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Abstract

The Muslim youth challenge in current time is the improvement 
of global culture. It is known as pop culture, so they have new 
icon The youth generatons next!. It will be a dream and they 
hard struggle to realized it. Because of the problem of youth, 
this article describe: (1) give knowledge to youth generation 
about this culture as new culture that will run fast and have 
high implication in their life and (2) the youth generation should 
be prevent from the impact of this culture. This prevent is very 
important because the pop culture to embed their effect trough 
many ways, mainly power of media

. 

.H\ZRUGV���SRS�FXOWXUH��\RXWK�JHQHUDWLRQ��JOREDO�
FXOWXUH�DQG�PHGLD�

Intisari

Peningkatan budaya globa dilingkunganpemuda muslim saat 
ini sangat menghawatirkan. Hal ini dikenal sebagai budaya pop, 
sehingga mereka memiliki ikon yang ada pada diri individu pada 
masyarakat muda tersebut. Ini akan menjadi problem dalam 
keinginan dalam  mimpi yang mereka rasakan sedikit sulit 
dalam berjuang untuk menyadari itu. Karena masalah pemuda 
tersebut, artikel ini membahas: (1) pengetahuan terhadap 
generasi muda tentang budaya pop sebagai budaya baru yang 
akan berjalan cepat dan memiliki implikasi yang tinggi dalam 
kehidupan pemuda masakini dan (2) generasi muda harus 
mencegah dampak budaya pop dilingkungannya. Pencegaan 
tersebut menjadi sangat penting karena pengaruh budaya pop  
menanamkan pengaruh kuat terutama pada media.

.DWD�.XQFL���%XGD\D�3RS��SHPXGD�0XVOLP��EXGD\D�
JOREDO�GDQ�PHGLD��
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Pendahuluan

6HEHOXP�PHQGLVNXVLNDQ�DSD�VDMD�\DQJ�WHUNDLW�GHQJDQ��EDJDLPDQD�

NDXP�PXGD��NKXVXVQ\D�0XVOLP�PHPDKDPL�EHUEDJDL�PDFDP�PDVDODK�

GL�]DPDQ�PRGHUQ��LQL��NLWD�DPELO�FRQWRK�EXGD\D�SRS��PLVDOQ\D��7HUOHELK�

GDKXOX�GDODP�DUWLNHO�LQL�DNDQ�GLVDPSDLNDQ�VHFDUD�VHNLODV�SHUGHEDWDQ�

GHÀQLVL� PDXSXQ� VHMDUDK� GL� VHSXWDU� EXGD\D� SRS�� DWDX� VHULQJ� MXJD�

GLMXOXNL�VHEDJDL�EXGD\D�PDVVD�

$ZDOQ\D� SHUNHPEDQJDQ� LGH� EXGD\D�PDVVD�PXQFXO� GL� VHNLWDU�

WDKXQ�����DQ�KLQJJD�WDKXQ�����DQ��DNKLUQ\D�KDO�LQL�GLMDGLNDQ�VHEDJDL�

VXDWX� SHUVSHNWLI� GDODP� VWXGL� EXGD\D� GDQ� EXGD\D� SRS�1� 3HUGHEDWDQ�

EXGD\D�PDVVD�PHVNL�GLSHUNLUDNDQ�PXQFXO�SDGD�WDKXQ�WDKXQ�LWX��EXNDQ�

EHUDUWL�LD�PHUXSDNDQ�KDO�\DQJ�EDUX��'DODP�VWXGL�\DQJ�GLNHPEDQJNDQ�

ROHK� /RZHQWKDO� ��������� VHSHUWL� \DQJ� GLXUDL� NHPEDOL� ROHK� 6WULQDWL«

for example, has traced some of central arguments back to the writings of 

3DVFDO�and 0RQWDLJQH in the sixteenth and seventeenth centuries, and linked 

their emergence to the rise of market economy.3�'DUL�XUDLDQ�6WULQDWL�\DQJ�

PHPDQIDDWNDQ� VWXGL� /RZHQWKDO� WDGL�� GDSDW� GLPHQJHUWL� EDKZD� WUHQ�

EXGD\D�PDVVD�WHODK�PXQFXO�VHMDN�DEDG����GDQ�DEDG����\DQJ�GLUXMXN�

GDUL� NDU\D�NDU\D� 3DVFDO� GDQ�0RQWDLJQH� VHUWD� NHWHUNDLWDQQ\D� GDODP�

ODKLUQ\D�HNRQRPL�SDVDU��GDQ�GDUL�VLQLODK�EXGD\D�PDVVD�PXODL�GLNHQDO�

OXDV��WLGDN�KDQ\D�VHEDJDL�NHUMD�EXGD\D�VHPDWD��WHWDSL�MXJD�VHEDJDL�NHUMD�

HNRQRPL³RULHQWDVL�SDVDU��UXJL�GDQ�ODED�

6HODLQ�SHUGHEDWDQ�GL�DWDV�GDUL�DSD�\DQJ�GLVDPSDLNDQ�ROHK�6WULQDWL��

SHQJDPDW�ODLQ�VHSHUWL�3HWHU�%XUNH�PHPLOLNL�SDQGDQJDQ�EHUEHGD��'DODP�

VWXGLQ\D�� SHPEHQWXNDQ� EXGD\D� PDVVD� PHODOXL� NRQVWUXNVL� EXGD\D�

SRSXOHU� WLGDN� WHUOHSDV� GDUL� DGDQ\D� XVDKD�XVDKD� DZDO� SHQGLUL� VXDWX�

EDQJVD��founding fathers��GDODP�PHQFLSWDNDQ�´VHOHUDµ�PDVVD��PLVDOQ\D�

PHODOXL�ODJX�ODJX�NHEDQJVDDQ�XQWXN�PHPXSXN�NHVDGDUDQ�QDVLRQDOLWDV�

GDODP� EHUEDQJVD� GDQ� EHUQHJDUD³WDUJHWQ\D� XQWXN�PHQMDGLNDQ� VHWLDS�

ZDUJD� QHJDUD� SDWULRWLV� GDQ� QDVLRQDOLV�� .RQVWUXNVL� EXGD\D� SRSXOHU�

GHPLNLDQ� EHUNHPEDQJ�GL� VHNLWDU� DEDG� ���� GDQ�GLNRPDQGRL� ROHK�SDUD�

SHQ\DLU�GDODP�PHQFLSWDNDQ�EXGD\D�PDVVD�PHODOXL�DEVRUEVL�NHEXGD\DDQ�

QDVLRQDO�\DQJ�GLDQJNDW�NH�GDODP�NDU\D�NDU\D� VDVWUD�QDVLRQDO��8VDKD�

XVDKD�GHPLNLDQ�WHUQ\DWD�PHQLPEXONDQ�JHVHNDQ�NXOWXUDO�GDQ�PHODKLUNDQ�

NXWXE�´EXGD\D�WLQJJLµ�GDQ�´EXGD\D�UHQGDKµ��NRQWHNV�JHVHNDQ�GDODP�

��'RPLQLF�6WULQDWL��An Introduction to Theories of Popular Culture��/RQGRQ�	�
1HZ�<RUN��5RXWOHGJH��������KOP����

��/HR�/RZHQWKDO�DGDODK�6RVLRORJ�GDQ�LNXW�DNWLI�GDODP�PHQGLULNDQ�0D]KDE�
)UDQNIXUW�� WHUXWDPD�0D]KDE� )UDQNIXUW� JHQHUDVL� ,� \DQJ� EHUGLUL� GL� WDKXQ� ����DQ�
\DQJ�VHEHOXPQ\D�GLDZDOL�GHQJDQ�EHUGLULQ\D�,QVWLWXW�3HQHOLWLDQ�6RVLDO��Institut fur 
Sozialforshung��GL�DZDO�WDKXQ�����DQ�

��'RPLQLF�6WULQDWL��Ibid.
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SHQJHWDKXDQ� EXGD\D�PDVVD� LQL� GDSDW� EDQ\DN�GLMXPSDL� GDODP�NDU\D�

NDU\D�SHQ\DLU�-HUPDQ���0HUXMXN�SDGD�JHVHNDQ�DQWDUD�GXD�NXWXE�EXGD\D�

WDGL�KLQJJD�GL�DEDG����WLGDN�WHUVHOHVDLNDQ�GHQJDQ�EDLN�GDQ�ROHK�EDQ\DN�

DKOL�DWDXSXQ�SHQJDPDW�EXGD\D�GLELDUNDQ�EHJLWX�VDMD.

$GD� VXDWX� LOXVWUDVL� DWDV� NRQGLVL� GDQ� LPSOLNDVL� GDUL� DGDQ\D�

JHVHNDQ�EXGD\D� WLQJJL�GDQ�EXGD\D�UHQGDK�GDUL�DEDG����NH�DEDG�����

LOXVWUDVL� WHUVHEXW� GLVDPSDLNDQ� ROHK� 5D\PRQG� :LOOLDPV� \DQJ� DNDQ�

PHPSHQJDUXKL� SHUVSHNWLI� GDODP� VWXGL� EXGD\D�� XWDPDQ\D� EXGD\D�

SRSXOHU��/HELK�MDXK�:LOOLDPV�EHUSHQGDSDW�

Popular was being seen from the point of view of the people rather than 

from those seeking favour of power over them. Yet the earlier sense had not 

GLHG��3RSXODU�FXOWXUH�ZDV�QRW�LGHQWLÀHG�E\�WKH�SHRSOH�EXW�E\�RWKHUV��DQG�

still carries two older senses: inferior kinds of work…and work deliberately 

setting out to win favour… as well as the more modern sense of well-liked 

by many people, with which, of course, in many cases, the earlier sense 

overlap. The recent sense of popular culture as the culture actually made 

by people for themselves is different from all these; it is often displaced to 

the past as folk culture but it is also an important modern emphasis.5

$SD� \DQJ� WHODK� GLVDPSDLNDQ� ROHK�:LOOLDPV� WHUVHEXW� DNKLUQ\D�

GDSDW�GLSDKDPL�EDKZD�LVWLODK�´popular” VHEDLNQ\D�GLSDQGDQJ�PHODOXL�

SHUVSHNWLI� RUDQJ� \DQJ� DNWLI� GL� GDODPQ\D� EXNDQ� GDUL� VLDSD� \DQJ�

PHPLOLNL� NHSHQWLQJDQ�� HQWDK� NHNXDVDDQ� DWDXSXQ� NHSHQWLQJDQ� SDVDU�

DWDV� PHUHND�� :LOOLDPV� MXJD� PHQDPEDKNDQ�� PHVNLSXQ� LD� PHPLOLNL�

SHQGLULDQ� SHQGDSDW� GHPLNLDQ�� SHQGHÀQLVLDQ� DZDO� DNDQ� EXGD\D�

SRSXOHU� WLGDNODK� KLODQJ�� 'DODP� EDQ\DN� NHMDGLDQ�� EXGD\D� SRSXOHU�

EXNDQ� GLFLULNDQ� DWDX� GLNDUDNWHULVDVL� ROHK� UDN\DW� WHWDSL� ROHK� RUDQJ�

OXDU�\DQJ�EHUDQJNDW�GHQJDQ�EHUDQHND�UDJDP�NHSHQWLQJDQ��6HKLQJJD��

GDODP�EXGD\D�SRSXOHU�PHQHPSHO�ODEHO�GXD�PDNQD�NXQR��MHQLV�NDU\D�

LQIHULRU�GDQ�MHQLV�NDU\D�\DQJ�GLWDWD�XQWXN�EDQ\DN�GLVXNDL�ROHK�RUDQJ³

\DQJ� NHGXD� LQLODK� EHUNHPEDQJ� KLQJJD� NLQL� GDQ� PHQJJHVHU� PDNQD�

ODPD� WHQWDQJ�DSD� LWX�populer��+DUXVQ\D�KLQJJD�NLQL�EXGD\D�SRSXOHU�

DGDODK�EXGD\D�\DQJ�GLLGHQWLNDQ�GHQJDQ�EXGD\D�UDN\DW�GDQ�UDN\DWODK�

\DQJ�PHPLOLNL�ZHZHQDQJ�DWDVQ\D��QDPXQ�GHQJDQ�DGDQ\D�SHUJHVHUDQ�

SROD�EXGD\D�DNLEDW�GDUL�NHPDMXDQ�PRGHUQLWDV��EXGD\D�SRSXOHU�DZDO�

PHQMDGL�EXGD\D�UDN\DW�GDQ�EXGD\D�SRSXOHU�VHEDJDL�SHQHNDQDQ�NXDW�

NDU\D�PRGHUQLWDV�DGDODK�MHQLV�EXGD\D�\DQJ�WHODK�GLWDWD�GDUL�DZDO�DJDU�

PHQMDGL� NHJHPDUDQ� GDQ� VHOHUD� NKDOD\DN� UDPDL� GDQ� LQLODK� EXGD\D�

�� 3HWHU� %XUNH�� Popular Culture in Early Modern Europe�� /RQGRQ�� 7HPSOH�
6PLWK��������KOP����

