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ABSTRACT

There are several notivations for people who woul d liketoreach what they want to achieve. Sone of
the people saythey want tobecone entrepreneurs becausethey can make noney ontheir own and set their own
rues. Thisresearchistoanal yzet heinfluence of Entrepreneurshi p Education Fanily Business Background and
Desire for Independence on students Entrepreneurial Intention Entrepreneurship refers to conceiving an
opportunity to offer new or i nproved goods or services, showng the initiative to pursue that opportunity,
maki ng plans, and nobilizingt he resources necessary toconvert the opportunityint oreality. The sanple usedin
thisresearchisthe studentsin 2™ tofinal year of the studiesinInternational Business Adm nistration Faculty
of Economcs and Business, Sam Ratulangi University environnent (students have already studied
entrepreneurshi p) withfamily business background The sanples taken are 100 respondents. Entrepreneurship
Education Famly Business Background and Desirefor Independence have a strongrel ati onshi p and si gnificant
influenceon Entrepreneurial Intention It has proven by a si gnificant 1evel of this model predictionis above 95 %
whi ch neans that the probability of this nodel doingerrarislessthan 5 % in other words, by hundredti nes of
usingthis nodel, errar will onl y occur lessthan 5ti nes. This research concluded that thereis si gnificant partial
and si mitaneous influence of Entrepreneurship Education Famly Business Background and Desire for
Independence on I BA Programstudents Entrepreneurial Intenti on

Keywords: entrepreneurship education, fanily business, desire for independence, entrepreneurid intention
INTRODUCTI ON

Research Background

Little children are asked about what they want to becone inthe future life, some mn ght ans ver they
want to becone pilas, and sone m ght ans wer they want to becone doctors, engineers, presidents, teachers,
singers, polices, phil ssophers, chefs, act ors/actresses, and nany ot her i deas cone out fromt he children’s m nd,
but some m ght liketo becone entrepreneurs. As the ti ne passes and children grow ol der, their i deas of what
they want to beinthe future change. Therefore, as whenthey goto school, ina class of 30 - 40 people there
woul d be various ans vers of what they want to becone in future as well. Even for students who mmjorin
economncs or business are not 100 %of the msureifthey m ght liket o becone entrepreneurs or toruntheir own
busi ness, sone probably might liketo becone managers or to workinafanous conpany, to work at a bank or
even sone would work far fromeconomcs or business naj or.

Bovee and Thill (2008:138) describe entrepreneurs as soneti nes portrayed in popular nedia as
charis matic, slightly larger than life characters, or more darkly, entrepreneurs are occasionally portrayed as
greedy and predatory. Miny uni versities have i ntroduced entrepreneurshi p educationto pronote the students
irterest in becomng future entrepreneurs (Tong, et al. 2011). Entrepreneurship education is focused on
developing youth with the passion and nultipe skills. It ains to reduce the risk associated with
entrepreneurshi p thought and guide the enterprise successfull y through its initial stage tothe maturity stage
(Izedonm and Okafor, 2010). There has never been a better a tine to practice the art and science of
entrepreneurship ( Bygrave and Zacharakis, 2008: 1). Therefore, does the students wholearnentrepreneurshi pi n
uni versities apply the theories in business world?
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It was found ( Dyer, 1992, Grant, 1996, Kueger, 1993 cited by Tanveer et, al. 2013) that a student’s
famly background alsofoster the attitude andintention for entrepreneurship  Thereis a considerable a nount
of literature that is available about the role of famly background onintention andthere are fi ndi ngs show that
most entrepreneurs cone from nother or father business experience. The time requirenents and resource
shortfalls (as well as the financial rewards and autonony) of famly business ownership have powerfu and
lastingi mpacts onthe social interactions and psychological devel opnent of the famlyinthe famly business.
Famly with a business background often influence and notivate their siblings toinval ve in entrepreneurial
activities and they are expected to posses higher propensity to launch a business in future. Desire for
independence has been e mer ged as one of the nost important factors for studentst o choose entrepreneurship as
career. It was found ( Tonget, al 2011) that desire of independencei nplies that students with strong desiref or
independence are likely to possess a higher level of entrepreneurial intention (Htzsi mmons and Douglas,
2005). Accordingto Htzsimmons and Dougl as (2005) theintention of anindividual to behave entrepreneurially
arises because t he entrepreneur percei ves self-enpl oyment (or entrepreneurial behavior withinan or gani zation)
to be utility- naxi mzing and thus for ns the nwotivation to behave entrepreneuri aly.

