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This research aims to know about the entrepreneurship as one of the key issues
related to many aspects, including its relevance to the economic, business and em-
ployment. The researches on entrepreneurship are the references to identify the
success factors which supported the entrepreneurial success. The internet develop-
ment in the digital age indirectly influenced the entrepreneurial ethos. It is not only
influenced by the market potential and product innovation, but also by the com-
mitments to entrepreneurship education and training model. Therefore, the studies
on entrepreneurship in the industrial and developing countries are attractive. It is
relevant to the internet era which provided opportunities for the development of
entrepreneurial ethos, especially for the younger generation.
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INTRODUCTION

Enterpreneurship currently appears as an
impotant issue in global trade era because it re-
lates to both economic growth aspects and emp-
loyments. Enterpreneurship can contribute to the
economic growth in both developing and poor
countries. This indirectly confirms the importan-
ce of enterpreneurship to the economy. Encoura-
ging enterpreneurship to grow is crucial but it is
not easy for achieving that goal. Many problems
come up for supporting enterpreneursip not only
in indutrialized countries but also developing
countries (Steenekamp, et al., 2011). These facts
have made various researches widely open to be
developed. Shane and Venkataraman (2000) de-
fined enterpreneurship as a process of discove-
ry, evaluation and exploitation of opportunities.
The theoritical study of enterpreneurship shows
that enterpreneurship can grow well because of
one’s external and nternal drives. Internal drives
cover willingness for changing life and improving
welfare. This indicates that the stronger ones’ in-
ternal drive, then they will be motivated to join
enterpreneurship. Further, the internal factors
consist of rapidly growing environmental condi-
tions and increasingly complex reality of life de-
mands (Al-Dajani & Marlow, 2013).

The synergy between internal and external
drive will strengthen enterprenership potential, so
that, the goverment has a commitment to support
the national movement on the ethos of enterpre-
neurship. Next, the goverment has a duty to issue
the rules of enterpreneurship development. The
rules of banking and funding should be issued as
capital problem. They become important aspects
in enterpreneurship too. Eventhough, capital is
not the main obstacle in enterpreneurship, but it
is undeniable that capital becomes a classical is-
sue in business. Here, the capital can be obtained
from debt or one’s money (Kwong, et al., 2012).

One’s understanding of enterpreneurship
improves nowdays, so that, many researchers
pay more attention on it (George & Bock, 2011).
Some researches have showed various apects that
contribute to the success of enterpreneur. The fin-
dings have been references for growing the ene-
terpreneurial ethos (Dawson & Henley, 2012).
Moreover, the findings of researches can be as re-
ferences to map the obstacles of enterpreneurship
and to develop the future researches. For future
researches, theoretical development from various
observational setting for the success of enterpre-
neurship will be studied

METHODS

The study of enterpreneurship can not be
separated from the phenomena appears, so that,
the observational setting to the findings of rese-
arches are also noticed. Enterpreneruship is still
interesting to be explored since it can enrich one’s
mind widely (Grégoire et al., 2011). However, to
contribute and develop digital enterpreneurship,
it is necessary to identify the various branches
of enterpreneurship study (Bansal and Corley,
2011). Furthermore, the researches done include
various problems and complicated factors that
determine the success of enterpreneurship (Jo-
nes, et al., 2011; Teixeira, 2011). The facts show
that the studies of enterpreneurship cannot neg-
lect some factors such as capital, marketing and
market. It means that the correlation between
each successfull enterpreneurship factor can be a
reference for future researches and research gaps
(George & Bock, 2011). The successfull factor
of enterpreneurship is urgently needed, so that,
enterpreneurship in digital era is interesting to be
explored deeper. Finally, there are some aspects
to be studied:

RESULTS AND DISCUSSION

Enterpreneurship and Young Generation

Young generation is one of interesting
objects to be studied; especially, about their real
enterpreneurship potential. It is based on an as-
sumption that the quantity of young generation
increases and their quality also develops. This
phenomena occurs not only in industrialized
countries but also in developing countries. Then,
it encourages the development of researches in-
volves young generation. The researches done
do not only focus on the increasing number of
unemployment, but also the issue of employment
at the formal sector. This reflects how important
the development of enterpreneurship for young
generation is (Steenekamp, et al., 2011).

