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Abstract 
'HSRW� 5DVD� 6XND� LV� D� FXOLQDU\� EXVLQHVV� WKDW� SURYLGHV� D� YDULHW\� RI� ,QGRQHVLDQ�

GLVKHV��+RZHYHU�SHRSOH�VWLOO�GR�QRW�NQRZ�DQG�\HW�OR\DO�WR�'HSRW�5DVD�6XND�GXH�WR�

WKH� XQDYDLODELOLW\� RI� SDUNLQJ� VSDFH�� TXLWH� D� ORQJ� VHUYLQJ� WLPH�� KRW� URRP�� OHVV�

DWWUDFWLYH�SURPRWLRQ�DQG�URRP�GHVLJQ��7KHUHIRUH�'HSRW�5DVD�6XND�QHHG�WR�GHYLVH�

VWUDWHJLHV� WR� GHYHORS� EUDQGV� WKURXJK� EUDQG� HTXLW\� DQDO\VLV� DQG� LPSURYHPHQW� RI�

EUDQG� HOHPHQWV� DV� ZHOO� DV� GHVLJQLQJ� D� PDUNHWLQJ� VWUDWHJLHV�� 7KH� JRDO� RI� WKLV�

UHVHDUFK�LV�WR�PDNH�'HSRW�5DVD�6XND�KDV�D�VWURQJ�EUDQG�LPDJH�DQG�FRXOG�PHHW�WKH�

GHVLUHV�RI�FRQVXPHUV�EDVHG�RQ�FRQVXPHU�EHKDYLRU�WR�HQVXUH�WKDW�FXVWRPHUV�UHPDLQ�

OR\DO� DQG� LQFUHDVH� VDOHV� LQ� 'HSRW� 5DVD� 6XND�� 7KH� UHVHDUFK� ZDV� FRQGXFWHG� E\�

GLVWULEXWLQJ� TXHVWLRQQDLUH� WR� WKH� JURXS� RI� UHVSRQGHQWV� WKDW� FRQVLVWV� RI� DFWXDO�

FRQVXPHUV�DQG�SRWHQWLDO� FRQVXPHUV��%DVHG�RQ� WKH�PHDVXUHPHQW�RI� EUDQG� HTXLW\��

EUDQG�HTXLW\� VFRUHV� IRU�'HSRW�5DVD�6XND�LV����PHGLXP���,Q�RUGHU�WR�HQKDQFH� WKH�

EUDQG� HTXLW\� LW� LV� QHFHVVDU\� WR� GHYHORS� EUDQG� HOHPHQWV� VXFK� DV� EUDQG� QDPHV� RU�

ORJRV�� SDFNDJLQJ�� ZHEVLWH�� DQG� PDUNHWLQJ� FRPPXQLFDWLRQV� DFWLYLWLHV��

6HJPHQWDWLRQ� IRU� 'HSRW� 5DVD� 6XND� LV� GHWHUPLQHG� EDVHG� RQ� FRQVXPHU� EHKDYLRU�

DQDO\VLV�LQFOXGLQJ�GHPRJUDSKLFV��DJH��PDULWDO�VWDWXV��HGXFDWLRQ�OHYHO��RFFXSDWLRQ��

DQG� LQFRPH�� DQG� SV\FKRJUDSKLFV� �NQRZOHGJH�� DWWLWXGH�� XVHV�� RFFDVLRQV�� EHQHILWV�

VRXJKW��XVDJH�UDWH��DQG�OR\DOW\�VWDWXV���7KH�WDUJHW�PDUNHW�LV�DJHG�������\HDUV�ROG��

VHOI�HPSOR\HG� RFFXSDWLRQV�� DYHUDJH� HDUQLQJV� SHU� PRQWK� 5S� ������������� ��

�������������DQG�VSHQGLQJ�SHU�YLVLW�WR� WKH�UHVWDXUDQW�5S����������� ��������������

7KH�SRVLWLRQLQJ�RI�'HSRW�5DVD�6XND�LV�SRVLWLRQLQJ�DFFRUGLQJ�WR�TXDOLW\�DQG�SULFH��

7KH�GLIIHUHQWLDWLRQ�RI�'HSRW�5DVD�6XND�LV�SURGXFW�GLIIHUHQWLDWLRQ��7RWDO�FRVW�LQ�WKH�

SURSRVHG�VWUDWHJ\�LV�5S����������������

Keywords:� %UDQG� (TXLW\�� %UDQG� (OHPHQWV�� 0DUNHWLQJ� &RPPXQLFDWLRQ� 'HVLJQ��

0DUNHWLQJ�6WUDWHJ\�

Pendahuluan 

6HPDNLQ�EHUWDPEDK�EDQ\DNQ\D�WHPSDW�KLEXUDQ�GL�.HGLUL�PHQGRURQJ�SDUD�

SHELVQLV� XQWXN� PHQFRED� EHUELVQLV� NXOLQHU� GL� GDODP�mall� PDXSXQ� GL� SXVDW� NRWD�

.HGLUL��+DO� LQL�PHPEXDW� SHUVDLQJDQ� GL� GXQLD�NXOLQHU� VHPDNLQ�NHWDW��'HSRW�5DVD�

6XND� EHUDGD� GL� NRWD� .HGLUL�� -DZD� 7LPXU�� PHUXSDNDQ� ELVQLV� SHUVHRUDQJDQ� GL�

ELGDQJ�NXOLQHU�\DQJ�PHQ\DMLNDQ�DQHND�PDVDNDQ� ,QGRQHVLD��0DVDODK�\DQJ� WHUMDGL�

DGDODK� SHQMXDODQ� 'HSRW� 5DVD� 6XND� \DQJ� PHQJDODPL� SHQXUXQDQ� VHEDQ\DN� ����

VHODPD� VDWX� VHWHQJDK� WDKXQ� WHUDNKLU� GDQ� SHPLOLN� PHUDVD�NXUDQJ�PHQJHWDKXL�DSD�

\DQJ� PHQMDGL� NHLQJLQDQ� NRQVXPHQ� VDDW� LQL�� 7LGDN� DGDQ\D� NHJLDWDQ� SHPDVDUDQ�

\DQJ� GLODNXNDQ� ROHK� 'HSRW� 5DVD� 6XND� PHPEXDW� PDV\DUDNDW� NXUDQJ� aware 
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WHUKDGDS�'HSRW�5DVD�6XND��8QWXN�GDSDW�PHPHQDQJNDQ�SHUVDLQJDQ�PDND�SHPLOLN�

SHUOX� PHQJHWDKXL� IDNWRU�IDNWRU� \DQJ� PHPSHQJDUXKL� SHULODNX� NRQVXPHQ� GDODP�

PHPLOLK� UXPDK�PDNDQ�� 3HPLOLN� MXJD� SHUOX�PHODNXNDQ� SHQJXNXUDQ� brand equity 

XQWXN� PHQJHWDKXL� VHMDXK� PDQD� SHQLODLDQ� SHODQJJDQ� WHUKDGDS� 'HSRW� 5DVD� 6XND�

VHUWD�PHUDQFDQJ�VWUDWHJL�VWUDWHJL�\DQJ�WHSDW�GDODP�XSD\D�PHQJHPEDQJNDQ�PHUHN�

GDQ� PHQLQJNDWNDQ� OR\DOLWDV� SHODQJJDQ� VHKLQJJD� GDSDW� PHQGRURQJ� SHQLQJNDWDQ�

SHQMXDODQ�GL�'HSRW�5DVD�6XND���

7XMXDQ� \DQJ� LQJLQ� GLFDSDL� GDODP� SHQHOLWLDQ� LQL� DGDODK� PHQJHPEDQJNDQ�

VWUDWHJL�PHUHN�DJDU�GDSDW�PHPLOLNL�brand image \DQJ�NXDW��PHQJLGHQWLILNDVL�KDO�

KDO� \DQJ� GLSHUOXNDQ�XQWXN�PHPHQXKL�NHLQJLQDQ�NRQVXPHQ�EHUGDVDUNDQ� SHULODNX�

NRQVXPHQ�� VHUWD�PHODNXNDQ�SHUEDLNDQ� VWUDWJHL�SHPDVDUDQ� \DQJ� WHSDW�EDJL�'SHRW�

5DVD� 6XND�� 3HPEDKDVDQ� PHQJHQDL� PHUHN� KDQ\D� VHEDWDV� DQDOLVLV� brand element��

brand equity�� GDQ� marketing communication design�� 6HGDQJNDQ� VWUDWHJL�

SHPDVDUDQ� \DQJ� GLJXQDNDQ� DGDODK� 673'� �segmentation, targetting, positioning, 