Research (bjective
The research obj ectives are obtained as fdlow

1. To analyze which of entrepreneurshi p education family business background and desire for i ndependence
has the nost significant influence on students entrepreneurial irtention

2. To anal yze the influence of entrepreneurship education on students erntrepreneurial irntention

3. To anal yze the influence of famly business background on students entrepreneurial irtention

4. To anal yze the influence of desire for independence on students erntrepreneurial intention

THEORETI CAL FRAME WORK

Theoretica Frane work

Entrepreneurshi p Education

Entrepreneurshi p educationis the abilityto generateinnovativeideals and transfor mt he mt o profitable
activities. It can be seen as the process of bring ng together creativity and i nnovati veness and coupling t hese
with nanagenent and organizational skills in order to conbine people, npney and resources to neet an
identified need and create wealth (Emnmnuel et al., 2012).

Entrepreneuria Intention

Entrepreneurial intertion is the state of one’s mnd to foster the new business or venture creation
Entrepreneurial convictionis a neasure of the perceived ease of starting up a newfirmas well as to the
percei ved feasi hility of such a choice. However, a person wll onlyinitiate entrepreneurial actions when one’s
entrepreneurial convictionis high in relation to the perceived requirenents of a specific opportunity. Past
studies have proven that conviction stands out as the pri mary explanation and deter mnant of entrepreneurial
intentions (Rasli et, al 2013).

Fanily Busi ness

Accordingto Hoovinen and Ti hula (2008), famly business is a relatively newfield but the business
research has gainedincreased attertionrecently. Fanly businessis a proprietorship partnershi p corporation or
any for mof business association where the vating contrd isinthe hands of a g ven fanily..

Desire for Inde pendence

Desireforindependenceis about contrd of t he decision- maki ng process, and can of course be achieved
at senior nanage nent level i n e npl oy ment situations as well, not to mention at lower levels of e npl oy nent in
those or gani zati ons whi ch e npower indi vidualsto naketheir own decisionsinthe context of t he or ganization’s
mission and objectives. Conversely within e npl oynent situations, enpowernent of enployees m ght be
considerable and m ght range t oward near-tatal for sone i ntrapreneurs and seni or nanagers ( Htzsi mmons and
Dougl as, 2005).
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Entrepreneurshi p Education and Entrepreneuria Intention

The entrepreneurial i ntention has a positi ve and si gnificant rel ati onshi p with uni versity environnent and
thus confir mngt hat therole of entrepreneurshi p educati on has beenrecogni zed as one of t he critical factors that
hel p students to understand and foster an entrepreneurial atitude (Rasli et al., 2013).

Fanily Business and Entrepreneuria Infenti on

Students whose not hers are self-enpl oyed were foundt o be nore entrepreneuriall y-inclined As mot her
plays a vitallyi nportant rolein upbringi ngtheir children they m ght have directly established a special parent-
chil dre mrel ati onshi p and thus easily influence their children’s decision ( Keat et al,. 2011)

Desire for Independence and Entrepreneuria Intention

Desirefor Independence was a si gnificant factorinexplainingentrepreneurial i ntentions for the sanple.
Separating the ownership aspects of entrepreneurship fromthe independence aspects thus seens to have
uncovered a distinctivel y separate notivator for self e npl oynent tothe sanple (Htzsi mnons and Douglas,
2005).

