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Abstract 
This study aims at identifying behavior differences of Australian tourists and domestic tourists who visit Lombok island, 
and determining as well as analyzing the Hofstede cultural variables (power distance, individualistic-collectivist, 
uncertainty avoidance, masculine-feminine, long-term orientation) that may explain the differences in behavioral 
intention (to have activities, to interact, and to transact) of Australian and domestic tourists. This study was conducted 
on 160 Australian and domestic tourists who were visiting the island. Sampling was done by convenience sampling. 
Methods of data analysis were conducted by using t-test and discriminant analysis. The results of this study showed 
that there are differences in behavioral intentions of Australian travelers and the domestic ones in having activities, 
interacting, and transacting, and these differences can be explained by the cultural background of the tourists that are 
based on cultural orientation at the individual level. This study extends the use of CVSCALE and may be considered as 
an addition to the use of secondary data in determining the value of culture, as well as providing clearer framework on 
the limits of the relationship of cultural values and the various tourist behaviors. 
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INTRODUCTION* 
The diversity in cultural background is 

becoming one factor that had been believed to 
be a differentiating factor between the behaviors 
of the tourists. The differences in language, 
dressing, culinary, cultural point of view, lifestyle, 
and various activities which are undertaken 
commonly found among travelers [1-4]. As an 
individual who visits a new country or place, a 
tourist still has certain needs and desires that 
should be fulfilled. To meet various needs, they 
perform actions or activities that demonstrate 
their behavior to meet the needs for in the 
tourism places until they arrived back in their 
homeland. Behavioral differences that occur 
cannot be avoided and will be found by the 
tourism actors in any tourism sectors [1,5]. In 
short, understanding what and how the desire 
and willingness of the tourists as well as their 
behavior is an important factor for the success of 
tourism marketing activities [6]. 

In terms of tourism sector, culture has a 
significant influence on the consumer or 
ǘǊŀǾŜƭŜǊΩǎ ōŜƘŀǾƛƻǊ [7] and the fundamental 
ŘŜǘŜǊƳƛƴŀƴǘ ƻŦ ŀ ǇŜǊǎƻƴΩǎ ŘŜǎƛǊŜǎ ŀƴŘ ōŜƘŀǾƛƻǊ 
[8]. Cultural values is an umbrella concept which 
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includes various elements such as shared values, 
beliefs and norms that collectively distinguish a 
particular group of people from others [1] are 
resistant to change [9], and remain unclear when 
at home or when traveling abroad [10]. Such 
cultural differences among the tourists may 
result in different attitudes, opinions, emotions, 
as well as the tendency to make a purchase 
during their traveling [11]. People from different 
cultures will have different cultural values and 
rules of social behavior, perception, and social 
interaction, which in turn will affect their 
lifestyle, work patterns, the way how to relax, 
and the patterns of their consumption behavior 
[12].  

The studies related to national cultural 
differences and tourist behavior has been widely 
ōŀǎŜŘ ƻƴ ǘƘŜ IƻǊǎǘŜŘŜΩǎ ŎǳƭǘǳǊŀƭ ŘƛƳŜƴǎƛƻƴǎ [13-
16]. According to Hofstede [7], many Asian 
countries have a culture that is both collectivist 
and degree of a version to high uncertainty. 
Tourist behavior, for example, from Japan, Korea, 
China, and Indonesia tend to travel in groups 
[2,3,17]. Different with Eastern culture, Western 
culture is often associated with individualistic 
cultures and have a low level of uncertainty 
avoidance. In tourism activities, travelers who 
have a high individualistic cultural background 
are usually motivated by hedonism, the comfort, 
the pursuit of pleasure and fun, sensation, 
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stimulation of pleasure, and also self-satisfaction 
[18]. 

Researches which have been carried so far has 
ōŜŜƴ ƳƻǊŜ ŜƳǇƘŀǎƛǎ ƻƴ ǘƻǳǊƛǎǘǎΩ ōŜƘŀǾƛƻǊ 
differences due to the differences in national 
ŎǳƭǘǳǊŜ ōŀŎƪƎǊƻǳƴŘ ōŀǎŜŘ ƻƴ ǘƘŜ IƻŦǎǘŜŘŜΩǎ 
score of dimensions. It does not explain the 
relevance of each dimension of culture on 
behavior. These dimensions often do not always 
give effect in the form of behavior that is 
ŜȄǇŜŎǘŜŘ ǘƻ ƻŎŎǳǊ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ IƻŦǎǘŜŘŜΩǎ 
scores of cultural dimensions [19]. 
IƻŦǎǘŜŘŜΩǎ ŎǳƭǘǳǊŀƭ ǎŎƻǊŜǎ ƛƴŘƛŎŀǘŜ ǘƘŜ ƭŜǾŜƭ ƻŦ 

