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Abstract

This article discusses regional tourism. The main signs and conditions of tourism development in the
region were also identified. In the national economy, tourism is one of the young, developing industries
that correspond to the general trends of structural development. This specific branch of the economy
includes the activities of tourist enterprises to provide a complex or individual services to tourists and
sell tourist goods in order to meet the needs of a person who arises during his journey (trip).
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AHHoOTAaMA:

B craTpe paccmaTpuBaeTcs perHOHAIbHBINA Typu3M. Takke ObLIH OTIpe/ieIeHbI OCHOBHBIE ITPU3HAKUA U
yCJIOBUSI Pa3BUTHSA TypH3Ma B PerHOHEe. B HaIMOHAJIbPHOW SKOHOMHKE TyPHU3M - OJHA U3 MOJIOJBIX,
Pa3BUBAIOIIMNXCA OTPAC/Ied, OTBEYAIOIMX OOIMMM TEHJIEHIIUSAM CTPYKTyPHOTO Ppa3BUTHsS. IJTa
crenuduyecKkas OTpacjiib SKOHOMUKHU BKJIIOYAET B ce0s /IeSATETbHOCTh TyPUCTUUYECKUX MIPEATIPUATHN
II0 OKA3aHUI0 KOMILIEKCHBIX WJIM WHAWUBUIYaJIbHBIX YCJIYT TypHUCTaM U IPOJAAXKE TYPHUCTHUECKUX
TOBAapOB C IIeJIbI0 Y/IOBJIETBOPEHUSA IOTPEOHOCTEN UYeJIOBEKA, BO3HUKAIOIIETO BO BpPEMS €TO
Iy TeIecTBUs (IT0e3Ku).

KittoueBblie ci0Ba: TYpU3M, PETHOHATIBHBIN TYPU3M, PA3BUTHE TYPU3Ma, TYPUCTUUYECKAsI IeSITETHHOCTD,
Typucrtuueckuil moTeHIINAJ, a/IMUHUCTPATUBHBIN LIEHTP, CIPOC, TYPHUCT, myTeliecTBue, IleKkoBbIHI
IyTh, TIOTEHIIUAIBHBIN TYPUCT, HH/IYCTPUS TypU3Ma.

Modern tourism is a complex and mass phenomenon, a form of recreation organization, a way of
learning about the world, an area of interregional and international cooperation, the sphere of services
and entrepreneurship, part of regional and state policy.

In the national economy, tourism is one of the young, developing industries that correspond to the
general trends of structural development. This specific branch of the economy includes the activities of
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tourist enterprises to provide a complex or individual services to tourists and sell tourist goods in order
to meet the needs of a person who arises during his journey (trip). The tourism sector, in addition to
the tourism industry, covers a number of related industries, namely: the activities of sanatorium-resort
enterprises, collective accommodation facilities, catering enterprises, excursion services, leisure
services, etc. In addition, the participants of tourist services are transport enterprises, enterprises of
the household sector and housing and communal services, enterprises of the light and food industry,
trade enterprises, insurance companies and banks, pharmaceutical enterprises, etc. Thus, the tourism
sector can be considered as an intersectoral complex that allows you to get a multiplier effect and ensure
the socio-economic development of the region.

The most convincing argument for the development of the tourism industry in the region is its positive
impact on the economy. It contributes to the effective use of the natural resource potential of the
country's regions, solving employment problems, and attracting investment in the economy. The
development of domestic tourism allows you to organize the rest of the local population, meet the needs
for cultural development and education of the younger generation, etc.

Almost every region of Uzbekistan has certain resources for the development of tourism. But when
planning the development of the tourism sector, it is necessary to take into account the natural and
climatic conditions, historical prerequisites for the development of regions, their industrial
development, as well as elements of the institutional environment that affects the development of the
tourism sector.

As arule, the location of attractive tourist areas on the territory of a particular region is of a focal nature,
since tourism centers tend to attract attractive natural and historical and cultural objects, but require
the presence of infrastructure facilities. Therefore, the assessment of the region's resources should be
carried out in the context of municipalities. It is important to note that the development of regional and
domestic tourism is an important task of the state.

Many scientists consider regional tourism as a development tool at regional and local level, and have
underlined the importance of tourism for the development of the country and its regions. The
development of tourism in regions is the part of country’s socio-economic development and is based on
local and country wide resources.

Tourism as a special type of activity imposes special requirements on the resource support of the
consumer service process: to provide a certain tourist product to the consumer, more numerous and
diverse resources are required than for other types of activities. In this regard, in the science and
practice of tourism has been introduced category "tourist resources", in the disclosure of the essence of
which various approaches are used.

The basic premise of studying the category "tourist resources" should be considered the statement that
these are "natural, historical and socio-cultural factors, including objects of demonstration and study,
as well as other objects that are able to meet the spiritual needs of people, contributing to the recovery
and development of their physical and moral forces, constitute tourist resources”.

Pursuant to the economic definition of ‘resource’, resources in tourism may be defined as all those
means that can be beneficially utilised for the purpose of tourism in a given area. n addition to primary
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tourism resources, a resource base is also made up of other direct tourism resources (tourism and
catering facilities, related facilities and services, staff, agencies, organisation) and indirect tourism
resources (preserved environment, geo-transportation position, municipal infrastructure, political
stability). In terms of genetics, resources are classified as natural (that nature has created) and
anthropogenic (that humans have created).
The world tourism organization expands the boundaries of the concept of tourism resources,
highlighting the following groups [3]:

« Natural resources;

« energy wealth;

» The human factor (demographic and cultural aspects)

« Institutional, political, legal and administrative aspects;

« social aspects, features of the social structure, level and traditions in the field of education, health

and recreation;

« various goods and services, transport, communications, recreation and entertainment infrastructure;

* economic and financial activities.
The main task in developing a long-term strategy for socio-economic development of the region is to
determine its intended specialization in the national economic system and form a concept and strategy
for the development of the regional economy on this basis. The prerequisite for regional specialization
is formed by the comparative and sometimes absolute advantage of a certain set of resources. For
effective use, they should be sought out and expanded both in breadth and depth using their potential.
This is common in international practice, the criterion suggests that any area has its own set of
resources through which you can create a specific national economy with an effective social and
economic development. The strategy of socio-economic development of the region should be
considered from these positions:
First, the resource context of the region should be determined;
Secondly, should be determined the effective resource policy of the regional economy, based on its
resource context;
Third, it should be developed a concept and strategy for using the existing resource context.
The study of the resource context of dynamically developing regions of the XXI century indicates that
the focus is now on resources with high reproductive potential, large market capacity, and active
demand. Tourism and recreation resources can become such a resource for the regional economies of
the Republic of Uzbekistan. At present, like many industries, the tourism industry is developing rapidly.
Tourist business can not be formed due to the existing capital, technology, as well as skilled workers —
employees. To do this, first of all it is necessary to have tourism resources.
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