Previows Research

Tong et al. (2011) investigated the use of need for achievenent, desire for independence, famly
business background and subjective nor ns as predictors for entrepreneurial i ntention, and found that students
woul d choose to becone entrepreneurs providedthereis a need for achieve nent, famly business background,
and subjecti veinfluence. Tanveer et al. (2013) anal yzed19 nmoti vational itens for entrepreneurs and f ound t hat
students have hi gh noti vation for invol vingin entrepreneurial career, and seven noti vational factors obtained
fromt his research ( Desire for i ndependence, Job securityfactor, Capital i nvest nent, Successful entrepreneurial
Role nodels, Mirket opportunity, Earning and Challenging career). Carr and Sequeira (2006)expl oredthe
means by which prior exposure to famly businessownership shapes entrepreneurial intent through a
revisedTheory of Planned Behavi or approach andindicatedthat that exposuretoa prior famly business serves
as ani nportart i nter generational i nfl uence on entrepreneurial i ntent. [zedonm and Okafor (2010) examnedthe
effect of entrepreneurial education on students entrepreneurial intentions, and found that entrepreneurial
characteristics of youthare di verse andt heir exposureto entrepreneurshi peducationfor a period of four years is
capable of provokingthe intention of becomng entrepreneurs. Htzsi mnons and Douglas (2005) investi gated
the relationship bet ween entrepreneurial attitudes and abilities and entrepreneurial intentions across four
countries: India China, Thailand and Australia and foundthat cross cultural differencesinthe degreeto which
entrepreneurial attitudes explain entrepreneurial intentions.

i Entrepreneurship |1

| Education i

i Famly Business | »|  Entrepreneurial
: Background | Irtertion

i Desire for i 0

i Independence E

K gure 1 (bnceptual Frame work

Research Hypot hesis
The hypot heses of this research are:

H: Entrepreneurshi p education, fanly business background, and desire for i ndependence have si muiltaneous
influence on students ertrepreneurial irntention

H: Entrepreneurshi p education has partial influence on students entrepreneurial irtention

H: Famnly business background has partial influence on students entrepreneurial irtention

H;: Desire for Independence has partial infl uence on students entrepreneurial irtention.
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RESEARCH METHOD

Type of Research

This research uses causal type of research where it will investigate the i nfluence of entrepreneurship
education ( X ), famly business background ( X) and desire for i ndependence ( X;) on students entrepreneurial
irtention (Y.

P ace and Ti ne of Research

This research was conducted in Minado especiallyin the environnent of International Business
Ad m nistration Prograny Faculty of Economcs and Business, SamRatulangi Uni versity bet veen May - August
2013.

Data (ollection Mt hod

There are t wo types of data: (1) Pri nary datarefer to infor nation obt ai ned first-hand by t he researcher
on the variables of interest for the specific purpose of the study. Individual provide infor mation when
interviewed, admnistered questionnaires, or observed. G oup depthinterviews, or focus groups, are the other
richsource of pri mary data (Sekaran and Bougie 2009: 180); and (2) secondary datarefer t ot he data gathered for
sone ot her purpose thanthei mnedi ate study. Sonetines itis called deskresearch whilethe pri mary data are
called fieldresearch ( Hair et al. 2010: 50).

Popul ation and Sanpl e

Popul ation is the entire group of people, events or things of interest that the researcher wishes to
investigate (Sekaran and Bougie 2009: 262). The populationin this research is the students of International
Business Administration Program Faculty of Economics and Business, Sam Ratulangi Uni versity Minado.
Accordingto Sekaran and Bougi e (2009: 263), sanpleis a subset of a population that conprises sone ne nbers
selected fromit. The sanpleinthis researchis the studentsin 2™ tofinal year of the studies (students have
already studied entrepreneurship education) with fanmily business background. The sanples taken are 100
respondents.