culture from various countries, which is a 
metrical measurement value of certain dominant 
culture from certain countries [20]. The use of 
IƻŦǎǘŜŘŜΩǎ ŎǳƭǘǳǊŀƭ ǎŎƻǊŜǎ ƛǎ ƳŜǘǊƛŎǎ ŦƻǊ 
measuring the cultural orientation of individuals, 
resulting in some of the methodological 
difficulties, and it is often contradictory with the 
ŜȄƛǎǘƛƴƎ IƻŦǎǘŜŘŜΩǎ ǎŎƻǊŜǎΦ ¢ƘŜǊŜŦƻǊŜ ǿŜ ƴŜed a 
measurement of cultural values on the individual 
level [12]. Some researchers argued that, 
marketers are more likely to succeed if they 
ŦƻŎǳǎ ŘƛǊŜŎǘƭȅ ƻƴ ŎƻƴǎǳƳŜǊǎΩ ŎƘŀǊŀŎǘŜǊƛǎǘƛŎǎ ŀƴŘ 
ƛƴǎǘŜŀŘ ŦƻŎǳǎ ƻƴ ŎƻǳƴǘǊȅΩǎ ŎƘŀǊŀŎǘŜǊƛǎǘƛŎǎ [21-24]. 

This study tried to identify the behavioral 
characteristics of Australian and domestic 
tourists during their stay in Lombok Island, and 
further analyzed the relationship between 
IƻŦǎǘŜŘŜΩǎ ŎǳƭǘǳǊŀƭ ŘƛƳŜƴǎƛƻƴǎ ǘƻ ǘƻǳǊƛǎǘ 
behaviors; thus, this was to clarify the 
relationsƘƛǇ ōŜǘǿŜŜƴ ŜŀŎƘ ƻŦ IƻŦǎǘŜŘŜΩǎǎ ŎǳƭǘǳǊŀƭ 
dimensions with tourist behavior. Therefore, the 
purposes of this study are:  

1. Identifying differences in the behavior of 
activities, interactions, and transactions of 
Australian and domestic tourists who visit 
Lombok Island;  

2. YƴƻǿƛƴƎ ŀƴŘ ŀƴŀƭȅȊƛƴƎ IƻŦǎǘŜŘŜΩǎ ŎǳƭǘǳǊŀƭ 
variables (power distance, individual-
collective, uncertainty avoid-ance, 
masculine-feminine, and long-term 
orientation) which explain the difference 
in intention to behave (activities, 
interactions, and tran-sactions) of 
Australian and domestic tourists and who 
visit Lombok Island. 

 
MATERIALS AND METHODS 

This study employed explanatory survey 
method, which was to describe and test the 
proposed hypotheses. The subjects in this study 
were Australian and domestic tourists who visit 
Lombok Island. There were 80 tourists both 

Australian and domestic each group selected as 
the samples of the survey. According to Roscoe in 
Sekaran [25] that size of the sample in the 
multivariate study is at least 10 times of the 
number of variables studied. Based on 
consideration of the characteristics of the 
tourists who had just settled in a certain period 
of time and been relatively short, sampling in this 
study was conducted with the convenience 
sampling. 

Data collection was accommodated through 
questionnaire, which was given directly to the 
Australian and domestic tourists. Researchers 
visited tourism sites, which are representing the 
four most famous tourism sites in Lombok Island, 
namely; Senggigi Beach, Gili Trawangan, Kuta 
Beach, and Gulf of An. The questionnaire 
contained statements of indicators to express the 
variables being analyzed in this study, which 
were measured with a 5-point Likert scale (1, 2, 
3, 4, and 5), from strongly disagree (1) to strongly 
agree (5). To indentify the differences in tourist 
behavior between the two countries (Australia 
and Indonesia), the analysis was conducted 
through two independent sample t-test and to 
test whether a variable distance power (X1), 
individualist-collectivist (X2), uncertainty avoid-
ance (X3), masculine-feminine (X4), long-term 
orientation (X5), explaining the difference in 
behavior activities (Y1), the behavior of 
interactions (Y2), and the behavior of transactions 
(Y3) of the tourists. The testing was conducted 
through discriminant analysis. 
 
