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Abstract 

 
Tax receipt is a major source of government financing to build the infrastructure and operating costs of 
a country. The population of this study was 87,846 individual taxpayers who were registered in KPP 

Pratama Medan city. The samples of this research are 100 individual taxpayers. This study discusses 

the influence of taxpayer awareness (X1) on the performance of tax revenue (Y), the direct influence 
of fiskus service (X2) on the performance of tax revenue (Y), Taxpayers Awareness (X1) on Taxpayer 

Compliance (Z) H0 is rejected so that there is a significant influence. Analysis of direct influence of 

Fiskus Services (X2) on Taxpayer Compliance (Z), H0 is accepted so as not to have a significant effect. 
Analysis of the indirect effect of taxpayer awareness (X1) on the performance of tax revenues (Y) 

through taxpayer compliance (Z) that taxpayer compliance (X1) on the performance of tax revenue (Y) 

significant effect through taxpayer compliance (Z) or in other words taxpayer compliance variable is 

an intervening variable or a mediation variable. Analysis of the indirect effect of Fiskus Services (X2) 
on the performance of tax revenues (Y) through taxpayer Compliance (Z) shows that Fiskus Service 

(X2) do is not have a significant effect on taxpayer compliance (Z) or in other words that taxpayer 

compliance variable is not an intervening variable or mediation variable. 

 
Keywords: Taxpayer awareness, Fiskus Services, Taxpayer Compliance and Tax Reception 

Performance. 

 

 

 

INTRODUCTION  

Background 
 Tax is an important thing for a country. 

The state will not be able to run or  to finance 

the government and infrastructure of the 

country if the tax is not carried out properly. 

So, it is necessary to manage taxes properly 

and optimally in order to get maximum 

results as well. When the maximum results 

will be able to help the income and the 

foreign exchange of a country, so also the 

income from the maximum tax restribution 

will be able to channel the growth and the 

development of a good infrastructure in the 

country. 

 The current government of Indonesia 

is very concerned about the income from the 

tax sector to increase the revenue of the 

State, therefore the government is now 

issuing several policies including the 

existence of tax bleaching, reducing tax 

duties in some economic sectors. 

 Taxes have high contribution in non-

oil and gas state revenues, so tax revenues 

are the benchmark for the State Budget Plan. 

In recent years, revenues from the fiscal 

sector have reached more than 70% of the 

total state revenue from the fiscal sector. The 

policy has an impact on the society, the 

business world, and other parties as payers / 

cutters / tax collectors. The self assessment 

system that requires taxpayers to proactively 
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calculate, deposit, and report their own 

taxes, demand that these parties be able to 

understand and implement each tax 

regulation 

 According to the data from the 

Directorate General of Taxes, the total 

taxpayers in Indonesia in 2013 were 

28,004,128 taxpayers, of which 89.66% 

were private persons, 8.31% were agencies, 

and 2.01% were treasurers. With a total of 

28,004,128 taxpayers, the level of 

compliance in submitting SPT is around 

60.86%, so there are around 39.14% 

taxpayers who have not complied. With our 

total population reaching 280 million, the 

total taxpayer of 28,004,128 is not effective 

or maximum. Therefore, hard work from the 

government is needed to carry out the 

awareness or knowledge about taxes both to 

the community and existing companies. 

 

 Taxpayer awareness is tax 

knowledge, taxpayer perceptions, tax 

counseling, and taxpayer characteristics. 

While the tax office service is the quality of 

service from the tax authorities themselves, 

the tax provisions and the implemented. 

Therefore the title of of the information 

system study is "The Influence of Taxpayer 

Awareness, and Fiskus Service on the 

Performance of Tax Revenues with 

Taxpayer Compliance as Intervening 

Variables: Study of Personal Tax Payers at 

the Pratama Medan City Tax Office". 

 

THEORETICAL BASIS 

Theory About Taxes 

 According to Adriani in Mardiasmo 

(2011), taxes are community contributions 

to the state (which can be imposed) that are 

owed by those who are obliged to pay 

according to general regulations with no 

immediate return and the purpose is to 

finance general expenses related to the duty 

of the state to organize the government. 