��5D\PRQG�:LOOLDPV��Keywords: A Vocabulary of Culture and Society��/RQGRQ��
)RQWDQD��������KOP������
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PDVVD�VHEDJDL�LNRQ�PDV\DUDNDW�PRGHUQ�

6HODLQ� SHQGHÀQLVLDQ� GL� DWDV�� DGD� MXJD� GHÀQLVL� VHGHUKDQD� \DQJ�

PHUXMXN�NHSDGD�LVWLODK�SRSXOHU��DGDODK�VHEDJDL�VXDWX�EXGD\D�GL�PDQD�

NRQWHNV�GHÀQLVL�DWDV�EXGD\D�SRSXOHU�PHUXSDNDQ�NHMDGLDQ�NHEXGD\DDQ�

\DQJ�PXGDK�GLPHQJHUWL�GDQ�GLPDNQDL�ROHK�RUDQJ�EDQ\DN��PHVNLSXQ�

GDODP� EHEHUDSD� KDO� EXGD\D� SRSXOHU� GDSDW� PHUDKDVLDNDQ� VHMXPODK�

NRPSOHNVLWDV�DWDX�QXDQVD�VHQL�ODLQ�GDODP�SHQJJXQDDQ�LVWLODK�SRSXOHU�

LWX�� PLVDOQ\D� GDODP� cultural studies�� 3HQJJXQDDQ� LVWLODK� SRSXOHU�

ELDVDQ\D�XQWXN�PHQJLGHQWLÀNDVL� EHQWXN�EHQWXN�EXGD\D�\DQJ� VDOLQJ�

EHUWHQWDQJDQ� VDWX� GDQ� ODLQQ\D�� 6HKLQJJD� NHWHSDWDQ� GHÀQLVL� EXGD\D�

SRSXOHU�VHQGLUL�PHPXQFXONDQ�EHUDQHND�UDJDP�GHÀQLVL��6HEDJDL�FRQWRK�

PLVDOQ\D�� WHUNDLW�GHQJDQ�EXGD\D�UDN\DW��EXGD\D�PDVVD�DWDX�EXGD\D�

WLQJJL��$NKLUQ\D��EXGD\D�SRSXOHU�PXQJNLQ�VHNDOL�WHUNDLW�GHQJDQ�VDODK�

VDWX�DUWHIDN�LQGLYLGXDO��VHSHUWL�PXVLN�SRSXOHU�DWDX�DFDUD�WHOHYLVL�DWDX�

VXDWX�NHORPSRN�SHQLNPDW�JD\D�KLGXS�

6HWHODK� VHGLNLW� PHPDKDPL� SHWD� PDVDODK³SHUGHEDWDQ³

SHQGHÀQLVLDQ�EXGD\D�SRSXOHU�GL�DWDV��PDND�VHODQMXWQ\D�DNDQ�VD\D�WDULN�

NH�GDODP�SHPEHQWXNDQ�WHRUL�EXGD\D�PDVVD��'DODP�EXNX�\DQJ�GLHGLW�

ROHK�$QGUHZ�(GJDU�GDQ�3HWHU�6HGJZLFN�PLVDOQ\D��LD�PHQMHODVNDQ�EDKZD�

WHRUL� EXGD\D� PDVVD� VDQJDW� GLGRPLQDVL� ROHK� SHQGHNDWDQ� VRVLRORJLV�

JD\D�(URSD�GDQ�$PHULND�GL�DQWDUD�WDKXQ�����DQ�VDPSDL�WDKXQ�����DQ��

\DQJ� PHQHNDQNDQ� SDGD� EDJDLPDQD� VLWXDVL� EXGD\D� SRSXOHU� GDODP�

NDLWDQQ\D� GHQJDQ� SURGXNVL� LQGXVWULDO� GDQ� SHUODZDQDQQ\D� GHQJDQ�

EXGD\D�UDN\DW��/HELK�MDXK�(GJDU�GDQ�6HGJZLFN�PHQGHVNULSVLNDQQ\D�

VHEDJDL�EHULNXW�

Theories of mass culture (that were dominant in American and European 

sociology in the 1930s and 1940s) tended to situate popular culture 

in relation to industrial production, and in opposition to folk culture. 

While folk culture was seen as a spontaneous production of the people, 

mass society theories focused on those forms of popular culture that 

were subject to industrial means of production and distribution (such as 

cinema, radio and popular music) and theorised them as being imposed 

on the people. The approach therefore tended to assume that the audience 

were passive consumers of the goods foist upon them. The message and 

purpose of these goods were interpreted within the context of a more or 

less sophisticated theory of ideology, so that the mass of the people were 

seen to be manipulated through the new mass media. Perhaps the most 

sophisticated version of this approach is found in the Frankfurt School’s 

concept of the culture industry.6

���$QGUHZ�(GJDU�	�3HWHU�6HGJZLFN��Cultural Theory The Key Concept��/RQGRQ�
	�1HZ�<RUN��5RXWOHGJH��������KOP������



���

6LKLU�%XGD\D�0DVVD��GDODP�5HODVL�6RVLDO����

6RVLRORJL�5HÁHNWLI��9ROXPH�����1�����2NWREHU�����

0HQJXUDL� GHVNULSVL� (GJDU� GDQ� 6HGJZLFN� GL� DWDV� NLUDQ\D�

GDSDW� GLSDKDPL� EDKZD�� SHUODZDQDQ� DQWDUD� SURGXNVL� LQGXVWULDO�

GHQJDQ� EXGD\D� UDN\DW� DGDODK� GDUL� VHULQJQ\D� LD� KDQ\D� GLOLKDW� GDUL�

VXGXW� SHQFLSWDDQ� VHFDUD� VSRQWDQ� GDUL�PDV\DUDNDW�� 6HGDQJNDQ� \DQJ�

OHELK� IRNXV� GDODP�PHQJNDML� UHODVL� SHUVRDODQ� GHPLNLDQ� DGDODK� WHRUL�

PDV\DUDNDW�PDVVD�GHQJDQ�SHQJNDMLDQQ\D�SDGD�EHQWXN�EHQWXN�EXGD\D�

SRSXOHU� \DQJ� PHQMDGL� DNWRU� XWDPD� GDODP� WXMXDQ�WXMXDQ� LQGXVWULDO��

GDQ�EDJDLPDQD�FDUD�FDUD�SHQ\HEDUDQQ\D��GDQ�PHQWHRULVDVLNDQ�UDN\DW�

\DQJ�GLMDWXKNDQ�ROHK� LQGXVWUL�GHQJDQ�EHUEDJDL� FDUDQ\D��3HQGHNDWDQ�

WHRUL� PDV\DUDNDW� PDVVD� NHPXGLDQ� OHELK� PHQHNDQNDQ� SDGD� DGDQ\D�

DQJJDSDQ� EDKZD� SHPLUVD� PHUXSDNDQ� NRQVXPHQ� SDVLI� GDUL� SURGXN�

WLSX� PXVOLKDW� SURGXNVL� LQGXVWULDO�� 6HKLQJJD� GDSDW� GLSDKDPL� MXJD�

EDKZD� SHVDQ� GDQ� WXMXDQ� GDUL� SURGXNVL� LQGXVWULDO� GDSDW� GLPDNQDL�

GDODP�NRQWHNV�\DQJ�VHGLNLW�DWDX�OHELK�FDQJJLK�VHEDJDL�WHRUL�LGHRORJL�

\DQJ�PDQD�PDV\DUDNDW�GLSDQGDQJ�GDSDW�GLPDQLSXODVL�PHODOXL�PHGLD�

PDVVD�EDUX��0RGHO�PRGHO�SHQGHNDWDQ�GHPLNLDQ�GDSDW�GLMXPSDL�GDODP�

NRQVHS�LQGXVWUL�EXGD\D�0D]KDE�)UDQNIXUW�

6DPSDL� GL� VLQL�� VD\D� SLNLU� FXNXS� XQWXN� PHPEHULNDQ� OLQWDVDQ�

SHUGHEDWDQ�GHÀQLVL�GDQ�VHMDUDK�GL�VHSXWDU�EXGD\D�PDVVD�GDQ�EXGD\D�

SRSXOHU�� 0HQJLQJDW� NHWHUEDWDVDQ� UXDQJ� GDQ� ZDNWX� XQWXN� GLVNXVL��

+DUDSDQQ\D� DGDODK� PHVNLSXQ� \DQJ� VD\D� WDPSLONDQ� GL� VLQL� VDQJDW�

VLQJNDW�� DNDQ� GDSDW� PHUDQJVDQJ� SHPEDFD� XQWXN� PHQJNDML� VHFDUD�

PDQGLUL� OHELK� ODQMXW�� .DUHQD� MLND� SHPEDFD� WLGDN� EHUXVDKD� XQWXN�

PHQJNDML� OHELK� ODQMXW�� DNDQ� WHUPDVXN� GDODP� OLQJNDUDQ� SRSXODULVPH�

PDVVD� NLWD� \DQJ� WLGDN� SHGXOL� GHQJDQ� SHQJHWDKXDQ� NHEXGD\DDQQ\D�

VHQGLUL��+LGXS� GDODP� NRQGLVL� EXGD\D� \DQJ�PLQRU� VHPHQWDUD� KLGXS�

GDODP� EDQJVD� VHQGLUL�� /HELK� VHQDQJ� GDQ� VHULQJ� PHQLUX� GDULSDGD�

PHQJJDOL� \DQJ� DGD�� 0HQ\HUDJDPNDQ� VHOHUD� GDULSDGD� PHPELDUNDQ�

EHUDQHND�VHOHUD�GDQ�UDVD�

0HQJLQMDN�SDGD�WDZDUDQ�NHGXD�GDUL�DUWLNHO�LQL�LDODK�VD\D�DNDQ�

PHQFRED�XQWXN�PHQJLGHQWLÀNDVL�SUREOHP�SUREOHP�NDXP�PXGD��,VODP��

PDVD�NLQL��5HPDMD�GDQ�XVLD�PXGD�LDODK�SURVHV�PHQXMX�GHZDVD�GL�PDQD�

VHVHRUDQJ� GDODP� PDVD� LQL� DNDQ� PHQJDODPL� NHMDGLDQ� VRVLR�ELRORJLV��

WHQWX�MXJD�SVLNR�VRVLDO�\DQJ�OXDU�ELDVD�PHQXMX�NHPDWDQJDQ�SROD�SLNLU�

GDQ� WLQGDNDQQ\D��2OHK� EDQ\DN� SVLNRORJ� XVLD�PXGD� GLSDQGDQJ� XVLD�

ODELO�GDODP�VHJDOD�DVSHN��0DND�GDUL�VLIDWQ\D�\DQJ�GHPLNLDQ�LWX��SDGD�

VLVL�XVLD�NDXP�PXGD�DNDQ�VDQJDW�PHQHQWXNDQ�VHWWLQJ�VRVLDO�VHVHRUDQJ�

KLGXS� EDJL� PDVD� GHSDQQ\D�� $WDX� ELGD� GLSDKDPL� MXJD� EDKZD� XVLD�

PXGD�DGDODK�XVLD�GL�PDQD�VHVHRUDQJ�DNDQ�PHPEXDW�blue print��FHWDN�

ELUX��PDVD�GHSDQQ\D�
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0HOLKDW�� PHPEDFD�� PHQHOLWL� GDQ� PHQJDQDOLVD� NHMDGLDQ� SDGD�

NHKLGXSDQ�NDXP�PXGD� �,VODP��GHPLNLDQ��KDO� LQL�GLPDQIDDWNDQ�ROHK�

SHQJXVDKD�EXGD\D�XQWXN�PHPDVDUNDQ�SURGXN�SURGXN�PHUHND��6HEXW�

VDMD�\DQJ�PDUDN�VHODLQ�079��GL�<RJ\DNDUWD�NLQL�GLVHUEX�ROHK�WXPEXKQ\D�

EDQ\DN�SXVDW�´QRQJNURQJ�EDUXµ�GDQ�WHPSDW�EHODQMD�EDUX��DGD��GLVWUR��

\DQJ�NRQRQ�GDUL�VHMDUDKQ\D�XQWXN�PHODNXNDQ�SHUODZDQDQ��PDODK�NLQL�

PHQMDGL�V\PERO�JD\D�KLGXS�EDUX��6WDUEXFN�\DQJ�PHPLOLNL�SHQJDODPDQ�

PHOD\DQL� GHQJDQ� EDLN� EDJL� VHPXD� SHODQJJDQQ\D�� WDSL� NHWLND� GL�

<RJ\DNDUWD�EHUXEDK�PHQMDGL� WHPSDW�QRQJNURQJ�XQWXN�´QDLN�NHODV�µ�

5XDQJ�VRFLDO�\DQJ�VHPXOD�ULLO��Q\DWD��VHNDUDQJ�EDQ\DN�GLGRPLQDVL�ROHK�

UXDQJ�YLUWXDO�PHODOXL� )DFHERRN��7ZHHWHU�GDQ� ODLQQ\D�� \DQJ� WHUDNKLU�

LWX�NLQL�MXJD�WHODK�GLLQMHNVL�PHODOXL�NHVDGDUDQ�KLGXS�HOHNWURQLV�PHODOXL�

%ODFNEHUU\� GDQ� mobile devices� ODLQQ\D�� 'HQJDQ� NHND\DDQ� DVHW� \DQJ�

GLGXNXQJ�ROHK�OXDVQ\D�MDULQJDQ�GLVWULEXVL�WLGDN�VHNHGDU�VXDWX�WHPSDW�

QRQJNURQJ��WHPSDW�EHODQMD��VDUDQD�WHOHNRPXQLNDVL�PXWDNKLU��WDSL��LWX�

VHPXD�PHQMDGL�SDQXWDQ�JD\D�KLGXS�\DQJ�VHODOX�GLFDQJNRNNDQ�VHFDUD�

EHUNHODQMXWDQ� �sustainable implant��� *D\D� KLGXS� GHPLNLDQ� NHPXGLDQ�

EDQ\DN� GLWLUX� DWDX� GLDGRSVL� ROHK� NDXP� PXGD� QHJDUD�QHJDUD� \DQJ�

VHGDQJ�PHPEDQJXQ�SHUDGDEDQ�PRGHUQLWDV�7

'HQJDQ�SROD�NHUMD� VHSHUWL�GHPLNLDQ��NDXP�PXGD� �,VODP��DNDQ�

GLVLKLU�GDQ�WHUXV�GLSRPSD�VHPDQJDWQ\D�XQWXN�VHODOX�PHQJNRQVXPVL�

VHVXDWX� \DQJ� VHEHQDUQ\D� WLGDN� WDKX� GHQJDQ� SDVWL� DSD� \DQJ�

GLNRQVXPVLQ\D� LWX� DGDODK� NRQVXPVL� VHPX�� 6HKLQJJD� KDVUDW� XQWXN�

NUHDWLI� GDODP� PHQFLSWD� MXJD� EDQ\DN� GLEDWDVL� ROHK� GHVDLQ� LQGXVWUL�

LQGXVWUL�EXGD\D��$GD�XVDKD�XQWXN�NULWLV�GDQ�NUHDWLI�VHVHRUDQJ�VXGDK�

DNDQ�GLKXMDQL�GHQJDQ�VLQGLUDQ�GDUL�OLQJNXQJDQ�VHNLWDU�GHQJDQ�PLVDOQ\D��

hari gini ga punya BB, hari gini masih lola?�6HKLQJJD�SURVHV�SHPEXPLDQ�

GDQ�SHQXEXKDQ�LVWLODK�LVWLODK�WHUVHEXW�WLGDN�GLUHVSRQ�GHQJDQ�EHUWDQ\D�

EDOLN��MXVWUX�PDODK�LNXW��6HSHUWL�LWXODK�GLVHEXW�VHEDJDL�VLKLU��GDQ�NDXP�

PXGD�NLWD��,VODP��EDQ\DN�\DQJ�WHUVLKLU�VHKLQJJD�LD�PHOXSDNDQ�FHWDN�

ELUX�PDVD�GHSDQQ\D�

7HQWDQJ�PDVD�GHSDQ�SURDNWLI�NDXP�PXGD�EDQ\DN�GDSDW�EHUEXDW�

GHPL�NHPDMXDQQ\D��DNDQ�WHWDSL�LD�MXJD�DNDQ�VHJHUD�EHUKDGDSDQ�GHQJDQ�

UHMLP�LQGXVWUL�EXGD\D�\DQJ�WHODK�EHUKDVLO�PHPEXDW�LNRQLDVDVL��5HPDMD�

WHUMHEDN�GDODP�LNRQ�LNRQ�EXDWDQ� LQGXVWUL�EXGD\D��SDGDKDO� LD�VHQGLUL�

GDSDW� PHQMDGLNDQ� GLULQ\D� VHEDJDL� LNRQ�� 'DUL� VHJL� SVLNRORJL� PDVVD��

LNRQLVDVL� LQGXVWUL�EXGD\D�GDODP�SROD�EXGD\D�PDVVD�PHQJKLODQJNDQ�

GLUL�VHVHRUDQJ� MLND�NLWD�EHUDQL�EHUSLNLU�VHGLNLW� UDGLNDO�GDODP�PHOLKDW�

NHQ\DWDDQ�LQL�

�� 0LFKDHO� &RQQRUV�� The Race to the Intelligent State, Charting the Global 
Information Economy into the 21st Century��2[IRUG��&DSVWRQH��������KOP����������
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$NKLUQ\D� NDXP� PXGD� �,VODP�� FHQGHUXQJ� PXGDK� XQWXN�

GLNHQGDOLNDQ�GDQ�GLWXQGXNNDQ�ROHK�LNRQ�\DQJ�VHPXD�LWX�EHUDGD�GDODP�

WDQGD�PRGHUQLWDV�GDQ�SRVPRGHUQLWDV��0HQHQWDQJ�\DQJ�PDSDQ�DGDODK�

VHEDJDL� VHVXDWX� \DQJ� ZDMLE�� 0LVDOQ\D� DGDODK�� NHOXDU� PDODP� GDODP�

NRQVWUXN�EXGD\D�NLWD�DGDODK�LGHQWLN�GHQJDQ�SHULODNX�PHQ\LPSDQJ³

NHFXDOL� DFDUD� \DQJ� EHQDU�EHQDU� SRVLWLI�� 1DPXQ� NHOXDU� PDODP� NLQL�

FHQGHUXQJ�PHQJDUDK�SDGD�SHQJKDPEDDQ�NHGXQLDDQ�DWDX�KHGRQLVPH��

GHQJDQ�PLVDOQ\D��GXOX�NH�GLVNRWLN��GXJHP��VHNDUDQJ�clubbing�GDQ�\DQJ�

WHUNHQL�QRQJNURQJ�GL�FDIp�GHQJDQ�PHQHQWHQJ�notebook�DWDX�laptop�XQWXN�

EHUNRPXQLNDVL� VRFLDO� VHFDUD� YLUWXDO�� 1DK� MLND� NLWD� WLGDN�PHQHQWDQJ�

EXGD\D�PDSDQ��PDND� NLWD� DNDQ� WHUWHQGDQJ�GHQJDQ� VHQGLULQ\D��'DQ�

NDXP�PXGD�NLWD��,VODP��GDODP�KDO�LQL�DNDQ�PHZDMLENDQ�GLULQ\D�XQWXN�

PHQHQWDQJ�\DQJ�PDSDQ�DJDU�LD�WLGDN�WHUWHQGDQJ�

3ROD� SHUVHPDLDQ� EXGD\D� GHPLNLDQ� DNKLUQ\D� DNDQ� PHQJJHUXV�

GLPHQVL� WUDQVHQGHQWDO� NDXP� PXGD� GDQ� PHPHQWLQJNDQ� EHUSLNLU�

SUDJPDWLV��SUDNWLV�GDQ�VHUED�NHNLQLDQ��NDUHQD�PHUHND�VHODOX�PH\DNLQL�

NDWD�NDWD�now or never��<DQJ�SHQDIVLUDQQ\D�NXUDQJ�NRQWHNVWXDO��.DXP�

PXGD� NLWD� �,VODP�� GLJLULQJ� XQWXN�PHQJKLQGDUL�PDVDODK� NHGXQLDDQ�

NHGXQLDDQ� WDGL�� .DXP� PXGD� �,VODP�� NXUDQJ� GLDUDKNDQ� NH� DUHQD�

EHUSLNLU�\DQJ�NULWLV�GDQ�PHPLOLNL�VWUDWHJL�SHPHFDKDQ�PDVDODK��.DUHQD�

UXDQJ� NULWLV� WHODK� KDELV� GDQ� GLNHSXQJ� GHQJDQ� SHUZXMXGDQ� ÀVLV�

LQGXVWUL�EXGD\D�VHSHUWL�0DOO�\DQJ�NLWD�FLQWDL�OD\DNQ\D�Baitullah��\DQJ�

VHODOX�PHOD\DQL�FLWUDDQ�GDQ�LPSLDQ�GDULSDGD�NHQ\DWDDQ��RUDQJ�WLGDN�

GLVXSSRUW� XQWXN� SURGXNWLI� WHWDSL� XQWXN� NRQVXPWLI� GDQ� WDUJHW� \DQJ�

HPSXN�DGDODK�NDXP�PXGD�NLWD��,VODP��NDUHQD�EDQ\DN�MXPODKQ\D�

'L�VHOXUXK�GXQLD� WLGDN�KDQ\D�GL� ,QGRQHVLD��EDKNDQ�(URSD�GDQ�

$PHULND�6HULNDW��EXGD\D�NDXP�PXGD� �youth culture�� VHODOX�GLFXULJDL�

GDQ� PHQJXQGDQJ� NHFHPDVDQ�� .DXP� PXGD� VHODOX� GLWXGLQJ� VHEDJDL�

ELDQJ� EREURNQ\D� SHUDGDEDQ� PRGHUQ�8� 0HVNLSXQ� EHJLWX�� NDXP�

PXGD� EHVHUWD� NHEXGD\DDQ� \DQJ� GLEDZDQ\D�PHUXSDNDQ� XQVXU� \DQJ�

VDQJDW� SHQWLQJ� GDODP� WHODDK� VWUDWHJL� PRGDO�� 6LVWHP� PRGDO�� GL� VDWX�

VLVL�PHPYRQLV�NDXP�PXGD�GHQJDQ�FDS�JHQHUDVL�ELQJXQJ�GDQ� WDQSD�

PDVD�GHSDQ��'L�VLVL�ODLQ�PHUHSURGXNVL�PHUHND�VHEDJDL�EDJLDQ�LQWHJUDO�

VLVWHP�\DQJ�SDWXK��.DXP�PXGD�GLEHQWXN�PHQMDGL�SDVDU�SDOLQJ�PDVLI�

GDQ�EDJDLPDQD�VLVWHP�PHQMDGLNDQ�SURVHV�NRQVXPVL�VHEDJDL�URGD�EDUX�

PHVLQ� NDSLWDOLVPH�PDVD� GHSDQ�� GDQ� GHQJDQ� NHSDWXKDQQ\D� WHUVHEXW�

NDXP�PXGD�WLGDN�PHUDVDNDQ�VHEHQDUQ\D�PHUHND�PHQJDODPL�UHSUHVL��

WHWDSL� PHUHND� PHQLNPDWLQ\D�� PHQJLPDQLQ\D�� NHQ\DWDDQ� GHPLNLDQ�

PHPLQMDP�EDKDVD�+HUEHUW�0DUFXVH�VHEDJDL�desublimasi represif.9

��+LNPDW�%XGLPDQ��Lubang Hitam Kebudayaan��<RJ\DNDUWD��.DQLVLXV�������
��+HUEHUW�0DUFXVH��Manusia Satu Dimensi��<RJ\DNDUWD��%HQWDQJ��������KOP��



��� 6RVLRORJL�5HÁHNWLI��9ROXPH�����1�����2NWREHU�����

$EGXOODK�6XPUDKDGL

.DXP�PXGD�PHUXSDNDQ�WDUJHW�SDVDU�\DQJ�SDOLQJ�SRWHQVLDO�VDDW�

LQL����.DSLWDOLVPH�GDQ�PRGH�NRQVXPVL�WHODK�PHPEHQWXN�NDXP�PXGD�

VHEDJDL�YDULDEHO�\DQJ�SDOLQJ�ULQJNLK�SDGD�SHQHWUDVL�SDVDU��.DSLWDOLVPH�

VXGDK� ODPD�PHQFLXP�NDEDU� LQL�� VHMDN� WHUMDGLQ\D� UHYROXVL�XVLD�PXGD�

GDQ� EXGD\D� SRSXODU� GL� DNKLU� �����DQ�GDQ� DZDO� �����DQ��'LDZDOL� GL�

3HUDQFLV�OHZDW�5HYROXVL�3DULV�������NDXP�PXGD�NHPXGLDQ�PHQ\DWDNDQ�

LGHQWLWDVQ\D�OHZDW�LNRQ�LNRQ�SRS��VHSHUWL�PXVLN�SXQN��URFN��GDQ�REDW�

WHUODUDQJ�� 1DPXQ�� JHUDNDQ� \DQJ� PXODQ\D� GLPDNVXGNDQ� VHEDJDL�

SHQRODNDQ�WHUKDGDS�NDSLWDOLVPH�LWX�ODOX�EHUEDOLN�PHQMDGL�VHQMDWD�EDJL�

SHPRGDO�XQWXN�PHPELXV�NDXP�PXGD��'DODP�VHNHMDS��SDVDU�PHPEHOL�

LNRQ�LNRQ� LQL� XQWXN� GLMXDO� NHPEDOL� NHSDGD� NDXP� PXGD� GL� VHOXUXK�

GXQLD��GDQ�VDODK�VDWXQ\D�DGDODK�GXQLD�LQGXVWUL�EXGD\D�PRGHUQ��PDOO��

PXVLF��NDIH���

6LVWHPODK�\DQJ�WHODK�PHQGHÀQLVLNDQ�NDXP�PXGD�GHQJDQ�EDWDVDQ�

GHPRJUDÀV��.DXP�PXGD�GLEDWDVL�SDGD�PHUHND�\DQJ�EHUXVLD�DQWDUD����

���WDKXQ��GDQ�LQL�PHQMDGL�WDUJHW�XWDPD�SDVDU�LQGXVWU\�EXGD\D�PRGHUQ��

6DODK� VDWX� VXENDWHJRUL� LQL�\DQJ�EHUXVLD������� WDKXQ� WHODK�EHUMXPODK�

����� PLOLDU� GL� VHOXUXK� GXQLD� SDGD� WDKXQ� ������ DWDX� ���� GDUL� WRWDO�

SHQGXGXN�GXQLD�11�-XPODK�SHQGXGXN�$PHULND�\DQJ�GLODKLUNDQ�SDGD�

SHULRGH�����������VDMD�PHQFDSDL����MXWD������GDUL�MXPODK�SHQGXGXN���

$GDSXQ�GL�$VLD��GXD�SHUWLJD�SHQGXGXNQ\D�EHUXVLD����WDKXQ��GHQJDQ�

���� MXWD� GL� DQWDUDQ\D� EHUXVLD� ������ WDKXQ���� 'L� ,QGRQHVLD�� MXPODK�

SHQGXGXN�,QGRQHVLD�SDGD�WDKXQ�����DQ�LQL�PHQFDSDL�������MXWD�RUDQJ��

GHQJDQ�NRPSRVLVL�NDXP�PXGD�GRPLQDQ��

3HUWDQ\DDQQ\D� NHPXGLDQ�� PHQJDSD� NDSLWDOLVPH� PHPELGLN�

NDXP�PXGD�VHEDJDL�SDVDU"�'DUL�GDWD�\DQJ�GLSHUROHK��UHPDMD�PHPLOLNL�

MXPODK� \DQJ� VLJQLÀNDQ� GDQ� VHODOX� PHQLQJNDW� GDUL� WDKXQ� NH� WDKXQ��

6HFDUD� NXDQWLWDWLI�� LQL� SHOXDQJ� SDVDU� \DQJ� FXNXS� EHVDU�� 0HVNLSXQ�

VHFDUD� HNRQRPLV� EHOXP� PHPLOLNL� VXPEHU� NHXDQJDQ� \DQJ� PDQGLUL��

WDSL�NDXP�PXGD��WHUPDVXN�PHUHND�\DQJ�WLQJJDO�GL�ZLOD\DK�SLQJJLUDQ��

PHUXSDNDQ�NHORPSRN�XPXU�\DQJ�EHUGD\D�EHOL�WLQJJL�

.DXP� PXGD� PHPDQJ� PHUXSNDQ� VHJPHQ� PDV\DUDNDW� \DQJ�

SDOLQJ� NRQVXPWLI�� WHUXWDPD� GDODP� KDO� JD\D� KLGXS�� GHQJDQ� QLODL�

SHPEHODQMDDQ�\DQJ�VDQJDW�EHVDU��'L�$PHULND�VDMD��EHODQMD�UHPDMD�ELVD�

PHQJKDELVNDQ�86������PLOLDU�SHUWDKXQ��8QWXN�VHOXUXK�GXQLD��EHODQMD�

���
���$EGXOODK�6XPUDKDGL��Sosiorockologi: Jejak Musikal dan Kontes Perubahan. 