RESULTS AND DISCUSSION 

To give a general overview of the relevance of 
the respondents in this study, the following 
description of the respondents in terms of sex, 
age, and education level. 

Based on the presentation of Table 1, it 
shows that the number or percentage of the 
respondents between men and women did not 
differ significantly; that was assumed that both 
men and women have equal opportunities to 
have tourism activities. In terms of the age 
aspect, it is showed that the dominant age group 
was productive age travelers, between 26-45 
years old. This might be due to the possibility of 
the tourists in that age they have higher 
productivity or spared income for travel or 
leisure. Based on the education level, the 
majority of respondents in both groups had a 
higher education (above high school). 
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Table 1. Description of Australian and Indonesian Tourists Based on Sex, Age, and Education Level 

Characteristics of the respondents Category Australia (%) Indonesia (%) 

Sex  
 

Male 
Female 

46.3 
53.8 

56.3 
43.8 

Age 
 

18-25 years old 
26-35 years old 
36-45 years old 
46-55 years old 
56- 65 years old 
66-75 years old 

20.0 
27.5 
18.8 
13.8 
17.5 
2.5 

15.0 
36.3 
37.5 
11.2 

- 
- 

Education High schools 
Diploma 
Bachelor (S1) 
Graduates (S2/3) 

38.7 
16.3 
36.3 
8.7 

33.7 
10.0 
45.0 
11.3 

  

For the descriptions from the respondents of 
the two groups of tourists towards the 
IƻŦǎǘŜŘŜΩǎ ŎǳƭǘǳǊŀƭ variables is presented in Table 
2 as follows. The score for the variable PD, IC, UA, 
MF, and LTO  in both groups showed the 
domestic tourists was higher level for the fifth 
variables of culture than Australian tourists.  This 

means that domestic tourists acceptance of  
inequality in the distribution of power, 
collectivity, risk-avoidance,  feminine, and  tend 
to have values of prudence, fortitude, 
perseverance, thrift, respect for tradition,  and 
fulfilling social responsibility.  

 
Table 2. Description from the respondents towards the cultural variables 

Variables 
 !ǾŜǊŀƎŜ {ŎƻǊŜ ŦƻǊ ¢ƻǳǊƛǎǘǎΩ /ǳƭǘǳǊŜ 

Australian Indonesian 

Power distance (PD) Discussing with the subordinates  1.83 2.15 

Asking for opinion from the subordinates  1.85 2.06 

Interactions with the subordinates  1.56 1.63 

Agreeing with the opinions from the subordinates 2.09 2.53 

Not delegating tasks  2.23 2.79 

Mean 1.91 2.23 

Individualist-collectivist  (IC) Prioritizing group 3.06 4.16 

Loyalty to the group  2.99 3.91 

Rewarding the group 3.15 3.83 

The success of the group 2.95 3.85 

The goals of the group 3.29 3.84 

The support from the group  2.43 3.61 

Mean  2.98 3.87 

Uncertainty avoidance (UA) Instructions as the guidance  2.88 3.58 
Obeying the rules 3.08 3.84 

Rules as the guidance 2.90 3.69 

Standard procedures as standard of operational  2.53 3.78 

Important guidance 3.21 3.73 

Mean 2.92 3.72 

Masculine-feminine (MF) Equal career for men-women  1.93 2.0 

Different way to solve the problems 2.33 3.41 

Difficult problems can only be handled by men 2.23 3.09 

Special jobs for men  3.18 3.76 

Mean  2.42 3.24 

Long-term orientation (LTO) Cost savings 3.93 4.39 

Diligence  4.01 4.45 

Stable personality 4.08 4.36 

Future planning  3.54 4.40 

Sacrifice  2.90 4.06 

Hard work  4.04 4.50 

Mean  3.75 4.36 
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Various activities undertaken by the 
Australian and domestic tourists indicated their 
preferences upon variety of alternative activities 
to do during the vacation. The following is the 
inquiries from the respondents towards a variety 
of activities that they could do during the 
vacation which are referred by Pizam & Sussman 
[10]. Table 3 shows the responses of the 
Australian tourists and domestic tourists on 
various preferences of activities performed 
during their vacation. 
 