 According to Soemitro in Mardiasmo 

(2011), taxes are people's contributions to 

the State treasury based on the Law (which 

can be forced) without the services in return  

(counter-achievements) that can be directly 

shown and used to pay for public expenses. 

The definition is then corrected, so that it 

reads as follows. Taxes are the transfer of 

wealth from the people to the State treasury 

to finance routine expenses and the surplus 

is used for public saving which is the main 

source for financing public investment. 

 According to Sumarsan (2013: 5) 

the tax function is as follows: 

a. Receipt function 

The tax serves to collect funds from the 

public for the State treasury, which is 

intended to finance government 

expenditures. 

b. Management Function 

As a tool to regulate the structure of income 

in the community and the structure of wealth 

between economic actors. 

Taxation problems are not simple just as to 

give a part of someone's income or wealth to 

the State, but the color looks different 

depending on the approach. In this case, 

according to Waluyo (2014: 5) there are 

several aspects of the approach that need to 

be considered, namely: 

a. Economic aspects 

From an economic point of view, taxes are 

state revenues that are used to direct people's 

lifes towards prosperity. Tax is the driving 

force of the economic life of the community. 

Services provided by the government are 

public interest (public utilities) for mutual 

satisfaction, so that the tax flowing from the 

community eventually returns to the 

community. 

b. Legal Aspects 

Tax law in Indonesia has a clear hierarchy in 

order, namely the 1945 Constitution, Laws, 

Government Regulations, Presidential 

Decrees, and so on. This hierarchy is strictly 

enforced, and the lowest level regulations 
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should not conflict with higher level 

regulations. 

c. Financial aspect 

This approach from the financial aspect 

included in the economic aspect only 

focuses on the financial aspects. 

d. Sociology aspects 

In this aspect of sociology society, taxes are 

reviewed in terms of the community, which 

involves the consequences or impacts of the 

community on levies from what results can 

be conveyed to the community. 

 

Theories About Tax Payer Awareness 
According to Waluyo (2013: 23), 

taxpayers are individuals or entities, 

including taxpayer, and tax collectors, who 

have tax rights and obligations in accordance 

with the provisions of tax laws and 

regulations 

 According to Sumarsan (2013: 19), 

Taxpayers are individuals or bodies, 

including taxpayers, tax deductions, and tax 

collectors, who have tax rights and 

obligations in accordance with the 

provisions of tax laws and regulations. 

According to Irianto (2005) in Widayati and 

Nurlis (2010), the are many tax awarenes is 

a form of participation in supporting the 

country's development. Realizing this, 

taxpayers are willing to pay taxes because 

they feel they have not been harmed by the 

tax collection 

 Awareness that delaying tax 

payments and reducing tax burden is very 

detrimental to the state. Taxpayers are 

willing to pay taxes because they understand 

that delaying tax payments and reducing tax 

burdens have an impact on the lack of 

financial resources that can result in 

impeded state development. 

The awareness that taxes have been 

established by law and can be imposed. 

Taxpayers will pay because tax payments 

are based on a strong legal basis and are an 

absolute obligation of every citizen. 

 

 

Theories of Services Philosophy 
Service is the ability to help that is 

shown individually or even in teams. When 

we learn about taxes, of course we know 

about the services of tax authorities. So the 

service of the Fiskus can be interpreted as 

follows how the tax officer¶V attitude in 

helping, managing, preparing all the needs 

needed by someone in this case is a taxpayer 

(Jatmiko, 2006). 

 According to Kotler and Keller 

(2010), good service must contain five equal 

instruments which include: 

a. Tangiblity is a form of service provided by 

tax officials to taxpayers. 

b. Reliability, is the consistency of the 

quality and quality of services provided by 

tax officials to taxpayers. 

c. Assurance, which is a guarantee given by 

the tax office to taxpayers to get maximum 

service. 

d. Responsibility, is the accuracy of tax 

services provided by officers (tax 

authorities) to taxpayers. 

e. Emphaty, is the caring attitude shown by 

the tax officer to the taxpayer. 

 

Theories About Taxpayer Compliance 
Compliance comes from the word 

obedient, which according to the Indonesian 

general dictionary, obedient means to obey, 

obey orders and rules, and be disciplined. 