GDQ� differentiation�� GDQ� �3� �product element, place and time, promotion and 

ducation, price and other cost of service, process, productivity and quality, 

people, GDQ�physical evidence����

Metode Penelitian 

/DQJNDK� DZDO� GDODP� SHQHOLWLDQ� LQL� DGDODK� PHODNXNDQ� SHQJDPDWDQ� DZDO� PHODOXL�

REVHUYDVL� GDQ� ZDZDQFDUD� NHSDGD� SHPLOLN� 'HSRW� 5DVD� 6XND�� .HPXGLDQ�

GLODQMXWNDQ�GHQJDQ�LGHQWLILNDVL�GDQ�PHUXPXVNDQ�PDVDODK��6HWHODK�LWX�PHQHWDSNDQ�

WXMXDQ� \DQJ� LQJLQ� GLFDSDL� GDODP� SHQHOLWLDQ� LQL�� /DQJNDK� VHODQMXWQ\D� DGDODK�

PHODNXNDQ� VWXGL� NHSXVWDNDDQ� WHUNDLW� GHQJDQ� WHRUL�WHRUL� PDQDMHPHQ� PHUHN� GDQ�

VWUDWHJL� SHPDVDUDQ�� %HULNXWQ\D� DGDODK�PHODNXNDQ� SHQJXPSXODQ� GDWD�� WHUGDSDW� ��

MHQLV� GDWD� \DQJ� GLSHUOXNDQ� GDODP� SHQHOLWLDQ� LQL� \DLWX� GDWD� SULPHU� GDQ� GDWD�

VHNXQGHU��'DWD� SULPHU� GLSHUROHK� ODQJVXQJ� GDUL� KDVLO�ZDZDQFDUD� GHQJDQ� SHPLOLN�

'HSRW� 5DVD� 6XND� \DLWX� ,EX� :XODQ� 6DUL� GDQ� GHQJDQ� PHQ\HEDUNDQ� NXHVLRQHU�

NHSDGD� NRQVXPHQ� SRWHQVLDO� GDQ� SHODQJJDQ� DNWXDO�'HSRW� 5DVD� 6XND�� 6HGDQJNDQ�

GDWD� VHNXQGHU� EHUXSD� GDWD� KLVWRUL� GDQ� SHQMXDODQ� SHUXVDKDDQ�� 6HWHODK� GDWD�GDWD�

GLSHUROHK� PDND� ODQJNDK� VHODQMXWQ\D� DGDODK� PHODNXNDQ� SHQJRODKDQ� GDQ� DQDOLVLV�

GDWD�\DQJ�PHOLSXWL�DQDOLVLV�GHVNULSWLI��DQDOLVLV�SHULODNX�NRQVXPHQ��DQDOLVLV�WLQJNDW�

NHSHQWLQJDQ�GDQ�WLQJNDW�NHSXDVDQ��DQDOLVLV�crosstab��DQDOLVLV�0$129$��DQDOLVLV�
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NXDGUDQ�� DQDOLVLV� 6:27�� DQDOLVLV� HNXLWDV�PHUHN�� DQDOLVLV� HOHPHQ�PHUHN�� DQDOLVLV�

673'�� EDXUDQ� SHPDVDUDQ� �3V� �Product elements, Place, Promotion, Price and 

other cost of service, Process, Productivity and quality, People, Physical 

evidence���GDQ�Marketing Communication Design��6HWHODK�PHODNXNDQ�SHQJRODKDQ�

GDQ� DQDOLVLV� GDWD� PDND� ODQJNDK� WHUDNKLU� \DQJ� GLODNXNDQ� GDODP� SHQHOLWLDQ� LQL�

DGDODK� PHQDULN� NHVLPSXODQ� VHUWD� VDUDQ� EDJL� 'HSRW� 5DVD� 6XND� GDQ� SHQHOLWL�

VHODQMXWQ\D��

Hasil dan Pembahasan 

%HUGDVDUNDQ� GDWD�GDWD� \DQJ� WHODK� GLSHUROHK� DNDQ� GLODNXNDQ� SHQJRODKDQ� GDQ�

DQDOLVLV� VHVXDL� GHQJDQ� WRSLN� SHQHOLWLDQ�� \DLWX� PHQJHQDL� PDQDMHPHQ� PHUHN� GDQ�

PDQDMHPHQ�SHPDVDUDQ�\DQJ�DNDQ�GLWHUDSNDQ�GL�'HSRW�5DVD�6XND�.HGLUL��

1. Crosstabs Perbedaan Latar Belakang dan Perilaku Konsumen 

8QWXN� PHQJHWDKXL� DGD� WLGDNQ\D� NHWHUJDQWXQJDQ� DQWDUD� YDULDEHO�YDULDEHO� �ODWDU�

EHODNDQJ� GDQ� SHULODNX� NRQVXPHQ�� GHQJDQ� SHQJJRORQJDQ� NHORPSRN� NRQVXPHQ�

�SHODQJJDQ� DNWXDO� 'HSRW� 5DVD� 6XND� GDQ� NRQVXPHQ� SRWHQVLDO��� +LSRWHVLV� \DQJ�

GLJXQDNDQ�GDODP�DQDOLVLV�crosstab�LQL�DGDODK�VHEDJDL�EHULNXW��

+����7LGDN� DGD� NHWHUJDQWXQJDQ� DQWDUD� NHORPSRN� NRQVXPHQ� \DQJ� WHODK� WHUEHQWXN�

GHQJDQ�YDULDEHO�YDULDEHO�GDUL�NRQVXPHQ�\DQJ�WHODK�WHUEHQWXN�WHUVHEXW��

+���$GD�NHWHUJDQWXQJDQ��DQWDUD�NHORPSRN�NRQVXPHQ�\DQJ�WHODK�WHUEHQWXN�GHQJDQ�

YDULDEHO�YDULDEHO�GDUL�NRQVXPHQ�\DQJ�WHODK�WHUEHQWXN�WHUVHEXW���

6HWHODK�GLXML�GHQJDQ�PHQJJXQDNDQ�SURJUDP�6366�version �����for windows PDND�

GLSHUROHK�KDVLO�DQDOLVD�SHUEHGDDQ�DQWDUD�SHODQJJDQ�DNWXDO�GDQ�NRQVXPHQ�SRWHQVLDO�

'HSRW�5DVD�6XND�\DLWX��

D��'LOLKDW� GDUL� MHQLV� SHNHUMDDQ�� PD\RULWDV� SHODQJJDQ� DNWXDO� PHPLOLNL� SHNHUMDDQ�

ZLUDVZDVWD� ��������� GDQ� PD\RULWDV� NRQVXPHQ� SRWHQVLDO� DGDODK� SHJDZDL�

VZDVWD���������

E��'LOLKDW�GDUL�SHQJKDVLODQ�SHU�EXODQ��PD\RULWDV�SHODQJJDQ�DNWXDO�EHUNLVDU�DQWDUD�

5S� ������������ KLQJJD� 5S� ������������ ���������� .RQVXPHQ� SRWHQVLDO�

PD\RULWDV�PHPLOLNL�SHQJKDVLODQ�SHU�EXODQ�NXUDQJ�GDUL�5S��������������������

F��'LOLKDW�GDUL�EHUDSD�NDOL�GDODP�VHEXODQ�NH�UXPDK�PDNDQ��PD\RULWDV�SHODQJJDQ�

DNWXDO�EHUNXQMXQJ�NH�UXPDK�PDNDQ�VHEDQ\DN�����NDOL�GDODP�VHEXODQ����������

GDQ�NRQVXPHQ�SRWHQVLDO�VHEDQ\DN�����NDOL�GDODP�VHEXODQ��������
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G��'LOLKDW� GDUL� MHQLV� PDVDNDQ� GDUL� UXPDK� PDNDQ� \DQJ� VHULQJ� GLNXQMXQJL��

PD\RULWDV� SHODQJJDQ� DNWXDO� GDQ� NRQVXPHQ� SRWHQVLDO� PHQJXQMXQJL� UXPDK�

PDNDQ� \DQJ� PHQ\DMLNDQ� PHQX� PDVDNDQ� ,QGRQHVLD�� 6HGDQJNDQ� \DQJ�

PHPEHGDNDQ� DQWDUD� SHODQJJDQ� DNWXDO� GDQ� NRQVXPHQ� SRWHQVLDO� WHUGDSDW� SDGD�

PD\RULWDV� NHWLJDQ\D�� GLPDQD� SHODQJJDQ� DNWXDO� PHQJXQMXQJL� UXPDK� PDNDQ�

GHQJDQ�MHQLV�PDVDNDQ�QRQ�QDVL��EDNVR��SL]]D��GOO��VHEHVDU�������GDQ�NRQVXPHQ�

SRWHQVLDO�PHQJXQMXQJL� UXPDK�PDNDQ�GHQJDQ� MHQLV�PDVDNDQ� fast food VHEHVDU�

����

H��8QWXN� NHFHQGHUXQJDQ� GDODP� PHPLOLK� UXPDK� PDNDQ�� PD\RULWDV� SHODQJJDQ�

DNWXDO�FHQGHUXQJ�EHUSLQGDK�SLQGDK�����������6HGDQJNDQ�PD\RULWDV�NRQVXPHQ�

SRWHQVLDO�EHQDU�EHQDU�PHQ\XNDL�UXPDK�PDNDQ�\DQJ�VHULQJ�GLNXQMXQJL��������

2. Analisis Perbedaan Tingkat Kepentingan Antar Kelompok Responden 

8QWXN� PHQJHWDKXL� DSDNDK� DGD� SHUEHGDDQ� WLQJNDW� NHSHQWLQJDQ� DQWDUD� NHORPSRN�

SHODQJJDQ� DNWXDO� 'HSRW� 5DVD� 6XND� GDQ� NRQVXPHQ� SRWHQVLDO� 'HSRW� 5DVD� 6XND��

+LSRWHVLV�\DQJ�GLJXQDNDQ�GDODP�XML�0DQRYD�LQL�DGDODK��

+���7LGDN�DGD�SHUEHGDDQ� WLQJNDW�NHSHQWLQJDQ�DQWDUD�NHORPSRN�SHODQJJDQ� DNWXDO�

'HSRW�5DVD�6XND�GDQ�NRQVXPHQ�SRWHQVLDO�'HSRW�5DVD�6XND��

+��� $GD�SHUEHGDDQ�WLQJNDW�NHSHQWLQJDQ�DQWDUD�NHORPSRN�SHODQJJDQ�DNWXDO�'HSRW�

5DVD�6XND�GDQ�NRQVXPHQ�SRWHQVLDO�'HSRW�5DVD�6XND��

6HWHODK�GLXML�GHQJDQ�PHQJJXQDNDQ�SURJUDP�6366�version �����for windows PDND�

GLSHUROHK� KDVLO� DGD� SHUEHGDDQ� WLQJNDW� NHSHQWLQJDQ� DQWDUD� NHORPSRN� SHODQJJDQ�

DNWXDO�'HSRW� 5DVD� 6XND� GHQJDQ� NRQVXPHQ� SRWHQVLDO�'HSRW�5DVD� 6XND� SDGD� ���

YDULDEHO� WLQJNDW� NHSHQWLQJDQ� SHODQJJDQ� DNWXDO� GDQ� NRQVXPHQ� SRWHQVLDO� \DLWX�

YDULDEHO� YDULDVL� PDNDQDQ� GDQ� PLQXPDQ� EDQ\DN�� NHEHUVLKDQ� PDNDQDQ� GDQ�

PLQXPDQ�� NHPXGDKDQ� PHQMDQJNDX� ORNDVL� UXPDK�PDNDQ�� MDGZDO� EXND� GDQ� WXWXS�

UXPDK� PDNDQ�� NHWHUVHGLDDQ� WHPSDW� SDUNLU�� QRPRU� WHOHSRQ� \DQJ� PXGDK� GLLQJDW��

SHQ\DMLDQ� PDNDQDQ� GDQ� PLQXPDQ� FHSDW�� PDNDQDQ� GDQ� PLQXPDQ� \DQJ� GLVDMLNDQ�

VHVXDL� GHQJDQ� \DQJ� GLSHVDQ�� NHSHGXOLDQ� GDODP� PHPSHUKDWLNDQ� NULWLN� GDQ� VDUDQ�

GDUL�NRQVXPHQ�� VHUWD�NHEHUVLKDQ� UXDQJDQ��7LQJNDW�NHSHQWLQJDQ�SHODQJJDQ� DNWXDO�

OHELK�EHVDU�GDUL�WLQJNDW�NHSHQWLQJDQ�NRQVXPHQ�SRWHQVLDO�SDGD�NHVHSXOXK�YDULDEHO�

GL�DWDV��

�
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3. Analisis Kuadran 

/DQJNDK� VHODQMXWQ\D� DGDODK� PHODNXNDQ� DQDOLVLV� NXDGUDQ� XQWXN� PHQJHWDKXL�

YDULDEHO�YDULDEHO� \DQJ� PHQMDGL� NHOHELKDQ� GDQ� NHOHPDKDQ� SHUXVDKDDQ�� VHKLQJJD�

GDSDW� GLNHWDKXL� YDULDEHO� DSD� VDMD� \DQJ� VXGDK� PHPEXDW� NRQVXPHQ�PHUDVD� � SXDV�

GDQ�SHUOX�GLSHUWDKDQNDQ�VHUWD�YDULDEHO�DSD�VDMD�\DQJ�NXUDQJ�PHPXDVNDQ�GDQ�SHUOX�

GLODNXNDQ�SHUEDLNDQ��6HODQMXWQ\D�GLODNXNDQ�SHPHWDDQ�QLODL�UDWD�UDWD�XQWXN�VHWLDS�

YDULDEHO� WLQJNDW�NHSHQWLQJDQ� GDQ� WLQJNDW�NHSXDVDQ� SHODQJJDQ�DNWXDO�'HSRW�5DVD�

6XND�� 3HPHWDDQ� GLODNXNDQ� GHQJDQ� PHPEDJL� NXDGUDQ� PHQMDGL� �� EDJLDQ� GLPDQD�

EDWDV� XQWXN� VXPEX� [� DGDODK� QLODL� UDWD�UDWD� NHVHOXUXKDQ� YDULDEHO� WLQJNDW�

NHSHQWLQJDQ� SHODQJJDQ� DNWXDO� ������� GDQ� EDWDV� VXPEX� \� DGDODK� QLODL� UDWD�UDWD�

NHVHOXUXKDQ� YDULDEHO� WLQJNDW� NHSXDVDQ� SHODQJJDQ� DNWXDO� �������� +DVLO� SHPHWDDQ�

WHUVHEXW�GDSDW�GLOLKDW�SDGD�JDPEDU����

 
*DPEDU����$QDOLVLV�NXDGUDQ�GL�'HSRW�5DVD�6XND�

�

%HUGDVDUNDQ�JDPEDU���GLNHWDKXL�YDULDEHO�YDULDEHO�\DQJ�WHUPDVXN�GDODP�NXDGUDQ�,�

PHUXSDNDQ� NHOHELKDQ� \DQJ� GLPLOLNL� 'HSRW� 5DVD� 6XND� VHKLQJJD� KDUXV�

GLSHUWDKDQNDQ�� 6HGDQJNDQ� YDULDEHO�YDULDEHO� GDODP� NXDGUDQ� ,9� PHUXSDNDQ�
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NHOHPDKDQ� 'HSRW� 5DVD� 6XND� VHKLQJJD� PHPEXWXKNDQ� SHUEDLNDQ� \DQJ� PHQMDGL�

SULRULWDV�XWDPD��9DULDEHO�YDULDEHO�WHUVHEXW�GDSDW�GLOLKDW�SDGD�WDEHO�GL�EDZDK�LQL��

7DEHO����.HOHELKDQ�GDQ�NHOHPDKDQ�'HSRW�5DVD�6XND�

Strength (S)� Weakness (W)�

��� .HQ\DPDQDQ�VXDVDQD�GL�UXPDK�PDNDQ���

��� .HEHUVLKDQ�UXDQJDQ���

��� .HEHUVLKDQ�WRLOHW��UXDQJDQ�VKRODW��GDQ�WHPSDW�FXFL�WDQJDQ��

��� 5DVD�PDNDQDQ�GDQ�PLQXPDQ�\DQJ�HQDN���

��� 9DULDVL�PDNDQDQ�GDQ�PLQXPDQ�EDQ\DN���

��� 0HQX�\DQJ�DGD�VHODOX�OHQJNDS���

��� .HEHUVLKDQ�PDNDQDQ�GDQ�PLQXPDQ���

��� .HPXGDKDQ�PHQMDQJNDX�ORNDVL�UXPDK�PDNDQ���

��� +DUJD�VHVXDL�GHQJDQ�UDVD�GDQ�SRUVL�PDNDQDQ���

����3HOD\DQDQ�\DQJ�EDLN���

����3HOD\DQDQ�NDVLU�FHSDW�GDQ�WHOLWL���

����.DU\DZDQ�UDPDK�GDQ�VRSDQ���

����3HQDPSLODQ�NDU\DZDQ�EHUVLK�GDQ�UDSL���

����0DNDQDQ�GDQ�PLQXPDQ�\DQJ�GLVDMLNDQ�VHVXDL�GHQJDQ�\DQJ�GLSHVDQ���

����.HSHGXOLDQ�GDODP�PHPSHUKDWLNDQ�NULWLN�GDQ�VDUDQ�GDUL�NRQVXPHQ��

����0HQX�VHVXDL�VHOHUD��

����0DNDQDQ�\DQJ�GLVDMLNDQ�VHODOX�fresh�EDUX��
����5XDQJDQ�OXDV� 

��� .HWHUVHGLDDQ�WHPSDW�SDUNLU���

��� :DNWX� SHQ\DMLDQ� PDNDQDQ�

GDQ�PLQXPDQ�\DQJ�FHSDW��

��� 5XDQJDQ�SDQDV��

��� 3URPRVL�NXUDQJ�PHQDULN��

��� 'HVDLQ� UXDQJDQ� NXUDQJ�

PHQDULN� 

 

4. Analisis SWOT 

$QDOLVLV�6:27�GLJXQDNDQ�XQWXN�PHQJLQGHQWLILNDVL� IDNWRU� LQWHUQDO� �strength GDQ�

weakness�� VHUWD� IDNWRU� HNVWHUQDO� �opportunity GDQ� threat�� VHKLQJJD� GDSDW�

GLODNXNDQ� SHUDQFDQJDQ� VWUDWHJL� XQWXN� 'HSRW� 5DVD� 6XND�� $QDOLVLV� LQL� GLODNXNDQ�

EHUGDVDUNDQ� KDVLO� GDUL� DQDOLVLV� NXDGUDQ�� 7DEHO� �� PHQXQMXNNDQ� VWUDWHJL�VWUDWHJL�

\DQJ� GDSDW� GLODNXNDQ� ROHK�'HSRW�5DVD� 6XND� EHUGDVDUNDQ� NHNXDWDQ�� NHOHPDKDQ��

SHOXDQJ��GDQ�DQFDPDQ��

5. Analisis Ekuitas Merek 

3HQJXNXUDQ�HNXLWDV�PHUHN�XQWXN�PHQJHWDKXL�VHEHUDSD�WLQJJL�SHQLODLDQ�SHODQJJDQ�

WHUKDGDS�'HSRW�5DVD�6XND��'DODP�SHQJXNXUDQ�HNXLWDV�PHUHN� WHUGDSDW���GLPHQVL�

\DQJ� GLSHUKLWXQJNDQ� \DLWX� GLPHQVL� brand awareness, brand association, brand 

loyalty, GDQ�perceived quality.  