The enterpreneurship findings, exactly on
young generation becomes current and attractive
issues in both developed and developing count-
ries. In developed countries, there are many lite-
rartures discuss about internal motivitaion and
willingness of young generation to get involved
at enterpreneurship (Krueger et al., 2000).

The underlying assumption is that young
generation becomes the reference to the continui-
ty of generation. Further, the interest of youth to
enterpreneurship has been an issue and a control
to economic growth. The study of enterpreneur-
ship also emphasizes on whether enterpreneur-
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ship can be created and trained. It is because that
not all of youths are interested in starting up a bu-
siness and not all of businesses can be sucessful.
This reality is as a reference to identify sucessful
factor of enterpreneurship done by youth.

The youth’s interest on enterpreneurship
can not be separated with formal sectors. This
means that if formal sectors are still considered
as a promising thing for the improvement of
one’s welfare and social status, youth will unde-
restimate the role enterpreneurship. In this case,
mindset of working means one works at formal
sector. Unfortunately, it can discourage youth
to trigger enterpreneurship. Goverment should
build a mindset that success can be reached by
both joining enterpreneurship and working at
formal sector. Here, building mindset means
foster the enterpreneurial ethos indirectly. If the
mindset building succeeds, youth contribution to
economic will develop, especially through enter-
preneurship (Steenekamp, et al., 2011). The pre-
position constructed in this study is:

P = Younger generation groups have higher inter-
est to enterpreneurship than other groups without
young generation.

Enterpreneurship and Online

Digital media grows rapidly as a conse-
quence of internet and the internet tariff. Com-
monly, the affordable tariff of internet plays great
and unique roles in providing new forms of exter-
nal drive to support the spirit of enterpreneurship
(Andersen, 2005;. Katz et al, 2003). Then, it can
also market the products to customers widely.
(Chandra & Coviello, 2010). This phenomena
gives bigger opportunities in enterpreneurship in
both developed and developing countries. The
fact shows that the issued policies and regulation
also support the digital media and automatically,
they foster the development of enterpreneurship.
In one side, this condition provides enormous op-
portunity for enterpreneurs to run new busines-
ses. However, on the other side, high competition
between enterpreneurs will be very high and this
should not be ignored (Cumming & Johan, 2010).

Competition and internet at era of digiti-
zation media give chances for the development of
high competitiveness (Reuber & Fischer, 2011).
Competitiveness is crucial for winning the com-
petition, so that innovation is always required. In
this case, the ethos of enterpreneurship does not
only refer to product value, but also product and
market innovations. The consequence of innova-
tion demand is that traditional offline marketing
model should be shifted into online transaction
model. Then, offline services is shifted into the

online one. This phenomena support the growth
of online shopping not only in industrialized
countries, but also in developing countries. Online
service and online transaction model can not be
separated from less cash society too. It causes in
cash transaction is increasingly abandoned. Onli-
ne transaction is apart of lifestyle and commonly,
it is called as e-lifestyle as all service models are
online based (Sullivan & Meek, 2012). Online
transaction that supports business and enterpre-
neurship are mostly chosen as a result of one’s
high mobility. The transaction constraints can not
be limited by time and space. Further, this should
be supported by infrastructures, include hardware
or software. The promising convenience such as
self-service technology lets the customers become
independent. They will not rely on customer ser-
vices anymore. This means self-service techno-
logies, internet development, affordable tariff of
internet, and high mobility of individu influence
the e-lifestyle indirectly, so that, enterpreneurship
should involve those three synergies. The second
preposition that can be constructed from this stu-
dy is

P,= Online transactions and service models pro-
vide more convenience than offline transaction
and service models.