Whereas compliance means obedience, 

obedience, submission or obedience to the 

teachings or rules. According to Nasucha 

(2004), compliance is obedience to authority 

or rules. Compliance indicates the existence 

of forces that influence individuals 

explicitly. Compliance is also a typical 

response from other individuals whose status 

and power are higher. 

 

 

Theory About Tax Revenue Performance 
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 The definition of Performance 

according to Robbins and Judge (2009), is a 

function of the interaction of abilities, 

motivations, and opportunities for 

performance. A task or work can be resolved 

if someone has a certain degree of 

willingness and level of ability. Based on 

this, it can be concluded that the 

performance of tax receipts is the work 

produced from revenue both in terms of 

quality and quantity of work and can be 

accounted for according to its role in the 

organization or company. 

 The Directorate General of Taxes 

has implemented several strategic initiatives 

to support the achievement of the target of 

Key Performance Indicators from year to 

year to have implications for achieving 

organizational strategy targets, including: 

a. Providing services that are easier, cheaper 

and faster through refining the dropbox SPT 

and designing SPT forms that are more user 

friendly. 

b. Revamping the VAT administration 

system through improving the rules 

regarding numbering of tax invoices, 

developing the Electronic Tax Invoice (e-

Nofa) numbering application, and making 

provisions and applications related to 

taxable employer supervision programs. 

c. Developing and Enhancing of Analysis 

Tools in the context of evaluating the 

taxpayer's acceptance and risk mapping. 

d. Increasing the effectiveness of law 

enforcement through collecting certain 

business data and information. 

e. Examination of certain sectors and types 

of taxes. 

f. Increased cooperation with other agencies 

and law enforcement through the 

implementation of inter-data exchange 

between the Directorate General of Taxes 

and the Center. 

g. Improving financial Transaction 

Reporting and Analysis and signing of a 

memorandum of understanding regarding 

the utilization of population data. 

 

Research Hypothesis 

The research hypothesis proposed in this 

study is as follows: 

a. Taxpayer awareness affects the 

performance of tax revenue. 

b. Fiskus services affect the performance of 

tax revenues. 

c. Taxpayer awareness affects taxpayer 

compliance. 

d. Services of tax authorities affect taxpayer 

compliance. 

e. Taxpayer compliance affects the 

performance of tax revenue. 

f. Awareness of taxpayers influences the 

performance of tax revenue through 

taxpayer compliance. 

g. Fiskus services affect the performance of 

tax revenues through taxpayer compliance. 

 

METHOD OF RESEARCH 

 The study was carried out for 6 

months from January to June 2016 in the 

KPP Pratama Medan City Tax Service 

Office, through a questionnaire.  The 

research approach used in this study is a 

quantitative approach. The type of research 

in this study is descriptive statistics. The 

research used in this study is explanatory. 

The population used in this study 

was 87,846 taxpayers. The sampling 

technique in this study was using the Slovin 

formula so the results were 100 samples. The 

classic assumption test used in this study is 

normality test, multicollinearity test, and 

heteroscedasticity test. The analytical model 

used is multiple linear regression analysis, F 

test and t test and use the path test. 

 

 

 

 

RESEARCH RESULTS AND 

DISCUSSION 
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Analysis of  Descriptive Statistic 

 

Tabel 1. Analysis of  Descriptive Statistic 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

Table 1 shows the value of the answer score 

of each respondent's minimum value, 

maximum value, average value (Mean), and 

standard deviation of the taxpayer awareness 

free variable (X1), Fiskus service (X2) and 

intervening variable taxpayer compliance 

(Z) and the performance of tax revenue as a 

dependent variable (Y) with the following 

details: 

a. Taxpayer awareness variable (X1) has a 

total sample of 70, with a minimum score of 

answer score of 4.00 and a maximum score 

of answer score of 16.00, while the average 

score of the answer score is 10.5429 with 

standard deviation (Standard deviation) 

amounting to 3.22439. b. The Fiskus service 

variable (X2) has a sample size of 70, with a 

minimum score of answer score of 4.00 and 

a maximum score of answer score of 15.00, 

while the average score of the answer score 

is 10.7429 with standard deviation (Standard 

deviation) of 2.45944. 

b. Intervening variable taxpayer compliance 

(Z) has a total sample of 70, with a minimum 

score of answer score of 4.00 and a 

maximum score of answer score of 16.00, 

while the average score of the answer score 

is 11,000 with a standard deviation 

(Standard Deviation) of 2.99831. 

c. The variable of tax revenue performance 

as the dependent variable (Y) has a sample 

size of 70, with a minimum score of answer 

score of 7.00 and a maximum score of 

answer score of 15.00, while the average 

value of the respondent's answer score is 

11.1000 by standard deviation (Standard 

Deviation) of 2.02080. 
 