Operational Definitions and Masure nent of Research Vari ahl es
Operational Definition of Research Variablesare:
1. Entrepreneurship Education ( X;). Entrepreneurship Education is focused on developing youth with the
passion and multiple skills (Izedonm and Ckafor, 2010).
2. Famly Business Background ( X). A good influence brought by a famly about entrepreneurship woul d
contribute to hiher entrepreneurial irtention ( Keat et al., 2011)
3. Desirefor Independence (X5). Students with a strong desire for i ndependence are likel yt o possess a hi gher
level inentrepreneurial irtentions (Tong et al., 2011).
4. Entrepreneurial Intention(Y). Students entrepreneurial i ntention deals withtheinclination of a persont ostart
an ertrepreneurial activityinthe fuure (Davidson 1995 cited by Emmanuel et al., 2012).
Measurenent of the variablesis anintegral part of research and ani nportant aspect of research desi gn.
Li kert scale as a widely usedrating scaleis designedto examne howstrong subjects agree or disagree with
staenents on a five point scale.

Data Anal ysis Mt hod
Validity and Reliahility Test

The reliability of a neasureis established by testing for both consistency and stability. Consistency
indicates how well the itens neasuring a concept hang together as a set, G onbach’s alpha is a reliability
coefficient that indicates how well the itens in a set are positively correlated to one ancther (Sekaran and
Bougie, 2009: 162). Sincereliable scales are not necessarily valid researchers also needto be concerned about
validity. It assesses whether a scale neasures what is supposedto be neasured Thus validityis a neasure of
accuracyin neasurement (Hair et al. 2010: 120).
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Multige Regression Analysis Mthod

Multiple regression anal ysis is the appropriate technique to use when there are several i ndependent
variables that need to be examned for their influence on a dependent variable ( Mil hotra, 2007: 534). The
formila of miltiple regression nodels inthis researchis shown as fdlow

Y=a + blx1 + b2x2 + b3x3

Were:
Y = BEntrepreneurial Intention
a = Intercept
bl, b2, b3 = the regression coefficient of each variable
x1 = FEntrepreneurshi p Education
x2 = Famly Business Background
x3 = Desire for Independence
RESULT AND DISCUSSI ON
Resut

The validitytest of entrepreneurshipeducation ( X ) 1s 0. 837, famly business background ( %) is 0. 530,
and desire for independence ( %) is 0.736whichis above 0.3 It neans all theindicatars are valid Reliability
test is used to check the consistency of the neasurement instrunent. The reliabilitytest inthis research using
Alpha Gonbach that wll showthe instrunent is reliable if the coefficient is nore than 0.6 The value of
Gronbach’s Apha >0 6indicates that al researchinstrunent indicators of variable are reliable.

Test of (Qassicd Assunption

The calculation of nulticolinearity can be seen through MF and tderance. MF of entrepreneurship
education( X)is 1.312andtoleranceis 0. 762, M F of fanily busi ness background( X)is 1. 026 andtoderanceis
0.974, and MF of desire for independence (%) is 1.295 and tderance is 0.772. It neans that there is no
connection bet ween independent variables, thus, mnulticdlinearity assumptions are net (free of
multicdlinearity). Thereis no established pattern in other words the graph describingthe pl ot spread above and
bel owt he nunber 0 (zero) onthe Y-axis. This proves that theindependent variables entrepreneurshi p education
(X), famly business background ( %) and desire for i ndependence ( %) on entrepreneurial intertion (Y) are
free fromheteroscesdasticity. The points spread aroundt he di agonal lineproves t hat the nodel regression of the
influence of entrepreneurshipeducation( X;), fanly busi ness background ( X ) and desirefor i ndependence (X5)
on entreprenewrial intention (Y) in nor nalitytest assunption was net. The autocorrel ation test using Durbin
Watson rate of 1.989 whichis inthe free area of autocorrelation The regression nodel of the influence of
entrepreneurship education ( X;), famly business background (%) and desire for independence (%) on
entrepreneurial irtention (Y) is free fromaut ocorrel ati on.

