzimatova, I. M. (2021). Relationship Of Aesthetic Culture And Spirituality Of Personality. 7hAe American

Journal of Applied sciences, 302), 100-104.

Arzimatova, 1., & Tursunov, B. (2021). THE ROLE SOCIAL FACTORS IN THE SPIRITUAL DEVELOPMENT

PERSONALITY. Scientific Bulletin of Namangan State University, X2), 163-170.

Arzimatova, I. M., & Muminov, D. (2020). Classification Of Modern Aesthetic Problems. 7he American Journal

of Social Science and Education Innovations, Z11), 496-500.

Arzimatova, I. A. AESTHETICAL ESSENCE OF LABOR IN PERSONAL DEVELOPMENT.

Arzimatova, I. M. (2020). Art as a kind of education. Bulletin of Pedagogy: Science and Practice,(51), 116-

117.

Arzimatova, I., & Muminov, J. (2019). Role and significance of aesthetic morality in the process of improving

young generation.

Arzimatova, I. M. (2019). Globalization process and formation of sense of patriotism in young

people. prospective sciences and technologies, 20-22.

Arzimatova, 1., & Muminov, j. (2019). Section" philosophical sciences.

Arzimatova, I. M. (2016). On the question of the creative potential of the national aesthetic culture in civil

society. Young Scientist,(3), 1112-1114.

Madimarovna, A. 1., & Madaminovich, M. J. (2020, December). The place of aesthetic and artistic culture in

the spiritual life of society and the individual. In Archive of Conferences (Vol. 10, No. 1, pp. 177-178).

Ap3umaTtoBa, M. M. (2019). CoumanbHO-NCUXONOMMYECKUE OCOBEHHOCTM HALMOHANBHOW 3CTETUYECKON

KynbTypbl. In Yorosus couymasibHO-3KOHOMUYECKOro pa3BuTms OOLUECTBAE. MCTOPUS U COBpeMEHHOCTH (pp. 9-

12).

Ap3umatoBa, U., & MymuHoB, XK. (2019). B3anMOCBS3b 3KOIOrMYECKOrO M 3CTETUYECKOro 06pa3oBaHuS.

iN aKTyasbHbIE BOMPOCH! Pa3BUTHUS COBPEMEHHOM HAYKku 1 06pa3oBarus (pp. 234-236).

128 | Page