Classical Assumption Test 

Normality Test 

Ficture 1 Normality Tes 

 

 It can be seen that the data (point) 

in Ficture 1 above spreads around the 

diagonal line and its spread follows the 

direction of the diagonal line, so it can be 

concluded that the data processed is 

normally distributed data which means the 

normality test is fulfilled 
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Table 2 Method of Kolmogorov-Smirnov Z 

 

 

 For the second method, namely by 

looking at the significant value of the 

Kolmogorov-Smirnov Z method, from 

Table 4.2.1 above it can be seen that the 

significant value is 0.475 or more than 0.05 

with a = 5% which means the data is 

normally distributed and Ho is accepted. 

 

Multicolinearity Test 

 %\� XVLQJ� WKH� WROHUDQFH� �.�� DQG�

variance inflation factor (VIF) magnitudes, 

it can be seen that the VIF of Taxpayer 

Awareness Variable (X1) 3.953, 10, Fiscal 

6HUYLFH� �;��� LV� ������ �� ��� DQG� WKH�

intervening variable ie taxpayer compliance 

�=��LV������������DQd tolerance of tax payer 

awareness variable (X1) is 0.253 less than 

0.10. Fiskus Services (X2) of 0.613 is less 

than 0.10 and taxpayer compliance (Z) is 

0.309 less than 0.10 so it can be concluded 

that there is no multicollinearity between the 

independent variables. 
 

 

 

 

 
b. Heteroscidasticity Test 

 
Picture 4.2.2 scatterplot 

From the results of the SPSS output 

(scatterplot image) above shows that the 

points spread below and above the Y axis 

and do not form a regular pattern. So, the 

conclusion of the independent variables 

above does not occur heteroscedasticity. 

 

Glejser Test 
 As with the Park test, Glejser 

proposes to rearrange the absolute value of 

residuals to the independent variables with 

the regression equation: 

Ut = Ù E �ÚXt +vt 

The way to see whether or not 

heteroscedasticity occurs in the glejser test 

LV�� �� ,I� D� VLJQLILFDQW� YDOXH� LV!� ����� WKHQ�

KHWHURVFHGDVWLFLW\� GRHV� QRW� RFFXU� �� ,I� D�

significant value <0.05 then 

heteroscedasticity occurs 
 

Results of Research Data Analysis a. 

Research model 
Table . 3 

      Regretion 

Model Unstandardized 
Coefficients 

 B Stdr Erorr 

1         Model 5.448 1.029 

X1 -.256 .122 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 70 

Normal Parametersa Mean .0000000 

Std. Deviation 1.68303114 

Most Extreme 

Differences 

Absolute .101 

Positive .065 

Negative -.101 

Kolmogorov-Smirnov Z .844 

Asymp. Sig. (2-tailed) .475 

a. Test distribution is Normal 
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X2 .328 .094 

Z .481 .119 

 Based on the results of the analysis above, 

the following multiple linear regression 

equations are obtained: 

Y = 5,906 + -0,256X1 + 0,328X2+0,481Z + 

e 

Y = Performance of tax revenue 

X1 = Taxpayer Awareness 

X2 = Fiskus Service 

Z = Taxpayer Compliance 

 

It can be seen how the influence of 

taxpayer awareness (X1), Fiskus Service 

(X2) and taxpayer compliance (Z) on 

Performance of tax revenue (Y) from the 

equation regression in the following table. 
Tabel. 5 

 

 

Determination Coefficient 

            Tabel. 6 

            ANOVAb 

Model F Sig. 