Table 1. (beffident Beta Anal ysis

Unstandardized (oeffidents
Vb del B Std Eror
1 | (Constant) 3.430 .694
Entrepreneurshi p Education (X)) .587 .093
Famly Business Background (%) .503 119
Desire far Independence ( X5) .614 126

Source: Iata Processed 2013

Fromthe anal ysis as shown in table 4.5 it can be obtained by linear regression equation in the foll owi ng
for mal a:
Y=3430+0587 X +0503 X +0614 X +e
Fromthe multiple linear regressi on equationinthe previous page, it caninfor mthe interpretation as fdlow
- Constant value of 3.430 neans that if entrepreneurshi peducati on( X ), fanily business background ( %) and
desire for independence ( X;) increase thenit wll increase entrepreneurial irtention (Y) at 3 430 poi .
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- Coefficient value of 0.587 neans that if entrepreneurshi p education ( X;) increasesthenit wll i nprove and
increase entrepreneurial intention (Y) a Q 587.
- Coefficient value of 0.503 neans that if famly business background ( %) increasesthenit willi nprove and
increase entrepreneurial intention (Y) a Q 503.
- Coefficient value of 0.614 neans that if desire for independence ( %) increasesthenit will i nprove and
increase entreprenewrial intention (Y) at 0 614
The correlation coefficiert is usedto neasure t he i nfluence of entrepreneurship education ( X;), famly
busi ness background ( X) and desire for i ndependence ( X) on entrepreneurial i ntention ( Y). The correl ation
coefficient values can be seenintable 4 4 Based on the anal ysis of correlation (r) is equal to 0. 7801 ndi cating
that the correlation of the influence of entrepreneurshi p education ( X;), famly business background ( %) and
desire for independence (X;) on entreprenewial intention (Y) have a strong relationship To deter mne the
contri bution of influence of entrepreneurshi p education ( X ), famly business background ( %) and desire for
independence ( %) on entrepreneurial intention( Y) can be seent hat t he deter mnant of t he coefficient (r2) inthe
table 4 4 r* value of 0.730inthis study may i nplythat the contribution of entrepreneurshi p education (X),
famly busi ness background ( X) and desirefor i ndependence ( X) on entrepreneurial intention( Y) of uni versity
students of 73.0 % while the re mai ning 27. 0 %is affected by ather variables nat examnedinthis study.

Hy pot hesis Testi ng

Table 2 E Test

Sum of

Mb del sfleres Df Mean Square F Sg
1 Regression  .546 3 . 182 8. 096 . 004"
Resi dual 15.955 96 . 166
Tot al 16.501 99

a. Pedictors: (Constant), Entrepreneurshi p Education (X ),

Famly Business Background (%), Desire far Independence (%)
b. Dependent Variable: Entrepreneurial Intertion (YY)
Source: Data Frocessed, 2013

The value of Feouyis 8096 with significance value of 0.004 Because the sig < 0.05 neans the
confidence of this predictionis above 95 %and the probability of this prediction error is below 5 % whichis
0.013. Therefore H, isrejected and accepting H,. Thus, the for nul ation of t he hypot hesis t hat t he i nfl uence of
entrepreneurshi p education (X)), famly business background (X) and desire for independence (%) on
entrepreneurial intention (Y) si miltaneously is accepted.