Table 3. 5ŜǎŎǊƛǇǘƛƻƴ ƻŦ wŜǎǇƻƴŘŜƴǘǎΩ LƴǉǳƛǊƛŜǎ 

Behaviors 
Variables 

 Average Score for 
¢ƻǳǊƛǎǘǎΩ .ŜƘŀǾƛƻǊǎ 

Australian Indonesian 

Activities  Adventures 3.90 3.06 
Active 3.74 3.25 
Up-to-date 3.66 2.76 
Mean 3.77 3.02 

Interactions  Local 
attractions 

2.91 2.95 

Local culinary 4.24 3.56 
Length of visit 3.40 3.20 
Gathering 
with other 
travelers  

 
4.03 

 
3.43 

Mean 3.66 3.29 

Transactions  Buying 
souvenir 

3.09 3.86 

Buying 
handicrafts  

3.08 4.03 

Shopping 2.24 3.81 
Group 
traveling  

2.13 3.78 

Sending 
postcards 

2.55 2.98 

Mean  2.62 3.69 

 
Based on Table 3, Australian tourists tend to 

have higher intentions to conduct the activities 
or mobility and interactions as it was compared 
to the domestic tourists. In terms of transactions 
behaviors, domestic tourists tend to have higher 
intense transactions than Australian tourists. 
Based on the results of two independent samples 
t-test showed that the existence of significant 
differences between the two groups related to 
the behavior of the activities, interactions, and 
transactions, as shown in the following Table 4: 

 
Table 4. Behavioral Differences of Australian and 

Indonesian Tourists 

¢ƻǳǊƛǎǘǎΩ ōŜƘŀǾƛƻǊǎ 
Results of t-test 

t-count t-table p-value 

Activities 
Interactions  
Commercials 

6.791 
4.048 

10.305 
 

1.97 0.000 
0.000 
0.000 

   

Table 4 showed t-count  > t-table  and the p-
value (0.000) < alpha 0.05 level,  it shows 
ǎƛƎƴƛŦƛŎŀƴǘ ŘƛŦŦŜǊŜƴŎŜ ƛƴ ǘƻǳǊƛǎǘǎΩ ōŜƘŀǾƛƻǊǎ ŦǊƻƳ 
Australia and Indonesia. Based on the analysis 
results of testing for the difference which has 
been concluded that:  there are differences in the 
behavior of the activities, interactions, and 
transactions between Australia and Indonesian 
tourists in having tourism activities in Lombok 
Island. 

Results of discriminant analysis to prove 
ǿƘŜǘƘŜǊ IƻŦǎǘŜŘŜΩǎ ŦƛǾŜ ŎǳƭǘǳǊŀƭ ǾŀǊƛŀōƭŜǎ Ŏŀƴ 
explain the differences in behavior intention 
between Australian and domestic tourists in 
having activities, interactions, and transactions 
done by establishing discriminant function. The 
results of discriminant function through stepwise 
method for the behaviors of activities, 
interactions, and transactions are as follows: 

DY1 = -6.415 + 0.602X2 + 1.313 X3  ;  
CR2 = 23.6% 
DY2 = -7.820 + 0.552X1 + 1.098 X3 +  
0.748X5 ; CR2 = 29.4% 
DY3 = -7.023 + 1.709X2 + 0.354 X3 ;  
CR2 = 45.8% 

Discriminant function activity behavior 
consists of two cultural variables  (IC, UA) that 
may explain the differences in the high-low 
behavioral intention for the activities of the 
tourists, with squared canonical correlation of 
23.6 percent. This means that 23.6 percent of the 
diversity of the behaviors which occur between 
the activities of the tourists can be explained 
through the discriminant function. The diversity 
of the established interactions behaviors 
intention of the discriminant function consists of 
three cultural variables (PD, UA, LTO), 29.4 
percent of the variability can be explained 
through the discriminant function. In the 
discriminant function formed to diverse 
transactions behaviors indicates that there are 
two cultures (IC, UA) that became the 
explanatory variables of the tourists transaction 
behavior, 45.8 percent of the variability can be 
explained through the discriminant function. 

Tourists from a culture that has a low level of 
uncertainty avoidance is likely to have higher 
threshold tolerance to risks and uncertainties, 
which will perform risk reduction behavior in the 
lower level. Instead, tourists who have a high 
level of cultural aversion is likely to have a low 
threshold of tolerance towards risks and 
uncertainty; therefore the tourists will conduct 
behavioral risk reduction in high-level [26].   