Enterpreneurship and Industrialized Countries
The dichotomous fact between developed
and developing countries gives changes in the pa-
radigm of enterpreneurship development. On the
one hand, the fact illustrates that enterpreneur-
ship at developed countries grows rapidly, while
on the other hand the development of enterpre-
neurship at developing countries should not be
underestimate because the potential of economic
growth and the market attractiveness widely open
there. The use of internet and innovative techno-
logy gives positive effect to the interest and ethhos
of enterpreneurship in developed (industrialized)
and developing countries (Moore, et al., 2011).
Identification on various findings and on
observational setting in industrialized or develo-
ped countries have shown illustration of obstacles
appear. Next, they become references for develo-
ping the further model of enterpreneurship. At
least, the mapping of enterpreneurship in some
idustrialized countries has explained how a mo-
del of enterpreneurship can be developed, so
that, it gives added value and improves sustainab-
le welfare. This is important since each model of
enterpreneurship has its own uniqueness. It can
not be generalized and implemented concretely.
This means that different observational setting as
well as the background will influence the success-
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ful factor that supports the development of ethos
and enterpreneurial commitment (Hirschi & Fi-
scher, 2013).

Based on research findings, the enterpre-
neurship potential tends to increase in developing
countries. This becomes a reference to create a
model. The model will be used to develop enter-
preneurship both in developing and developed
countries. This means that the result findings in
developing countries and in developed countries
can be different. Moreover, there should be syner-
gy between cases occur at industrialized and de-
veloping countries for knowing enterpreneuship
issues. These facts indicate that enterpreneurship
model as well as its successful factors needed in
indutrialized and developing countries are diffe-
rent. Then, the third constracted preposition for
this study is
P, =The enterpreneurship model in industrial-
ized countries is more developed than models in
developing countries.

P, =Successful entrepreneurial factors in indus-
trialized countries are more complex than in de-
veloping countries

Enterpreneurship and Education

Classical question relate to enterpreneur-
ship is whether enterpreneurship can be created
or doomed. This appears because of the urgen-
cy of enterpreneurship and the lack of enterpre-
neurs in industrialized and developing countries.
Therfore, identification of successful factors and
the ways to solve problems should be important
references for further research (George & Bock,
2011). Generalizations of research results, whet-
her occurring in industrialized countries or in de-
veloping countries, can not be directly or concre-
tely applied because each of them has a different
set of observations. It indicates that there is not
any single model that can answer the question
of entrepreneurship (Kumar, 2013; Javadian &
Singh, 2012).

Initially, the main goal of enterpreneur-
ship is the growth and expansion of organization
through innovation and creativities. In fact, it is
not for having profit (Suhermini & Safitri, 2010).
In the past, having enterpreneurship spirit was
not absolute. Society still considers that being an
enterpreneur is one’s destiny. Enterpreneurship
can be studied, imitated and innovated. Every
one can have the opportunity to be a successful
enterpreneur. Moreover, goverment regulation
has provided an opportunity too for everyone to
do entrepreneurship, regardless of his business,
so that, various models of enterpreneurship edu-
cation have been developed.

Enterpreneurship education can be con-
ducted by implementing mentoring method and
or business consultation. Developing enterpre-
neurship should be done in teaching and lear-
ning process. Further, it is actully explained at
the curriculum. Actually, this emphasizes that
enterpreneurship can be created at the teaching
and learning process formally and informally.
Based on above explanation, enterpreneurship
should be taught at vocational schools, so that,
it will decrease unemployment from univesities’
graduates (Anggraeni & Harnanik, 2015). In fact,
the number of job seekers and job vacancies in In-
donesia are not balanced (Amalia & Hadi, 2016).
It should be solved as it will have negative effects
to this country such as poverty, crime and social
inequalities (Atmaja & Margunani, 2016).

Enterpreneurship can be created by imple-
menting good educational model. Based on that
understanding, some questions can appear. First,
are educated people more successful than the
uneducated ones? Second, are people with for-
mal education more successful than the ones with
infomal education? Those two questions become
interestingly studied, mainly about the enterpre-
neurship development in both industialized and
developing countries. Then, the fourth preposi-
tions that can be constructed are
P, =An individual gets the model of enterpre-
neurship education is more successful than the
one who does not have any enterpreneurship
education.

P,,=An individual gets formal education of en-
terpreneurship is more successful than the one
with informal education

Enterpreneurship and Training

Basically, enterpreneurship is a practice.
In this case, an education model without practice
can not create a successful enterpreneur. Then,
problems relate to enterpreneurship such as capi-
tal, product innovation, marketing and competi-
tion can not be overcome. (Gonzalez-Alvarez &
Solis-Rodriguez, 2011). Enterpreneurship is lear-
ning by doing, so that, there should be practices
in enterpreneurship education. The training mo-
del for successful enterprenurial factors can be de-
veloped in various ways, for example whether the
training should be massed or classical training.
Moreover, the training model can also be done
by having mentor or implementing a periodically
structured training (Kyrgidou & Petridou, 2013).