Table 3 T Test

Mb del T Sg
1 (Constant) 4.939 .000
Entrepreneurshi p Education (X)) 2.945 .004
Fa mly Business Background (%) 2.021 .038
Desire for Independence ( X) 3,900 .004

Source: Dita Brocessed, 2013)

Based onthe calcuationinthe table 4 theirterpretation as fdlow

- teoun for entreprenewrship education (X)) is 2945 greater than the value of 1.984 t.y. neans
entrepreneurshi p education ( X;) has partial si gnificant i nfluence on entrepreneurial intention (Y). The sig
value at 0.004 neans that prediction of entrepreneurshi p education ( X) i nfl uence entrepreneurial i ntenti on
(Y doingerroris 04 % thus the confidence of this predictionis above 95 % Therefore, H accepted

- teoun for famly business background ( %) 2. 021 greater thanthe value of 1. 984 t,,,. neans famly business
background ( %) has partial significant influence on entrepreneurial intention ('Y). The sig value at 0.038
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means that prediction of famly business background ( X) influence entrepreneurial intertion (Y) doing
errorsis 38 % thus the confidence of this predictionis above 95 % Therefore, H accepted

- teur for desire for independence (25) 3.900 greater than the value of 1.984 t,.y. neans desire for
independence ( X) has partial si gnificant i nfluence on Entrepreneurial Intention(Y). The sig value at 0. 004
means that prediction of desireforindependence ( X) influence on entrepreneurial intention( Y) doi ng error
is 04 % thus the confidence of this predictionis above 95 % Therefare, H accepted

- Bet weenall thosethreeindependent variables entrepreneurshi p education ( X;), family business background
(%) and desire for i ndependence ( X), desire for i ndependence ( X) has the nost si gnificarnt infl uence on
entrepreneurial intention(Y) it can be seeninthe explanati on of t he t..,, for desirefor independence ( X%)in
the previ ous section

Discussion

Entrepreneurshi p Education
International Business Administration (IBA) Faculty of Econonics and Business, Sam Ratul angi

Uni versity students have a strong entreprencurial intentionis affected by entrepreneurship education, family
busi ness background and desirefor i ndependence. Thisis happen because entrepreneurial programnes provided
by the manage nent of International Business Admnistration (I BA) Faculty of Econonics and Business, Sam
Ratulangi Uni versityraise attitudes and behavior capable of provoki ng entrepreneurial i ntention a mong yout h
who haveinterest inthe economc devel opnent of the nation The questionnairet hat have been distributedt o
respondents showed that entrepreneurship education can hel p students easier to start a business. It can be
concl uded t hat the students f ound t he education of entrepreneurshipis hel pful for devel opingtheir i ntention of
becomng entrepreneurs. Wth a knowedge about entrepreneurship can help the students to see business
opportunities around t he ;@ nost of the students agree about that i ndicat or, it neans that they canreceived the
knowedge well. And they are confidence that they can apply the theoriesin a work world Knowledge of
entrepreneurship can also build the business vision of the students, they can think of newideas to offerto
people. Thisisthe entrepreneurial age. There has never been a better ati neto practice the art and science of
entrepreneurshi p This opi nion support aresearch by Bygrave and Zacharakis (2008) t hat found entrepreneurial
education hel ps the student to showtheir ertrepreneurial irternti on

Fanily Busi ness Background

The result of multipe regression anal ysis shows that famly business background also has si gnificant
influence on Entrepreneurial Intentionin International Business Admnistration (IBA Faculty of Economcs
and Business, Sam Ratulang University, Typical of all famly businesses in International Business
Ad m nistration (I BA) Faculty of Economcs and Business, SamRatuang Uni versityistheintegration of afirm
ownership and business. One central elenent is also the continuity of the business, i.e thereis a conscious
irtert totransfer the fir m (leadership and contrd) tothe folow ng owner generation The questionnaire that
have been distributetorepondentsindicatedthat students who have fanily business background are wantingto
becone an entrepreneur because the continuous of the business fromgenerationto generation that can nake
themeasier to create a job opportunity to others. And when students have support fromfamly to becone
entrepreneurs it can also motivate the mt o start the family business. Also onei nportant thingis students agree
that continuous of fanly business can strengt hen the busi ness net work when doi ng busi ness.

