PENGARUH SPECIAL EVENT DAN LOKASI TERHADAP BRAND AWARENESS
PENGUNJUNG GRAND INDONESIA SHOPPING TOWN

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Special Event dan Lokasi terhadap Brand
Awareness pengunjung Grand Indonesia Shopping Town. Penelitian ini juga bertujuan untuk
mengetahui seberapa besar pengaruh brand awareness pengunjung ketika sedang mengadakan
special event dan seberapa banyak orang yang tertarik dengan special event yang dibuat oleh
Grand Indonesia. Data yang digunakan untuk penelitian ini diambil dari 150 pengunjung Grand
Indonesia Shopping Town yang pernah dan sedang mengikuti special event. Selain itu hasil
penelitian juga menunjukkan bahwa terdapat pengaruh dari lokasi Grand Indonesia Shopping
Town dikarenakan lokasi yang strategis dan berada di pusat kota Jakarta. Hasil penelitian
menunjukkan terdapat pengaruh positif dan signifikan dari Special Event dan Lokasi terhadap

Brand Awareness pengunjung Grand Indonesia Shopping Town.
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THE RELATIONSHIP OF SPECIAL EVENT AND LOCATION TO BRAND
AWARENESS CUSTOMER GRAND INDONESIA SHOPPING TOWN

ABSTRACT

This study aimed to analyze the influence of Special Event and Location on Brand Awareness
customer Grand Indonesia Shopping Town were taken as a case study. Both primary and
secondary data were employed. Secondary data were taken from various sources such as
journals, books, internets, etc. Primary data were taken using questionnaire, which were
distributed to the respondents. Using a purposive sampling technique, a total of 150 respondent
was gathered. In addition, the results also show that there is an influence of the location of Grand
Indonesia Shopping Town because of its strategic location and is located in downtown Jakarta.
The results show there is a positive and significant effect on the Special Event and Location for

Brand Awareness customer Grand Indonesia Shopping Town.
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