The diverse option of enterpreneurship
models, indirectly, influence alternative enterpre-
neurship development, so that, they can support
a successful enterpreneurial model. Unfortunate-
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ly, there is not any appropriate model for answe-
ring many enterpreneurship problems. Therefore,
trial and error trainings are implemented mostly.
This essentially refers to the findings of emperical
studies synchronized with obeservational setting
of each case (Kumar, 2013; Javadian & Singh,
2012). This means the training model in one case
has possibility for not being able to be applied to
another case with different observational settings.

The identification of each training model
for enterpreneurship provides chances to innova-
te the training models. Every enterpreneurship
problem appears encourages ones indirectly to
formulate an applicable and appropriate model
of traning. In other words, every enterpreneur-
ship problem influences the model of training
directly. Further, one thing that should be noti-
ced is the different influences between formal and
non-formal training for solving enterpreneurship
problems

The enterpreneurship training is very im-
portant as well as enterpreneurship education.
Therefore, learning by doing becomes the refe-
rence to support the education and training mo-
dels of enterpreneurship. Then, successful ent-
repreneurial factors can be realized

Actually, the model of formal and non for-
mal trainings are rather different, but the goals
are similar. However, the distinctions can be re-
ferences to build an effective model. Then, it sup-
ports to support successful enterpreneurial factors
in both idustrialized and developing countries.
Then, the fifth prepositions are written as follows
P, ,=An individual gets a model of enterpreneur-
ship training is more successful than the one
without entrepreneurship training.
P.,=An individual gets formal eneterpreneurial
training is more successful than the one with in-
formal enterpreneurial training

CONCLUSION

Enterpreneurship is an important factor as
it contributes to the development of a country.
Then, the mapping of successful enterpreneurial
factors become the reference of future researches
and research gap. Many various successful factors
emerge because of various problems. The factors
become references to see the observational setting
appear. In addition, the generalization from a
number of researches can not guarantee that ob-
stacles relate to enterpreneurship in both indust-
rialized and developing countries can be solved.

The dichotomy of various enterpreneur-
ship cases in both industrialized and developing
countries, education models which are imple-

mented, training model which become referen-
ces, the phenomena of online services are the
impacts of internet development and the roles of
young generation in enterpreneurship. This be-
comes trending and crucial issues in digital era,
especially about the comitment of growing enter-
preneurship. The diversity of factors support the
success of enterpreneurship become the answers
of enterpreneurship problems indirectly. Therefo-
re, the generalization obtained from various re-
sults of researches are not directly addressed to
all the issues of entrepreneurial failure.

REFERENCES

Al-Dajani, H. & Marlow, S. (2013). Empowerment and
entrepreneurship: A theoretical framework. In-
ternational Journal of Entrepreneurial Behaviour &
Research, 19(5), 503-524.

Amalia, H. N. & Hadi, S. (2016). Pengaruh Prestasi
dan Lingkungan Terhadap Minat Berwirausa-
ha Siswa Jurusan Pemasaran. Economic Educa-
tion Analysis Journal, 5(3).

Andersen, P. H. (2005). Export intermediation and the
internet: an activity-unbundling approach. In-
ternational Marketing Review, 22(2), 147-164.

Anggraeni, B. & Harnanik. (2015). Pengaruh Pengeta-
huan Kewirusahaan dan Lingkungan Keluarga
Terhadap Minat Berwirausaha Siswa Kelas XI
SMK Islam Nusantara Comal Kabupaten Pe-
malang. Dinamika Pendidikan, 10(1), 42-52.

Atmaja, A. T. & Margunani. (2016). Pengaruh Pendi-
dikan Kewirausahaan dan Aktivitas Wirausa-
ha Terhadap Minat Berwirausaha Mahasiswa
Universitas Negeri Semarang. Economic Educa-
tion Analysis Journal, 5(3).

Bansal, P. & Corley, K. (2011), The coming of age for
qualitative research: embracing the diversity of
qualitative methods. Academy of Management
Journal, 54(2), 233-237.