Desire for Independence

Based on the multiple regression anal ysis, it shows that desire for i ndependence is for ma si gnificant
influence on Entrepreneurial Intention because students al ways dreamabout anindependence froma routines
such as an assignnent and etc. Sothis behavi our affectedalsofor the mi nentrepreneurial intention Afellingto
be free, noli mtedti ne of worki ng hour and hi ghi ncome becone a mai nreasonfor t he students of I nternati onal
Business Admnistraion (IBA) Faculty of Economcs and Business, Sam Ratulang University on
Entrepreneurial Intention Accordingtotheitens of the questionnairethat have been distributedtorespondents
most of the mare having a vision or desireto have their own businessinthe future, a clear goal of what they
want to do after graduate fromuni versity. These students want ani ndependent job or i n ot her words they do not
want to workin a conpany own by other people nor in governnent organization W clearly can see that
students are agreet o not depend ng on office hours whenthey haveto work, they want t o becone entrepreneurs
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becausethey cancreatet heir own wor ki ng hours. They are opti mstic of t heir abilityt o be a successful peoplein
the fuure. They have a hi gh confidence of the opportunities of bei ng successful.

Entrepreneuria Infention

The entrepreneurial i ntention has a positive and si gnificarnt relationshi p with uni versityenvironnent and
thus confir mngt hat therole of entrepreneurshi peducati on has beenrecogni zed as one of t he critical fact ors that
hel pstudentsto understand and foster an entrepreneurial attitude. The questionnairethat have been distributet o
respondents inthe uni versity environnent found that students with a hi gh desire of becom ng entrepreneurs in
the future have a hi gh energyin doi ng business al ong withthe riskthat they would happent o experienceinthe
fuuwe. Wtha hi ghriskof doi ngtheir businessthey needto work even harderin al ongter mt o experience many
things as entrepreneurs. Entrepreneurs nust have passion and have faithin what they are doing Building a
business right fromthe start need amability to organized the resources (human and nature, etc) to have a
maxi mze result. Entrepreneurs nust have a good relationship with other people, or in a better word good
or gani zati on and tradi ng goods. Entrepreneurs nust devel opthe skills andthe desireto be better inthe future.
Thi s findi ngs supported a research by Rasli et, al. (2013) statedthat entrepreneurial i it ention has a positi ve and
significant relationship with university environnent. Another research also by Tanveeret, al. (2013) about
moti vational factors and students entrepreneurial intentionin Pakistanfoundthe sane thing withthis research
They found that students are havi ng strong belief that they can provide jobs tothensel ves and to ot hers.

CONCLUSI ON AND RECOMMENDATI ON

Concl usi on
Thi s research concl udes findi ngs as fdlow

1. Thereis a significant si mitaneous influence of Entrepreneurshi p Education Famnily Business Background
and Desire for Independence on Entrepreneurial Intention of students in International Business
Ad m nistration, Faculty of Economc and Business, Sam Ratulangi Ui versity.

2. There is a significant partia influence of Entrepreneurship Education on Entrepreneurial Intention of
students in International Business Admnistration, Faculty of Fconomc and Business, Sam Ratulang
Uni versity.

3. Thereis a significant partial influence of Famly Business Background on Entrepreneurial Intention of
students in International Business Admnistration, Faculty of Economc and Business, Sam Ratulang
Uni versity.

4. Thereis asignificant partial i nfluence of Desire for Independence on Entrepreneurial Intention of students
inInternational Business Admmnistration Faculty of Economc and Business, Sam Ratulangi Uhi versity.

Reco mne ndati on

I. Irternational Business Administration’s managenent better to see the students with the potential of the
itention to becone entrepreneurs, notivate and develop their potential of the intention to becone
entrepreneurs.

2. For the next researcher nay need better i ndicatorsin distri buti ng questi onnaire sothe result of t he research
will be nore accurate especiallyindicators for Desirefor Independence. And also nedi ating variable such
as Role of Atitudes is needed for a nore significant result towards business start up.
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