1 Regression 17.706 .000a 

Residual   

Total   

a. Predictors: (Constant), 

Z, X2, X1 

   

b. Dependent 

Variable: Y 

    

 

Based on the SPSS Output, the calculated F 

value is 17.706 and to find the Ftable value 

is df1 = k-1 and df2 = nk then df1 = 4-1 = 3 

and df2 = 100-4 = 96, then the table can be 

seen from Ftable of 2.70 . Then the results 

REWDLQHG�WKDW�)FRXQW�RI������������70 Ftable 

is Ho rejected and Ha accepted and 

significant value 0,000 5 0.05 means the 

influence of awareness of taxpayers, service 

tax authorities and taxpayer compliance 

simultaneously have a significant effect on 

the performance of tax revenue. 

 

Partial Testing of Hypotheses 

Tabel.7 

(Uji t) 

 

 

 

 

 

 

 

 

The following will partially explain the testing 

of each variable, namely: 

1) Taxpayer Awareness Variable (X1) on 

Tax Revenue Performance 

The t test is used to test the significant 

constants and each independent variable on 

the dependent. So, from the results of the 

Coefficientsa 

Model 

Unstandardize

d Coefficients 

Collinearity 

Statistics 

B 

Std. 

Error 

Toler

ance VIF 

1 (Co

nsta

nt) 

6.150 
1.01

8 

  

X1 -.086 .128 .253 3.953 

X2 .238 .108 .613 1.630 

Z .319 .124 .309 3.233 

a. Dependent 

Variable: Y 

      
 T sig 

1   Constanta   

X1 5.295 .000 

X2 -2.108 .038 
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SPSS above that taxpayer awareness (X1) 

has a value of tcount of 5,295 and to find the 

value of ttable t = n (100) - k (4) = 96 then it 

can be seen in the table t table value of 1,660. 

The significant value of taxpayer awareness 

(X1) is 0,000 and it can be concluded that 

������ �� ������ 7KHQ� WKH� UHVXOW� RI� WFRXQW� ��

WWDEOH� �����������������7KLV� VKRZV� WKDW� WKH�

results of the research hypothesis accept Ha 

and reject Ho, meaning that partially the 

awareness of taxpayers has a significant 

positive effect on the performance of tax 

revenue. 

1) Fiskus Service Variable (X2) on Tax 

Revenue Performance The t test is used to 

test the significant constants and each 

independent variable on the dependent. So, 

from the results of the SPSS above that the 

Fiskus Service (X2) has a t-count of -2.108 

and to find the value of ttable t = n (100) - k 

(4) = 96 then it can be seen in the table t table 

value of 1.660. The significant value of 

Fiskus Service (X2) is 0.038 and it can be 

FRQFOXGHG�WKDW��������������7KHQ�WKH�UHVXOW�

is -WKLWXQJ�WWDEOH� �-������ �� �������� 7KLV�

shows that the results of the research 

hypothesis are Ha rejected and Ho accepted, 

meaning that partially Fiscal services do not 

significantly influence the performance of 

tax revenue. 

Discussion 

a. Effect of Taxpayer Awareness on Tax 

Revenue Performance 

From the results of path analysis produced 

hypothesis 3 (three) in this study, namely, 

analysis of the direct effect of taxpayer 

awareness (X1) on tax revenue performance 

�<��� VLJ� YDOXH� ������ FRQFOXVLRQV� ������ �.�

0.05, then H0 is rejected so X1 has a 

significant effect against Y. 

In a study conducted by Sulitywati et al. 

(2012), a case study at KPP Pratama 

Semarang Candisari, with the results that 

awareness of taxpayers has a positive effect 

either partially or simultaneously on the 

performance of tax revenues. 

According to researchers that awareness of 

the taxpayers is very important to in the 

ability to increase tax revenues in Medan 

city KPP Pratama, this awareness can be 

done by making socialization in companies 

in the Medan city area or socialization in 

urban villages in Medan city. 

b. Effect of Financial Services on Tax 

Revenue Performance 

From the results of path analysis, a 

hypothesis of 4 (four) was produced in this 

study, namely, analysis of the direct effect of 

Fiskus Service (X2) on tax revenue 

performance (Y), sig value 0.001 

FRQFOXVLRQV� ���������.� ������ WKen H0 was 

rejected so X2 had a significant against Y. 