Chandra, Y., & Coviello, N. (2010). Broadening the
concept of international entrepreneurship:
‘Consumers as international entrepreneurs’.
Journal of World Business, 45(3), 228-236.

Cumming, D. & Johan, S. (2010). The differential im-
pact of the internet on spurring regional entre-
preneurship. Entrepreneurship Theory and Prac-
tice. 34(5), 857-883.

Dawson, C. & Henley, A. (2012). “Push” versus “pull”
entrepreneurship: An ambiguous distinction?
International Journal of Entrepreneurial Behaviour
& Research. 18 (6), 697-719.

George, G. & Bock, A. J. (2011). The business model
in practice and its implications for entrepre-
neurship research. Entrepreneurship Theory and
Practice, 35(1), 83-111.

Gonzalez-Alvarez, N. & Solis-Rodriguez, V. (2011).
Discovery of entrepreneurial opportunities:
A gender perspective. Industrial Management &
Data Systems, 111(5), 755-775.

106



Nur Achmad et al. / Dinamika Pendidikan 11 (2) (2016) 102-107

Grégoire, D. A., Corbett, A. C., & McMullen, J. S.
(2011). The cognitive perspective in entrepre-
neurship: An agenda for future research. Jour-
nal of Management Studies, 48(6), 1443-1477.

Hirschi, A., & Fischer, S. (2013). Work values as pre-
dictors of entrepreneurial career intentions.
Career Development International, 18(3), 216-231.

Javadian, G. & Singh, R. P. (2012). Examining success-
ful Iranian women entrepreneurs: An explor-
atory study. Gender in Management: An Interna-
tional Journal, 277(3), 148-164.

Jones, M. V., Coviello, N., & Tang, Y. K. (2011). In-
ternational entrepreneurship research (1989-
2009): A domain ontology and thematic analy-
sis. Journal of Business Venturing. 26(6), 632-659.

Katz, J. A., Safranski, S. R., &Khan, O., (2003). Vir-
tual instant global entrepreneurship. Journal of
International Entrepreneurship, 1, 43-57.

Krueger, N. F., Reilly, M. D. & Carsrud, A. L. (2000).
Competing models of entrepreneurial inten-
tions. Journal of Business Venturing, 15(5/6),
411-432.

Kumar, A. (2013). Women entrepreneurs in a mascu-
line society: Inclusive strategy for sustainable
outcomes. International Journal of Organizational
Analysis, 21(3), 373-384.

Kwong, C., Jones-Evans, D., & Thompson, P. (2012).
Differences in perceptions of access to finance
between potential male and female entrepre-
neurs: Evidence from the UK. International
Journal of Entrepreneurial Behaviour & Research.

18(1), 75-97.

Kyrgidou, L. P. & Petridou, E. (2013). Developing
women entrepreneurs’ knowledge, skills and at-
titudes through e-mentoring support. Journal of
Small Business and Enterprise Development, 20(3),
548-566.

Moore, D. P, Moore, J. L., & Moore, J. W. (2011).
How women entrepreneurs lead and why they
manage that way. Gender in Management: An In-
ternational Journal, 26(3), 220-233.

Reuber, A. R. & Fischer, E. (2011). International entre-
preneurship in internet-enabled markets. Jour-
nal of Business Venturing. 26(6), 660-679.

Shane, S., & Venkataraman, S. (2000). The promise of
entrepreneurship as a field of research. Acad-
emy of Management Research, 25(1), 217-226.

Steenekamp, A. G., van der Merwe, S. P., & Athayde,
R. (2011). An investigation into youth entrepre-
neurship in selected South African secondary
schools: An exploratory study. Southern African
Business Review, 15(3), 46-65.

Suhermini & Safitri, T. A. (2010). Menumbuhkan Mi-
nat Kewirausahaan Melalui Pembuatan Busi-
ness Plan. Dinamika Pendidikan. 5(2), 180-196.

Sullivan, D. M. & Meek, W. R. (2012). Gender and
entrepreneurship: A review and process model.
Journal of Managerial Psychology, 27(5), 428-458.

Teixeira, A. A. (2011). Mapping the (in) visible college
(s) in the field of entrepreneurship. Scientomet-
rics, 89(1), 1-36.

107