D�� Brand awareness�

%HUGDVDUNDQ� KDVLO�NXHVLRQHU�GLNHWDKXL� UXPDK�PDNDQ� \DQJ� SDOLQJ� GLLQJDW� �top of 

mind��DGDODK�'HSRW�5DVD�6XND�GHQJDQ�SHUVHQWDVH��������GDQ�UXPDK�PDNDQ�\DQJ�

SDOLQJ�GLVXND��heart VKDUH��GL�.HGLUL�DGDODK�'HSRW�5DVD�6XND�GHQJDQ�SHUVHQWDVH�

�������� .ULWHULD� SHQHQWXDQ� VNRU� brand awareness� GL� 'HSRW� 5DVD� 6XND� GDSDW�

GLOLKDW�SDGD�WDEHO����
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7DEHO����$QDOLVLV�6:27�

Strategi maxi-maxi (S/O) 
��� 0HODNXNDQ� LQRYDVL� WHUNDLW� GHQJDQ� SURGXN� GDQ� KDUJD�
GDUL�PHQX�\DQJ�WHODK�DGD��6���6���6���6����2����

��� 0HPEHULNDQ� PHQX� SDNHWDQ� XQWXN� SRUVL� NHOXDUJD� �6���

6����2���

��� 0HPEHULNDQ� PHQX� SDNHW� XQWXN� SHVDQDQ� QDVL� NRWDN��

WXPSHQJ��GOO��6���6���6����2����

��� 0HPEXDW�VHUDJDP�NDU\DZDQ�XQWXN�PHPSHUNXDW� image 

�6����2����

��� 0HODNXNDQ�NHJLDWDQ�SURPRVL�GL�EHUEDJDL�PHGLD�VHSHUWL�

EURVXU��LQWHUQHW��GOO��6���6���6���6����6����2���2����

��� 0HPEXDW�comment card �6����2����

Strategi mini-maxi (W/O) 

���0HPEHULNDQ� SURPR�SURPR� \DQJ� PHQDULN�
PLQDW�NXQMXQJ�SHODQJJDQ�DNWXDO�GDQ�SRWHQVLDO�

�:���:���2���2����

���0HODNXNDQ� NHUMDVDPD� GHQJDQ� EDQN� GDODP�
PHPEHULNDQ�GLVNRQ�NDUWX�NUHGLW� WHUWHQWX� �:���

:���2���2����

���0HPEHULNDQ�training�NHSDGD�NDU\DZDQ�WHUNDLW�
GHQJDQ� WHNQLN� PHPDVDN� � GDQ� FDUD� SHQ\DMLDQ�

PDNDQDQ�GDQ�PLQXPDQ��:���2����

���0HQGHVDLQ� UXDQJDQ� GDQ� PHPXWDU� PXVLN�
VHSHUWL� ODJX� ,QGRQHVLD� GDQ� LQVWUXPHQWDOLD�

XQWXN� PHFLSWDNDQ� VXDVDQD� UXPDK� PDNDQ�

NHOXDUJD� \DQJ� VHVXDL� GHQJDQ� PHQX� PDVDNDQ�

,QGRQHVLD� VHKLQJJD� GDSDW� PHQDPEDK�
NHQ\DPDQDQ�SHODQJJDQ��:���2����

���0HQMDOLQ� NHUMDVDPD� GHQJDQ� VHNRODK�VHNRODK�
�NKXVXVQ\D� .DWROLN�� GDQ� SHPLOLN� SHQJLQDSDQ�
GL�3RKVDUDQJ��:���2����

Strategi maxi-mini (S/T) 
��� 0HPSHUWDKDQNDQ� UDVD�� SRUVL�� NHOHQJNDSDQ�� VHUWD�

NHEHUVLKDQ�PDNDQDQ�GDQ�PLQXPDQ��6���6���6���6���7���

7����

��� 0HPSHUWDKDQNDQ� NHEHUVLKDQ� UXDQJDQ�� WRLOHW�� ZDVWDIHO��

GDQ�UXDQJDQ�VKRODW��6���6���7���7���7����
��� 0HPSHUKDWLNDQ� NULWLN� GDQ� VDUDQ� GDUL� SHODQJJDQ� �6����

7���7���7����

��� 0HPSHUODNXNDQ� SHODQJJDQ� VHEDJDL� UDMD� WHUXWDPD�

NHSDGD� SHNHUMD� \DQJ� EHUKDGDSDQ� ODQJVXQJ� GHQJDQ�

SHPEHOL��6����6����6����7���7���7����

Strategi mini-mini (W/T) 
��� 0HPEHULNDQ� SURPR� \DQJ� OHELK� PHQDULN�

GDULSDGD�UXPDK�PDNDQ�ODLQ��:���:���7���7���

7����

��� 0HPEHULNDQ� OD\DQDQ� SHVDQ� DQWDU� JUDWLV� XQWXN�

ZLOD\DK� NRWD� .HGLUL� XQWXN� MDQJNDXDQ� WHUWHQWX�
GDQ�PHPEXDW�box delivery��:���:���7����

��� 0HODNXNDQ� SHUDZDWDQ� GDQ� SHQJHFHNDQ� $&�

VHFDUD�EHUNDOD�VHKLQJJD�$&�WHWDS�GLQJLQ��:���

7����

��� 0HPEXDW�VXDWX�NHELMDNDQ�GHQJDQ�PHPEHULNDQ�

JUDWLV� HV� WHK� PDQLV� DSDELOD� ZDNWX� SHQ\DMLDQ�

OHELK�GDUL����PHQLW��:���7���7���7����

��� %HNHUMD� VDPD� GHQJDQ� EHEHUDSD� WRNR� GDODP�

PHPSHNHUMDNDQ� WXNDQJ� SDUNLU� XQWXN�

PHQJDUDKNDQ� SDUNLU� GDQ� PHQ\HEUDQJNDQ�

SHODQJJDQ�'HSRW�5DVD�6XND��:���7���7����

�
7DEHO����.ULWHULD�SHQHQWXDQ�VNRU�brand awareness�GL�'HSRW�5DVD�6XND�

Target Penilaian Skor 

Top of Mind�PHQFDSDL�����

Top of mind������� ��

����d�Top of mind������� ��

Top of mind������� ��

Heart share�PHQFDSDL�����

Heart share������� ��

����d�Heart share������� ��

Heart share������� ��

�

3HUKLWXQJDQ�Brand Awarnesses Scoring�XQWXN�'HSRW�5DVD�6XND�GDSDW�GLOLKDW�SDGD�

WDEHO����

�

�
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7DEHO����3HUKLWXQJDQ�Brand Awarnesses Scoring 'HSRW�5DVD�6XND�

Variabel Skor Bobot Skor x Bobot 

Top of Mind� �� ���� ��

Heart share� �� ���� ��

Brand Awarnesses Scoring 2 

�

E��Brand association�

7DEHO���PHQXQMXNNDQ�NULWHULD�SHQHQWXDQ�VNRU�brand association GDQ�brand loyalty 

GL�'HSRW�5DVD�6XND��

7DEHO����.ULWHULD�SHQHQWXDQ�VNRU�brand association GDQ�brand loyalty�GL�'HSRW�5DVD�6XND�

Kriteria Penilaian untuk Variabel Brand Association 

Penilaian Skor Arti Skor 

Brand association������� �� 3HQLODLDQ�WHUKDGDS�SURGXN�VXGDK�EDLN��

����d�Brand association������� �� 3HQLODLDQ�WHUKDGDS�SURGXN�VXGDK�FXNXS�EDLN��

Brand association������� �� 3HQLODLDQ�WHUKDGDS�SURGXN�NXUDQJ�EDLN��

�

3HUVHQWDVH� GLPHQVL� brand association 'HSRW� 5DVD� 6XND� XQWXN� YDULDEHO� PHQX�

EHUYDULDVL� DGDODK� �������� XQWXN� YDULDEHO� KLJLHQLV�EHUVLK� DGDODK� �������� GDQ�

XQWXN� YDULDEHO� UDVD� \DQJ� HQDN� DGDODK� �������� 3HUKLWXQJDQ� brand association 

scoring XQWXN�'HSRW�5DVD�6XND�GDSDW�GLOLKDW�SDGD�WDEHO����

7DEHO����3HUKLWXQJDQ�brand association scoring�'HSRW�5DVD�6XND�

Variabel Skor Bobot Skor x Bobot 

0HQX�EHUYDULDVL� �� ���� ����

+LJLHQLV�EHUVLK� �� ���� ����

5DVD�HQDN� �� ���� ����

Brand Association Scoring 1 

�

F�� Brand loyalty�

6HEDQ\DN� ������� UHVSRQGHQ� SHODQJJDQ� DNWXDO� EHQDU�EHQDU� PHQ\XNDL� UXPDK�

PDNDQ� \DQJ� VHULQJ� GLNXQMXQJL� GDQ� ������� UHVSRQGHQ� VHWLD� PHQJXQMXQJL� UXPDK�

PDNDQ� GDQ� VHULQJ� PHQ\DUDQNDQ� NHSDGD� RUDQJ� ODLQ� XQWXN� PHQJXQMXQJL� UXPDK�

PDNDQ� WHUVHEXW��.ULWULD� SHQHQWXDQ� VNRU�brand loyalty GL�'HSRW�5DVD� 6XND�GDSDW�

GLOLKDW� SDGD� WDEHO� ��� /R\DOLWDV� SHODQJJDQ� WHUKDGDS� 'HSRW� 5DVD� 6XND� DGDODK�

�������VHKLQJJD�brand loyalty scoring 'HSRW�5DVD�6XND�DGDODK�2��

G��Perceived quality�

8QWXN� PHQJXNXU� perceived quality 'HSRW� 5DVD� 6XND� GLJXQDNDQ� KDVLO�

SHQJXPSXODQ�GDWD�\DQJ�EHUDVDO�GDUL�NXHVLRQHU�WLQJNDW�NHSXDVDQ�SHODQJJDQ�DNWXDO��

.ULWHULD�SHQHQWXDQ� VNRU�perceived quality�GL�'HSRW�5DVD�6XND�GDSDW�GLOLKDW�SDGD�

WDEHO����

�

�
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7DEHO����.ULWHULD�SHQHQWXDQ�VNRU�perceived quality�GL�'HSRW�5DVD�6XND�

Kriteria Penilaian untuk Variabel Perceived Quality 

Penilaian Skor Arti Skor 

0HDQ������±������ �� 3HQLODLDQ�WHUKDGDS�SURGXN�VXGDK�EDLN��

0HDQ������±������ �� 3HQLODLDQ�WHUKDGDS�SURGXN�VXGDK�FXNXS�EDLN��

0HDQ������±������ �� 3HQLODLDQ�WHUKDGDS�SURGXN�NXUDQJ�EDLN��

�

Grand mean� GDUL� NHGHODSDQ� GLPHQVL� WLQJNDW� NHSXDVDQ� SHODQJJDQ� DNWXDO� GL� DWDV�

DGDODK������PDND�skor perceived quality XQWXN�'HSRW�5DVD�6XND�DGDODK 3��

%HUGDVDUNDQ� VNRU� NHHPSDW� GLPHQVL� brand equity GL� DWDV� PDND� GDSDW� GLODNXNDQ�

SHUKLWXQJDQ�VNRU�XQWXN�brand equity GL�'HSRW�5DVD�6XND�VHSHUWL�SDGD�WDEHO����

7DEHO����3HUKLWXQJDQ�brand equity scoring�'HSRW�5DVD�6XND�

Dimensi Skor Bobot Skor*Bobot 

Brand Awareness �� ���� ����

Brand Association �� ���� ����

Brand Loyalty �� ���� ����

Perceived Quality �� ���� ����

Brand Equity Scoring� 2 

�

.ULWHULD� \DQJ� GLJXQDNDQ� GDODP� SHQJXNXUDQ� KDVLO� DNKLU� GDUL� HNXLWDV� PHUHN� GL�

'HSRW�5DVD�6XND��

x� �����±������Æ�(NXLWDV�PHUHN�WHUJRORQJ�UHQGDK��low���

x� ������±������Æ�(NXLWDV�PHUHN�WHUJRORQJ�FXNXS��medium���

x� ������±������Æ�(NXLWDV�PHUHN�WHUJRORQJ�WLQJJL��high���

Brand equity scoring 'HSRW�5DVD�6XND�VHEHVDU���PDND�HNXLWDV�PHUHN�GDUL�'HSRW�

5DVD� 6XND� WHUJRORQJ� FXNXS� �medium���'HSRW�5DVD� 6XND�SHUOX�PHODNXNDQ�XVDKD�

XQWXN�PHQLQJNDWNDQ�HNXLWDV�PHUHN�\DQJ�WHUJRORQJ�FXNXS��

6. Analisis Elemen Merek 

(OHPHQ�HOHPHQ�PHUHN�GLSHUOXNDQ�XQWXN�GDSDW�PHQLQJNDWNDQ�HNXLWDV�PHUHN�VHUWD�

PHPEDQJNLWNDQ� NHVDGDUDQ� PHUHN� EDJL� NRQVXPHQ� SRWHQVLDO�� 'HQJDQ� DGDQ\D�

HNXLWDV� PHUHN� \DQJ� NXDW� GDSDW� PHQJKLODQJNDQ� NHUDJXDQ� SHODQJJDQ� WHUKDGDS�

NXDOLWDV�'HSRW�5DVD� GDQ�GDSDW�PHPEDQJXQ� OR\DOLWDV�SHODQJJDQ�� $GDQ\D� HOHPHQ�

PHUHN� MXJD� GDSDW� PHQFLSWDNDQ� LGHQWLWDV� PHUHN� \DQJ� XQLN� GDQ� EHUEHGD� GHQJDQ�

SHVDLQJ��%HUGDVDUNDQ�KDVLO�ZDZDQFDUD�GHQJDQ�SHODQJJDQ�DNWXDO��GLNHWDKXL�HOHPHQ�

PHUHN�\DQJ�SHUOX�GLPLOLNL�ROHK�VHEXDK�UXPDK�PDNDQ�\DLWX���

�

�

�
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x� /RJR� 

6DDW� LQL� ORJR� \DQJ� GLJXQDNDQ� ROHK� 'HSRW� 5DVD� 6XND� PDVLK� EHOXP� NRQVLVWHQ��

6HODLQ� LWX� WLGDN� WHUGDSDW� DODVDQ� \DQJ� PHQGDVDUL� SHPLOLKDQ� ORJR� WHUVHEXW� �WHUNDLW�

GHQJDQ�ZDUQD�GDQ�EHQWXN�KXUXI�\DQJ�GLJXQDNDQ���

 
*DPEDU����/RJR�VDDW�LQL�GDQ�ORJR�XVXODQ�'HSRW�5DVD�6XND�

x� Website� 

'HSRW� 5DVD� 6XND� GDSDW� PHODNXNDQ� SURPRVL� PHODOXL� PHGLD� LQWHUQHW� GHQJDQ�

PHPEXDW�website��+DO�LQL�WHUEXNWL�GDUL�PD\RULWDV�SHODQJJDQ�DNWXDO�GDQ�NRQVXPHQ�

SRWHQVLDO� \DQJ� WHUWDULN� GHQJDQ� SURPRVL� PHODOXL�PHGLD� LQWHUQHW� PHPLOLK� PHODOXL�

website GDQ� DGD� UXPDK�PDNDQ� GL� .HGLUL� \DLWX� :DUXQJ� /HNR� GDQ� $\DP� %DNDU�

:RQJ�6ROR� MXJD�PHODNXNDQ�SURPRVL�PHODOXL�website.� 3HPEXDWDQ�website�'HSRW�

5DVD� 6XND�PHQJJXQDNDQ� GRPDLQ� UHVPL� ��FRP�� GDQ� PHPSHUKDWLNDQ� XQVXU�XQVXU�

+&,��Human Computer Interaction��VHSHUWL�SDGD�JDPEDU�GL�EDZDK�LQL��

�
*DPEDU����Website 'HSRW�5DVD�6XND�

x� 6ORJDQ� 

6ORJDQ� DGDODK� IUDVD� VLQJNDW� \DQJ� PHQJNRPXQLNDVLNDQ� LQIRUPDVL� GHVNULSWLI� DWDX�

SHUVXDVLI�WHQWDQJ�PHUHN�\DQJ�VHULQJ�PXQFXO�GDODP�LNODQ�WHWDSL�GDSDW�PHPDLQNDQ�

SHUDQ�SHQWLQJ�SDGD�NHPDVDQ�GDQ�SDGD�DVSHN�ODLQ�GDUL�SURJUDP�SHPDVDUDQ��6DDW�LQL�

'HSRW� 5DVD� 6XND� WHODK� PHQJJXQDNDQ� VORJDQ� ³6SHVLDO� 7LPEHO´�� 'DODP� KDO� LQL�

WLGDN� GLODNXNDQ� SHUXEDKDQ� VORJDQ�NDUHQD� GLQLODL� WHODK� VHVXDL�GHQJDQ� positioning 

GDQ�GDWD�MXPODK�SHQMXDODQ�GL�'HSRW�5DVD�6XND��
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x� Packaging 

Packaging DGDODK�NHJLDWDQ�PHUDQFDQJ�GDQ�PHPSURGXNVL�ZDGDK�DWDX�SHPEXQJNXV�

XQWXN� VXDWX� SURGXN�� 0HQXUXW� .HOOHU� ������� S�� ����� VHRUDQJ� SHPDVDU� KDUXV�

PHPSHUWLPEDQJNDQ�QLODL� HVWHWLND�\DQJ�WHUNDQGXQJ�GDODP�VHEXDK�NHPDVDQ�WHUNDLW�

GHQJDQ� EHQWXN�� ZDUQD�� WHNV�� GDQ� JUDILV� NDUHQD� KDO� WHUVHEXW� GDSDW� PHQDULN�

SHUKDWLDQ�NRQVXPHQ� �eye-catching��GDQ� VDODK� VDWX�DVRVLDVL� WHUNXDW�\DQJ�GLPLOLNL�

NRQVXPHQ� DGDODK� PHODOXL� WDPSLODQ� NHPDVDQQ\D�� 6DDW� LQL� 'HSRW� 5DVD� 6XND�

PHPLOLNL� packaging GHQJDQ� ORJR� \DQJ� WLGDN� VDPD� VHSHUWL� SDGD� PHGLD� ODLQQ\D�

VHKLQJJD�GLEHULNDQ�XVXODQ�packaging \DQJ�EDUX�\DLWX�VHEDJDL�EHULNXW��

�
*DPEDU����Packaging VDDW�LQL�GDQ�packaging XVXODQ�'HSRW�5DVD�6XND�

�

7. Analisis STPD 

$QDOLVLV�673'�GLODNXNDQ�XQWXN�GDSDW�PHQFDSDL�WDUJHW�VDVDUDQ�GHQJDQ�WHSDW��7DEHO�

���DGDODK�DQDOLVLV�673'�GL�'HSRW�5DVD�6XND��

7DEHO�����673'�'HSRW�5DVD�6XND�

Segmentasi 

Awal Usulan 

6HPXD�PDV\DUDNDW�GL�.HGLUL�PDXSXQ�

OXDU� .HGLUL� \DQJ� PHODNXNDQ�

NXQMXQJDQ� NH� UXPDK� PDNDQ� GDODP�

EHUEDJDL�NHSHUOXDQ 

$VSHN�GHPRJUDILV�GDQ��

$VSHN�SHULODNX 

Targeting�

Aspek Demografis Aspek�Perilaku�

�� 8VLD�������WDKXQ�

�� 6WDWXV�EHUNHOXDUJD��

�� 3HQGLGLNDQ�WHUDNKLU�6DUMDQD��

�� 3HNHUMDDQ�ZLUDVZDVWD�

�� 3HQJKDVLODQ� UDWD�UDWD� SHU� EXODQ�5S�
������������� VDPSDL� 5S�

�������������

�� 0HQGDSDWNDQ� LQIRUPDVL� UXPDK� PDNDQ� GDUL�
NHOXDUJD�WHPDQ�UHNDQ�

�� 3HQHQWX� UXPDK� PDNDQ� \DQJ� GLNXQMXQJL�
DGDODK�GLUL�VHQGLUL�

�� %HUNXQMXQJ� NH� UXPDK� PDNDQ� GHQJDQ�
NHOXDUJD�

�� %HUNXQMXQJ�NH�UXPDK�PDNDQ�GDODP�UDQJND�
PDNDQ�EHUVDPD�NHOXDUJD��

�� %HUNXQMXQJ� NH� UXPDK� PDNDQ� SDGD� ZDNWX�
VLDQJ�KDUL��

�� 0HQJXQMXQJL� UXPDK� PDNDQ� \DQJ�
PHQ\DMLNDQ�PHQX�PDVDNDQ�,QGRQHVLD�

�� )UHNXHQVL� NXQMXQJDQ� NH� UXPDK� PDNDQ� ����
NDOL�GDODP�VHEXODQ��

�� 3HQJHOXDUDQ� XQWXN� VHNDOL� NXQMXQJDQ� NH�
UXPDK� PDNDQ� 5S� ���������� KLQJJD� 5S�

������������
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7DEHO�����673'�'HSRW�5DVD�6XND��ODQMXWDQ��

� � �� &HQGHUXQJ� EHUSLQGDK�SLQGDK� GDODP�
PHQJXQMXQJL�UXPDK�PDNDQ�

Positioning 

Saat ini Usulan 

Positioning PHQXUXW� NXDOLWDV� �UDVD�

HQDN�� KLJLHQLV�� fresh) GDQ� KDUJD 

�KDUJD� VHVXDL�� GHQJDQ� VORJDQ��

³6SHVLDO�7LPEHO´�

Positioning statement:�³8QWXN�SHFLQWD�NXOLQHU�

PDVDNDQ� ,QGRQHVLD�� 'HSRW� 5DVD� 6XND�

PHQ\DMLNDQ� DQHND� KLGDQJDQ� \DQJ� fresh 

GHQJDQ� NHOH]DWDQ� FLWD� UDVD� WHUEDLN� NKDV�

,QGRQHVLD´�

�� Tagline: ³7HPXNDQ� NHOH]DWDQ� FLWD� UDVD�
,QGRQHVLD´�

Differentiation 'LIHUHQVLDVL�SURGXN�

�

8. Analisis 8Ps 

'DODP�PHPEXDW�EDXUDQ�SHPDVDUDQ�GL�'HSRW�5DVD�6XND�DNDQ�GLJXQDNDQ�YDULDEHO�

�3V� model of integrated service management \DQJ� GLNDLWNDQ� GHQJDQ� KDVLO�

SHQJXPSXODQ� GDWD� GDQ� DQDOLVLV� \DQJ� WHODK� GLODNXNDQ� VHEHOXPQ\D�� GHQJDQ�

SHPEDKDVDQ�VHEDJDL�EHULNXW��

D�� Product elements. %HULNXW�VWUDWHJL�XVXODQ�\DQJ�GDSDW�GLODNXNDQ��

�� Core product�Æ�PHQLQJNDWNDQ�NXDOLWDV�PDNDQDQ�GDQ�SHOD\DQDQ�

�� Actual product�Æ�SHUEDLNDQ�HOHPHQ�HOHPHQ�PHUHN��logo, packaging, GOO��

�� Augmented product� Æ� PHQDQJJDSL� VDUDQ� GDQ� NULWLN� �comment card���

PHQ\HGLDNDQ�OD\DQDQ�SHVDQ�DQWDU�

�� 0HPSHUWDKDQNDQ� NHEHUVLKDQ� PDNDQDQ� GDQ� PLQXPDQ� Æ� NDU\DZDQ� EHNHUMD�

GHQJDQ�FHSDW�GDQ�WHOLWL��PHQJHFHN�NHEHUVLKDQ�GDSXU��SHUDODWDQ�GDSXU��SHUDODWDQ�

PDNDQ�

�� 0HQJXQMXQJL�UXPDK�PDNDQ�PDVDNDQ�,QGRQHVLD�ODLQQ\D�XQWXN�PHPEDQGLQJNDQ�

NXDOLWDV�UDVD�

�� 0HPSHUKDWLNDQ�NULWLN�GDQ�VDUDQ�GDUL�SHODQJJDQ�WHUNDLW�GHQJDQ�UDVD�PDNDQDQ�

�� 0HPEHULNDQ�PHQX�SDNHW�XQWXN�SRUVL�NHOXDUJD�

�� 0HQDPEDK�YDULDQ�1DVL�7LPEHO��7LPEHO�GHQJDQ�8GDQJ��7LPEHO�GHQJDQ�%DNVR��

7LPEHO�GHQJDQ�(PSDO��

�� 0HQ\HGLDNDQ� OD\DQDQ� FDWHULQJ� XQWXN� SHUXVDKDDQ�� SHVDQDQ� QDVL� NRWDN��

7XPSHQJ��GOO� 

E��Place and time. %HULNXW�VWUDWHJL�XVXODQ�\DQJ�GDSDW�GLODNXNDQ��

�� 0HODNXNDQ� SHUEDLNDQ� GDQ� SHQJHFHNDQ� $&� VHFDUD� EHUNDOD� XQWXN� PHPDVWLNDQ�

$&�WHWDS�GLQJLQ�GDQ�EHUIXQJVL�GHQJDQ�EDLN�
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�� 0HPXWDU�PXVLN�,QGRQHVLD�DWDX�LQVWUXPHQWDOLD�GDQ�PHQGHVDLQ�UXDQJDQ�VHKLQJJD�

WHUFLSWD� VXDVDQD� UXPDK� PDNDQ� NHOXDUJD� \DQJ� VHVXDL� GHQJDQ� PHQX� PDVDNDQ�

,QGRQHVLD�

�� 0HQ\HGLDNDQ�NDVHW�&'�ODJX�XODQJ�WDKXQ��ODJX�/HEDUDQ��1DWDO��7DKXQ�%DUX��GOO�

�� .HUMDVDPD�GHQJDQ�EHEHUDSD�WRNR�GL� VHNLWDUQ\D�GDODP�PHPSHUNHUMDNDQ�WXNDQJ�

SDUNLU� VHKLQJJD� GDSDW� PHPEDQWX� PHQJDUDKNDQ� SDUNLU� GDQ� PHQ\HEUDQJNDQ�

SHODQJJDQ�

�� 0HQ\HGLDNDQ� OD\DQDQ� SHVDQ� DQWDU� JUDWLV� GDQ� SURPR�SURPR� XQWXN� PHQDULN�

PLQDW�NXQMXQJ�SHODQJJDQ 

F�� Promotion and education. %HULNXW�VWUDWHJL�XVXODQ�\DQJ�GDSDW�GLODNXNDQ��

�� 0HPEXDW�EURVXU�\DQJ�GLOHQJNDSL�GHQJDQ�NXSRQ�SURPRVL�GDQ�SHWD�ORNDVL�

�� 3URPRVL� PHODOXL� PHGLD� LQWHUQHW� GHQJDQ� PHPEXDW� ZHEVLWH�� PHGLD� VRVLDO�

�)DFHERRN��7ZLWWHU���GDQ�PHODOXL�YLGHR�HPDLO�

�� 0HPEHULNDQ�MDQML�NHSDGD�SHODQJJDQ�EDKZD�SHVDQ�DQWDU�DNDQ�WLED�GDODP�ZDNWX�

��� PHQLW� GHQJDQ� PHPEXDW� ER[� GHOLYHU\� \DQJ� GLOHQJNDSL� SHQJKLWXQJ� ZDNWX�

PXQGXU�\DQJ�PHUXSDNDQ�DPELHQW�PHGLD��

�� 0HODNXNDQ� H[SHULHQWLDO� PDUNHWLQJ� GHQJDQ� PHPEHULNDQ� KDGLDK�JLIW� EHUXSD�

VHEXDK�PHUFKDQGLVH�NHSDGD�SHODQJJDQ�\DQJ�PHUD\DNDQ�XODQJ� WDKXQ� GL�'HSRW�

5DVD�6XND�

�� 0HPEHULNDQ�NDOHQGHU�\DQJ�GLOHQJNDSL�GHQJDQ�NXSRQ�SURPRVL�SDGD�WLDS�EXODQ�

�� 0HPEHULNDQ�SHUPHQ�SURPRVL�\DQJ�WHUWHUD�ORJR�'HSRW�5DVD�6XND�

�� 0HPEHULNDQ�JUDWLV���SRUVL�1DVL�7LPEHO� VHWHODK�SHPEHOLDQ�1DVL�7LPEHO�NH����

GHQJDQ�FDUD�PHQJXPSXONDQ�stamp �GLVNRQ�EHUGDVDUNDQ�MXPODK�.�3URPR�stamp 

LQL�KDQ\D�EHUODNX�SDGD�MDP�������������GDQ�NKXVXV�PDNDQ�GL�WHPSDW 

�� 0HPEXDW�SDNHW�KDUJD�XQWXN�SRUVL�NHOXDUJD 

�� 0HQMDOLQ�NHUMDVDPD� GHQJDQ� EDQN�XQWXN�PHPEHULNDQ� GLVNRQ�GHQJDQ�SRWRQJDQ�

KDUJD�WHUWHQWX�EDJL�SHQJJXQD�NDUWX�NUHGLW�\DQJ�EHUODNX�EHUODNX�SDGD�KDUL�6HQLQ�

GDQ�6HODVD�MDP������������ 

�� 0HQMDOLQ�NHUMDVDPD�GHQJDQ�VHNRODK�VHNRODK� �NKXVXVQ\D�.DWROLN�� GDQ� SHPLOLN�

SHQJLQDSDQ�GL�3RKVDUDQJ�GDODP�PHOD\DQL�SHPHVDQDQ�QDVL�NRWDN 

�� 0HPEHULNDQ� VDPSHO� EHUXSD� XQGDQJDQ� PDNDQ� JUDWLV� XQWXN� PHQFRED� UDVD�

PDNDQDQ�GDQ�PLQXPDQ�GL�'HSRW�5DVD�6XND 
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�� Mouth to mouth GHQJDQ�PHPSHUODNXNDQ�VHPXD�SHODQJJDQ�\DQJ�GDWDQJ�GHQJDQ�

SHOD\DQDQ�\DQJ�WHUEDLN�VHKLQJJD�SHODQJJDQ�PHUDVD�Q\DPDQ�GDQ�SXDV 

�� 0HPXQFXONDQ� QRPRU� WHOHSRQ� GL� PHGLD� SURPRVLQ\D� PLVDOQ\D� SDGD� EDJLDQ�

NDQDQ� DWDV� VHWLDS� KDODPDQ� website GLEHUL� WXOLVDQ� ³'HOLYHU\� RUGHU� �����

������´��PHPEXDW�box delivery \DQJ� MXJD�PHQDPSLONDQ�QRPRU� WHOHSRQ� SDGD�

VLVL�VLVL�box�

G��Price and other cost of service. %HULNXW�VWUDWHJL�XVXODQ�\DQJ�GDSDW�GLODNXNDQ��

�� Mixed bundling price Æ�KDUJD�SDNHW���RUDQJ�KDQ\D�5S���������WDQSD�SDNHW�5S�

������ 

�� .HUMDVDPD�GHQJDQ�EDQN�XQWXN�PHPEHULNDQ�GLVNRQ�EDJL�SHQJJXQD�NDUWX�NUHGLW�

WHUWHQWX�GDQ�SDGD�ZDNWX�WHUWHQWX�

�� 0HPEHULNDQ� PHQX� ³3DNHW� %XND� 3XDVD´�Æ� SHPEHOLDQ� SDNHW� SRUVL� NHOXDUJD�

GDSDW�free WDNMLO 

H�� Process. %HULNXW�VWUDWHJL�XVXODQ�\DQJ�GDSDW�GLODNXNDQ�ROHK�'HSRW�5DVD�6XND��

�� 0HQ\DODNDQ� NRPSRU� GHQJDQ� DSL� \DQJ� NHFLO� VDPELO� PHQXQJJX� RUGHUDQ�

GLVDPSDLNDQ�NH�EDJLDQ�GDSXU 

�� 0HPEHULNDQ� training NHSDGD� NDU\DZDQ� EDUX� WHUNDLW� GHQJDQ� WHNQLN� PHPDVDN�

GDQ�FDUD�SHQ\DMLDQ�PDNDQDQ�GDQ�PLQXPDQ�\DQJ�FHSDW 

�� 0HPEHULNDQ� JUDWLV� HV� WHK� PDQLV� GDQ� SHUPRKRQDQ� PDDI� NHSDGD� SHODQJJDQ�

DSDELOD�ZDNWX�SHQ\DMLDQ�OHELK�GDUL����PHQLW 

�� 0HPEHULNDQ�OD\DQDQ�SHVDQ�DQWDU�JUDWLV��GHQJDQ�MXPODK�SHPEHOLDQ�GDQ�ZLOD\DK�

\DQJ�GLWHQWXNDQ��GHQJDQ�ZDNWX�DQWDU�PDNVLPDO����PHQLW 

�� 0HPSHUEDLNL�GHVDLQ�QRWD�GHQJDQ�PHQFDQWXPNDQ�ORJR�� tagline��VORJDQ��DODPDW��

GDQ�QRPRU�WHOHSRQ�'HSRW�5DVD�6XND 

I�� Productivity and quality %HULNXW� VWUDWHJL� XVXODQ� \DQJ� GDSDW� GLODNXNDQ� ROHK�

'HSRW�5DVD�6XND��

�� 0HPEXDW� SHQFDWDWDQ� VWRN GDUL� PHQX� PDNDQDQ� GDQ� EDKDQ�EDKDQ� XQWXN�

PHPEXDW� PLQXPDQ� NHPXGLDQ� PHODSRUNDQ� VLVD� VWRN WHUVHEXW� NHSDGD� SHPLOLN�

NHWLND�WHODK�PHQFDSDL�EDWDV�PLQLPXQ�VWRN 

�� 0HPEDFD�XODQJ�PHQX�\DQJ� GLSHVDQ� GL�KDGDSDQ�SHODQJJDQ�GDQ�PHQHPSHONDQ�

VDOLQDQ QRWD�GL�PHMD�SHODQJJDQ 

�� 0HPEXDW comment card, email 
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J��People. %HULNXW�VWUDWHJL�XVXODQ�\DQJ�GDSDW�GLODNXNDQ�ROHK�'HSRW�5DVD�6XND� 

�� 0HQJDMDUNDQ�NHSDGD�NDU\DZDQ�NKXVXVQ\D� \DQJ�EHUKDGDSDQ� ODQJVXQJ�GHQJDQ 

SHODQJJDQ�WHQWDQJ�EDJDLPDQD�FDUD�PHPEHUL�SHOD\DQDQ�\DQJ�UDPDK�GDQ� VRSDQ�

VHSHUWL� PHPEHUL� VDPEXWDQ� SDGD� SHODQJJDQ�� XFDSDQ� WHULPDNDVLK�� PHODNXNDQ�

SHUPRKRQDQ�PDDI�DSDELOD�SHQ\DMLDQ�PDNDQDQ�GDQ�PLQXPDQ�ODPD��GOO� 

�� 0HQ\HUDJDPNDQ�NDU\DZDQ�XQWXN�PHPSHUNXDW image 'HSRW�5DVD�6XND 

�� 0HPEHULNDQ� training NHSDGD� NDU\DZDQ� EDUX� PHQJHQDL� GHVNULSVL� PHQX�

PDNDQDQ� GDQ� PLQXPDQ� VHUWD� PHQX�PHQX� DSD� VDMD� \DQJ� PHQMDGL� IDYRULW�

SHODQJJDQ 

K��Physical evidence. %HULNXW�VWUDWHJL�XVXODQ�\DQJ�GDSDW�GLODNXNDQ��

�� 0HODNXNDQ�SHQJHFHNDQ�NHEHUVLKDQ�UXDQJDQ��WRLOHW��UXDQJDQ�VKRODW��GDQ�WHPSDW�

FXFL�WDQJDQ�VHWHODK�VHOHVDL�GLJXQDNDQ�ROHK�SHQJXQMXQJ 

�� 0HPSHUEDLNL�EXNX�PHQX��GLEHUL�PHQX�SDNHW�XQWXN�7XPSHQJ� 

�� 0HPSHUEDLNL�SDSDQ�QDPD��MDP�EXND�GDQ�WXWXS��WDPEDKDQ�ODPSX� 

�� 0HQGHVDLQ� UXDQJDQ� GHQJDQ� PHPDVDQJ� JDPEDU� PHQX� PDNDQDQ� IDYRULW� GDQ�

GLOHQJNDSL� GHQJDQ� JDPEDU� RUDQJ� GHQJDQ� OLGDK� \DQJ� PHQMXOXU� NH� VDPSLQJ�

�ambient�media� 

�� 0HPEXDW�QRPRU�PHMD 

9. Marketing Communication Design 

'HSRW� 5DVD� 6XND� SHUOX� PHODNXNDQ� NRPXQLNDVL� SHPDVDUDQ� PHODOXL� EHUEDJDL�

PHGLD�� +DO� LQL� EHUWXMXDQ� XQWXN� PHQLQJNDWNDQ� awareness� WHUKDGDS� 'HSRW� 5DVD�

6XND�GDQ�PHQJNRPXQLNDVLNDQ�SHUEDLNDQ�brand�element VHKLQJJD�GDSDW�GLNHWDKXL��

GLWHULPD��GDQ�WHUWDQDP�GDODP�EHQDN�NRQVXPHQ��

x� Brosur. 3HPEXDWDQ�EURVXU�GLOHQJNDSL� GHQJDQ� SHWD� ORNDVL�XQWXN�PHPXGDKNDQ�

SHQFDULDQ� ORNDVL� 'HSRW� 5DVD� 6XND� NDUHQD� EHUGDVDUNDQ� KDVLO� NXHVLRQHU�

GLNHWDKXL� DODVDQ� NRQVXPHQ� SRWHQVLDO� WLGDN� SHUQDK� PHQJHWDKXL�PHQGHQJDU�

'HSRW�5DVD�6XND�\DLWX�NDUHQD� WLGDN� WDKX� WHPSDWQ\D� ���������GDQ�NXUDQJQ\D�

SURPRVL� \DQJ� GLODNXNDQ� ROHK� 'HSRW� 5DVD� 6XND� ���������� %LD\D� SHPEXDWDQ�

EURVXU�DGDODK�5S���������OHPEDU�\DQJ�GDSDW�GLOLKDW�SDGD�JDPEDU��� 
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*DPEDU����'HVDLQ�EURVXU�XVXODQ 

x� Kartu nama. 0HODOXL� NDUWX� QDPD�� SHODQJJDQ� GDSDW� PHODNXNDQ� KXEXQJDQ�

NRPXQLNDVL� VHODQMXWQ\D� NDUHQD� GL� GDODP� NDUWX� QDPD� WHUGDSDW� QDPD�� DODPDW��

QRPRU� WHOHSRQ�� GDQ� GHVNULSVL� VLQJNDW� WHQWDQJ� 'HSRW� 5DVD� 6XND�� %LD\D�

SHPEXDWDQ� NDUWX� QDPD� 5S� ����������NRWDN�� *DPEDU� �� DGDODK� NDUWX� QDPD�

XVXODQ�EDJL�'HSRW�5DVD�6XND� 

�
*DPEDU����'HVDLQ�NDUWX�QDPD�XVXODQ�'HSRW�5DVD�6XND�

x� Papan nama. )XQJVL�GDUL�SDSDQ�QDPD�VHEHQDUQ\D�KDPSLU� VDPD�GHQJDQ�NDUWX�

QDPD� \DLWX� XQWXN� PHPEHULNDQ� LGHQWLWDV� \DQJ� GDSDW� PHQJJDPEDUNDQ� 'HSRW�

5DVD�6XND��ELD\D�SHPEXDWDQ�SDSDQ�QDPD�5S�����������EXDK��*DPEDU���DGDODK�

GHVDLQ�SDSDQ�QDPD�\DQJ�GLXVXONDQ� 

�
*DPEDU����'HVDLQ�SDSDQ�QDPD�XVXODQ�'HSRW�5DVD�6XND 

x� Kertas surat dan amplop. 0HODOXL� NHUWDV� VXUDW� GDQ� DPSORS� LQL� GDSDW�

PHPSHUNXDW� brand image 'HSRW� 5DVD� 6XND�� %LD\D� SHPEXDWDQ� DPSORS� GDQ�

NHUWDV� VXUDW� DGDODK�5S����������EXDK��*DPEDU���DGDODK�GHVDLQ�DPSORS�'HSRW�

5DVD�6XND� 

�
*DPEDU����'HVDLQ�DPSORS�XVXODQ�'HSRW�5DVD�6XND�

x� Seragam. .DU\DZDQ� DGDODK� SLKDN� \DQJ� EHULQWHUDNVL� VHFDUD� ODQJVXQJ� GHQJDQ�

SHODQJJDQ� VHKLQJJD� SHQDPSLODQ� NDU\DZDQ� \DQJ� EHUVLK� GDQ� UDSL� PHUXSDNDQ�
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VDODK� VDWX�YDULDEHO�\DQJ�GDSDW�PHQLQJNDWNDQ�HNXLWDV�PHUHN 'HSRW�5DVD�6XND��

ELD\D� SHPEXDWDQ� VHUDJDP� DGDODK� 5S� �����������VHUDJDP�� *DPEDU� �� DGDODK�

GHVDLQ�VHUDJDP�\DQJ�GLXVXONDQ�EDJL�'HSRW�5DVD�6XND� 

�
*DPEDU����'HVDLQ�VHUDJDP�XVXODQ�'HSRW�5DVD�6XND�

x� Nomor meja. 1RPRU�PHMD�GLJXQDNDQ�VHEDJDL�LGHQWLWDV�PHMD�GHQJDQ�PHQRPRUL�

VHWLDS�PHMD�\DQJ�GLPLOLNL�ROHK�'HSRW�5DVD�6XND��%LD\D�SHPEXDWDQ�QRPRU�PHMD�

DGDODK� 5S� ���������EXDK�� *DPEDU� ��� DGDODK� GHVDLQ� QRPHU� PHMD� EDJL� 'HSRW�

5DVD�6XND� 

�
*DPEDU�����'HVDLQ�QRPHU�PHMD�XVXODQ�EDJL�'HSRW�5DVD�6XND�

x� Kalender kupon. 3HPEHULDQ� NDOHQGHU� NXSRQ� GLODNXNDQ� XQWXN� PHQLQJNDWNDQ�

PLQDW� NXQMXQJ� SHODQJJDQ� GDQ� MXPODK� WUDQVDNVL� SHPED\DUDQ� \DQJ� GLEHULNDQ�

GDODP� UDQJND� PHQ\DPEXW� WDKXQ� EDUX�� %LD\D� SHPEXDWDQ� NDOHQGHU� DGDODK� 5S�

����������EXDK��*DPEDU����DGDODK�JDPEDU�NDOHQGHU�'HSRW�5DVD�6XND� 

�
*DPEDU�����.DOHQGHU�'HSRW�5DVD�6XND�

x� Buku menu. %XNX� PHQX� PHUXSDNDQ� VDODK� VDWX� PHGLD� NRPXQLNDVL� \DQJ�

SHQWLQJ�XQWXN�GLPLOLNL�ROHK�VHEXDK�UXPDK�PDNDQ��%LD\D�SHPEXDWDQ�EXNX�PHQX�

DGDODK� 5S� ����������EXNX�� *DPEDU� ��� DGDODK� GHVDLQ� EXNX� PHQX� \DQJ�

GLXVXONDQ�EDJL�'HSRW�5DVD�6XND� 
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*DPEDU�����'HVDLQ�EXNX�PHQX�XVXODQ�'HSRW�5DVD 

x� Gelas. 3HODQJJDQ� \DQJ� VHGDQJ� EHUXODQJ� WDKXQ�GL�'HSRW�5DVD�6XND� GLEHULNDQ�

JHODV� VHEDJDL� KDGLDK�gift� \DQJ� VHFDUD� WLGDN� ODQJVXQJ�SHODQJJDQ� WHUVHEXW�DNDQ�

PHQGDSDWNDQ� SHQJDODPDQ� (customer experience�� \DQJ� WLGDN� GLWHPXNDQ� GL�

UXPDK� PDNDQ� ODLQ� VHKLQJJD� 'HSRW� 5DVD� 6XND� GDSDW� OHELK� GLLQJDW�� %LD\D�

SHPEXDWDQ�JHODV�DGDODK�5S�����������JHODV�\DQJ�GDSDW�GLOLKDW�SDGD�JDPEDU���� 

�
*DPEDU�����*HODV�KDGLDK�'HSRW�5DVD�6XND�

x� Box delivery. 'HSRW� 5DVD� 6XND� GDSDW� PHPEXDW� box delivery \DQJ� VHNDOLJXV�

GDSDW� PHQMDGL� PHGLD� SURPRVL� ambient� NDUHQD� ambient media PHUXSDNDQ�

VDUDQD� EHULNODQ� \DQJ� HIHNWLI� XQWXN�PHQGRURQJ� PHUHN� EHUNHPEDQJ� OHELK� EDLN�

GDODP� SLNLUDQ� NRQVXPHQ� VDVDUDQ� VHKLQJJD� PDPSX� PHQLQJNDWNDQ� brand 

awareness. %LD\D� SHPEXDWDQ� PHGLD� LQL� DGDODK� 5S� �������������� *DPEDU� ���

DGDODK�FRQWRK�PRWRU box delivery GDQ�ambient media box delivery� \DQJ� WHODK�

DGD�VDDW�LQL� 

�
*DPEDU�����Box delivery 

x� Hiasan dinding. 'HSRW�5DVD� 6XND� GDSDW� PHPEXDW� KLDVDQ� GLQGLQJ� \DQJ� MXJD�

GDSDW�GLJXQDNDQ� VHEDJDL�ambient�media� \DQJ�PHPLOLNL�PDNQD�NHOH]DWDQ� GDUL�

FLWD� UDVD�'HSRW�5DVD� 6XND��%LD\D� SHPEXDWDQ� PHGLD� LQL� DGDODK�5S� ����������

VHSHUWL�JDPEDU����EHULNXW� 
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�
*DPEDU�����Ambient media EHUXSD�KLDVDQ�GLQGLQJ�

10. Rincian biaya 

7RWDO�ELD\D�\DQJ�GLEXWXKNDQ�XQWXN�PHPEXDW�PHGLD�NRPXQLNDVL�GL�DWDV�DGDODK�5S�

���������������

11. Kesimpulan 

x� Brand equity scoring 'HSRW�5DVD�6XND�DGDODK����cukup���Brand equity WHUVHEXW�

GDSDW� GLWLQJNDWNDQ� PHODOXL� SHPLOLKDQ� HOHPHQ� PHUHN� \DQJ� EDLN�� NHJLDWDQ�

SHPDVDUDQ�GDQ�NRPXQLNDVL�SHPDVDUDQ�\DQJ�GLODNXNDQ�ROHK�'HSRW�5DVD�6XND� 

x� 'HSRW�5DVD�6XND�SHUOX�PHQJHWDKXL�SHULODNX�NRQVXPHQ�GDODP�PHPLOLK�UXPDK�

PDNDQ��GLDQWDUDQ\D�\DLWX�IDNWRU�EXGD\D��IDNWRU�VRVLDO��IDNWRU�SULEDGL��GDQ�IDNWRU�

SVLNRORJL� 

x� 'HSRW� 5DVD� 6XND� SHUOX� PHODNXNDQ� VWUDWHJL�VWUDWHJL� SHUEDLNDQ� \DQJ� WHODK�

GLXVXONDQ�XQWXN�GDSDW�PHQLQJNDWNDQ�NHSXDVDQ�SHODQJJDQ� 

12. Saran 

'HSRW� 5DVD� 6XND� SHUOX� PHQHUDSNDQ� VWUDWHJL� XVXODQ� \DQJ� WHODK� GLXVXONDQ��

PHPSHUKDWLNDQ� NULWLN� GDQ� VDUDQ� GDUL� SHODQJJDQ� PHODOXL� WDQ\D� MDZDE� ODQJVXQJ�

GHQJDQ� SHODQJJDQ� DWDX� PHODOXL� comment card�� VHUWD� PHQMDJD� NXDOLWDV� GDQ�

SHOD\DQDQ�\DQJ�GLEHULNDQ��VHUWD�PHQMDJD�NHOHQJNDSDQ�GDUL�PHQX�\DQJ�DGD��

Daftar Rujukan 

>�@.HOOHU��.�/����������Strategig Brand Management, third edition.�1HZ�-HUVH\��

3HDUVRQ�(GXFDWLRQ��,QF��

>�@.RWOHU��3����������Manajemen Pemasaran, Jilid 2, Edisi kesebelas��-DNDUWD��37�

,QGHNV�.HORPSRN�*UDPHGLD��

>�@/RYHORFN��&���	�:ULJKW��/����������Manajemen Pemasaran Jasa��-DNDUWD��37�

,QGHNV�.HORPSRN�*UDPHGLD��

>�@6DQWRVR��6����������Statistik Multivariat. -DNDUWD��(OH[�0HGLD�.RPSXWLQGR��

>�@7MLSWRQR�� )�� �������� 0DQDMHPHQ� 	� 6WUDWHJL� 0HUHN� �6HUL� 0DQDMHPHQ� 0HUHN�

�����<RJ\DNDUWD��&9��$QGL�2IIVHW��
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