The results of this study are supported by 

research conducted by Sulistyawati et al. 

(2012), the result of which is tax service has 

a significant effect on the performance of tax 

revenue, where this research was conducted 

at the pratama Semarang tax service office in 

Central Java. 

Good service will produce a good image and 

outlook also from the taxpayers, in this case 

the tax office servants must maintain 

excellent service in providing services to 

taxpayers. 

c. Effect of Taxpayer Awareness on 

Taxpayer Compliance 

From the results of path analysis the 

hypothesis 1 (one) is generated in this study, 

namely, the analysis of the direct effect of 

taxpayer awareness (X1) on taxpayer 

compliance (Z), the sig value is 0,000 

FRQFOXVLRQV� ������ �.� ������ WKHQ� +�� LV�

rejected so X1 has an effect significant to Z. 

This research is in accordance with the 

research conducted by Muliari and Setiawan 

(2010), where the result of taxpayer 

awareness is a condition in which taxpayers 

know, understand and implement tax 

provisions correctly and voluntarily. The 

higher the level of awareness of the 

taxpayer, the better understanding and 
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implementation of tax obligations can 

increase compliance. 

When the awareness of taxpayers increases, 

the obedience that exists on the taxpayer's 

side will increase as well, so it is important 

to arouse the awareness of to be aware of the 

taxpayers so that they have a sense of 

compliance with taxes as well. 

d. Effect of Tax Services on Compliance 

with Taxpayers 

From the results of the path analysis the 

hypothesis 2 (two) is generated in this study, 

namely, the analysis of the direct effect of 

Fiskus Service (X2) on taxpayer compliance 

(Z), the sig value of 0.732 conclusions 0.732 

�.�������VR�+��LV�DFFHSWHG�VR�WKDW�;��KDV�QR�

effect significant to Z. 

This research is supported by research 

conducted by Juniati (2012) with the results 

of Fiscal services not having a significant 

effect on the compliance of personal 

taxpayers who have activities as small and 

medium enterprises in the city of Padang. 

Good or not so good service do provided to 

taxpayers by waiter tax authorities has no 

significant impact on the compliance of the 

taxpayer in paying and reporting taxes, 

because the sense of the urge compliance 

arises the from within the heart of 

encouragement from the heart by the 

taxpayer, so it needs to be given a sense 

aware of the taxpayer. 

e. Effect of Taxpayer Compliance on 

Tax Revenue Performance 

From the results of path analysis, the a 

5th (five) hypothesis was produced in this 

study, namely, an analysis of the direct effect 

of taxpayer compliance (Z) on tax revenue 

performance (Y), a sig value of 0,000 

FRQFOXVLRQV�������.�������VR�+��was rejected 

so that Z had an effect significant to Y. The 

results of this study are supported by 

research conducted by Sulistyawati et al. 

(2012) whose results are taxpayer 

compliance has a significant effect on the 

performance of tax revenue, where this 

research was conducted at the pratama 

Semarang tax service office in Central Java. 

When the taxpayer is obedient and it is 

obedience it will have an impact on the 

revenue and performance of the tax party. So 

needs to be done and planted a sense of 

obedience to taxpayers. 

f. Effect of Taxpayer Awareness on 

Tax Revenue Performance through 

Taxpayer Compliance 

From the results of path analysis, the 

hypothesis 6th (six) is produced in this study, 

namely, an analysis of the indirect influence 

of taxpayer awareness (X1) on tax revenue 

performance (Y) through taxpayer 

compliance (Z). p1 x p5 which is 0.871 x 

0.638 = 0.743 the indirect effect coefficient 

is 0.743 and the p3 coefficient value is -

������� WKHQ� S�[S�� �� S�� VR� LW� FDQ� EH�

concluded that taxpayer awareness (X1) on 

tax revenue performance (Y) has a 

significant effect through compliance 

taxpayer (Z) or in other words that the 

taxpayer compliance variable is an 

intervening variable or a mediating variable. 

This research was supported by Ibtida 

(2010) who conducted research in the South 

Jakarta area that awareness of taxpayers had 

an effect on the performance of such tax 

revenues as well as that taxpayer compliance 

had an effect on the performance of tax 

revenue. When the awareness of taxpayers 

increases it will also increase the 

performance of tax revenues that exist in 

Medan City KPP Pratama, and when there is 

a sense of awareness there will arise a sense 

of obedience from the taxpayer in paying 

and reporting taxes. 

g. Effects of Tax Services on the 

Performance of Tax Revenue 

through Taxpayer Compliance 

From the results of the path analysis, a 7th 

(seven) hypothesis is produced in this study, 

namely, an analysis of the indirect influence 

of Fiskus Services (X2) on the performance 

of tax revenue (Y) through taxpayer 



MSDJ 
p-ISSN 2684-6802, e-ISSN 2657-2036 

Vol. 1, No. 1, April 2019 
Page 35 of 37 

 

 

compliance (Z). p2 x p5 which is 0.023 x 

0.638 = 0.014, the indirect effect coefficient 

is 0.14 and the p4 coefficient is 0.371 then 

S��[�S����S��VR�LW�FDn be concluded that the 

tax authorities service (X2) on tax revenue 

performance (Y) has no effect significant 

through taxpayer compliance (Z) or in other 

words that the variable of taxpayer 

compliance is not an intervening variable not 

a mediating variable. According to 

Maghfiroh (2015), compliance is not 

influential in improving the performance of 

tax receipts in Tuban Pratama Tax Office 

and tax office services provided by tax 

parties to taxpayers greatly influence the 

performance of tax revenues, so it can be 

concluded that taxpayer compliance is not an 

influential thing towards the performance of 

tax revenue. Good service does not 

necessarily lead to a sense of obedience from 

the taxpayer, because when good service 

exists but the taxpayer is not aware of the 

obligation to pay taxes then, the service will 

be in vain and produce poor tax revenue 

performance. 

 

CONCLUSIONS AND SUGGESTIONS 

Conclusions 
 Based on the results of the is research 

that has been done, the conclusions obtained 

from this study are: 

a. That awareness of the taxpayers is a very 

important factor in the abality to be able to 

increase tax revenues in Medan Kota KPP 

Pratama. This awareness can be done by 

making in the existing companies in the 

Medan city area or socialization in urban 

villages in Medan city sub-district. 

b. Good services will result in a good image 

and outlook from the taxpayers, in this case 

the tax office servants must maintain 

excellent service in providing services to the 

taxpayers. 

c. When the awareness of taxpayers 

increases, the obedience that exists on the 

taxpayer's side will increase as well, the 

awareness of the taxpayers is important so 

that they have a sense of compliance with 

taxes as well. 

d. Good or not so bad of  service provided to 

taxpayers by fiskus tax authorities has no 

significant impact on the compliance of the 

taxpayer in paying and reporting taxes, 

because the sense of compliance arises 

because of the encouragement from the heart 

by the taxpayer, it needs to be given a sense 

aware of the taxpayer. 

e. When the taxpayer is obedient and it will 

have an impact on the revenue and 

performance of the tax party. So this needs 

to be done and in the sense of being obedient 

to the taxpayer. 

f. When awareness of taxpayers increases it 

will also increase the performance of tax 

revenues that exist in Medan City KPP 

Pratama, and when there is a sense of 

awareness there will arise a sense of 

obedience from the taxpayer in paying and 

reporting taxes. 

g. Good service does not necessarily lead to 

a sense of obedience from the taxpayer, 

because when good service exists but the 

taxpayer is not aware of the obligation to pay 

taxes, the service will be in vain and produce 

poor tax revenue performance. 

Suggestion 
Based on the research conducted, the 

researcher will give some suggestions 

regarding the results of the research as 

follows: 

a. For KPP Pratama Medan Kota that to 

improve the performance of important tax 

receipts conduct socialization and excellent 

service, so that individual taxpayers have the 

awareness and compliance to pay and report 

their taxes properly. 

b. For further research, it is important to do 

research related to the performance of tax 

revenue, because researchers have difficulty 

in getting research references on the 

performance of tax revenues, it would be 

better to have other variables. 
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c. For researchers the results of this study 

can broaden the insight and knowledge of 

researchers regarding taxation. 
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