<RJ\DNDUWD��-X[WDSRVH�������
���'DYLG�/��/RQGRQ�	�$OEHUWK�-��'HOOD�%LWWD��Consumer Behaviour, Concepts 

and Applications��1HZ�<RUN��0F*UDZ�+LOO�������
���0DVDDNL�.RWDEH�	�.ULVWLDQ�+HOVHU��Global Marketing Management��1HZ�

<RUN��-RKQ�:LOZ\�DQG�6RQV�������
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WDKXQDQ�UHPDMD�PHQFDSDL�86������PLOLDU��GDQ�QDLN�86����PLOLDU�WLDS�

WDKXQQ\D�13�3DGDKDO��SUHIHUHQVL�GDQ�VHOHUD�\DQJ�WHUEHQWXN�VHODPD�XVLD�

PXGD�DNDQ�EHUSHQJDUXK�SDGD�SROD�NRQVXPVL�VHXPXU�KLGXS��'DUL�ULVHW�

&��0LOOHU�SDGD������UHPDMD�GL����QHJDUD��PHUHND�PHPEHOL�EDUDQJ�\DQJ�

VDPD� GHQJDQ� DODVDQ� \DQJ� VDPD� SXOD���� %DJL� 0LOOHU�� VHJPHQ� UHPDMD�

JOREDO� WHODK�PHQDULN�SHUKDWLDQ�SDUD�SHPDVDU�SURGXN�consumer goods 

EHUVNDOD�LQWHUQDVLRQDO�

8FDSDQ�LQL�EHUWHSDWDQ�GHQJDQ�XQJNDSDQ�0F,QWRVK��NDXP�PXGD�

\DQJ�GLODKLUNDQ�GDODP�NXUXQ�ZDNWX������DQ�KLQJJD������DQ�PHUXSDNDQ�

JHQHUDVL� \DQJ� KLGXS� GDODP� KLUXN� SLNXN� JHORPEDQJ� PRGHUQLVDVL�

GDQ� PXQFXOQ\D� HNVSDQVL� NDSLWDO�� 0HUHND� VXQJJXK� WDN� PHQJDODPL�

NRQWUDGLNVL�NRQWUDGLNVL�LGHRORJLV�GDQ�SROLWLV�\DQJ�PHODQGD�JHQHUDVL�

JHQHUDVL�VHEHOXPQ\D��.DXP�PXGD�VHNDUDQJ�WDN�SHUOX�UHSRW�GDQ�SDQLN�

PHQJKDGDSL�SHUDQJ�LGHRORJL�DQWDUD�NDSLWDOLVPH�$PHULND�6HULNDW�GDQ�

VHNXWXQ\D�YHUVXV�NRPXQLVPH�8QL�6RY\HW�GDQ�JHQJQ\D��*HQHUDVL�LQL�WDN�

ODJL�WHUWDULN�EHUELFDUD�VRDO�SHUDQJ��NHODSDUDQ��GDQ�SURSDJDQGD�SROLWLVL��

+HJHPRQL� ZDFDQD�ZDFDQD� EHVDU� VHSHUWL� QDVLRQDOLVPH� GDQ� LGHRORJL�

SROLWLN� WHODK� GLEXQXK� ROHK� SHUNHPEDQJDQ� JD\D� KLGXS� SRSXOHU�� GDQ�

VHNDOL�ODJL��\DQJ�GLWXGXK�PHQMDGL�VDODK�VDWX�SHPEXQXKQ\D��PDOO�GDQ�

79�VHEDJDL�DJHQ�LQGXVWU\�EXGD\D�PRGHUQ�

*HQHUDVL� LQL�PHQDQGDL� GLULQ\D�GHQJDQ� EXGD\D� VDQWDL�� EXGD\D�

KLEXUDQ�� GDQ� KXUD�KXUD�� .XOWXU� LQL� MXJD� GLFLULNDQ� GHQJDQ� HUDWQ\D�

KXEXQJDQ�NHORPSRN�VHED\D�\DQJ�EHUVLIDW�NROHNWLI�PDXSXQ�LQGLYLGXDO��

<DQJ�SDOLQJ�PHQFRORN��NDXP�PXGD�VHNDUDQJ�DGDODK�NDXP�PXGD�\DQJ�

VDQJDW� SHND� DNDQ� SHUJHVHUDQ� GDQ� PDNQD� JD\D� KLGXS�15� 6HPHQWDUD�

VXUYDL�´ODPDµ�\DQJ�GLODNXNDQ�/��=LQQ�16�PHQ\DWDNDQ�EDKZD��DNWLYLWDV�

VHQDQJ�VHQDQJ�PDVLK�PHUXSDNDQ�DNWLYLWDV�IDYRULW�NDXP�PXGD��

7UDQVIRUPDVL� LQL� GL� VDWX� VLVL� PHQMDGLNDQ� NDXP�PXGD� VHEDJDL�

VXENXOWXU�EDUX�\DQJ�PHUHYROXVLRQHUNDQ�WDWD�DWXUDQ�HNRQRPL��%XGD\D�

VDQWDL� GDQ� NHSHGXOLDQ� JD\D� LQL� EHUWDOLDQ� HUDW� GHQJDQ� SHUXEDKDQ�

RUJDQLVDVL�NRQVXPVL��.DXP�PXGD�GL� WHQJDK�GHUX�SHUXEDKDQ� VLVWHP�

WHODK� PHQMDGLNDQ� NRQVXPVL� VHEDJDL� VDODK� VDWX� SUDNWHN� NUHDWLIQ\D��

.RQVXPVL� PHUXSDNDQ� MDZDEDQ� DWDV� NHFHPDVDQ�NHFHPDVDQ�

JHQHUDVLRQDO��GDQ� VXGDK�PHQMDGL� LGHQWLWDV��0HQXUXW�&HOLD�/XU\��´«

���-DPHV�)��(QJHO��HW�DO��Consumer Behaviour��1HZ�<RUN��7KH�'U\GHQ�3UHVV��
������8QWXN�NDVXV�,QGRQHVLD��OLKDW�ODSRUDQ�.RPSDV��́ Mereka Tinggal Merengek pada 
Orang Tuaµ��0LQJJX�����-XQL������

���&��0LOHU�� ´Teens Seen As The First Trully Global Consumerµ��0DUNHWLQJ�
1HZV��0DUFK�������������

��� 1�� $EHUFURPELH� 	� $�� :DUGH�� Contemporary British Society: A New 
Introduction to Sociology��&DPEULGJH��3ROLW\�3UHVV�������

���/��=LQQ��´Teens: The Most Global Market Of Allµ��)RUWXQH��0D\�����������
������
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(konsumsi��sebagai subkultur generasi muda tampil sebagai tanggapan otentik 

WHUKDGDS� LQWHQVLÀNDVL� SDVDU� GDQ� NHWLGDNSHGXOLDQQ\D� WHUKDGDS� SDQGDQJDQ�

hidup sebelumnya...”17�WDSL�PRGH�NRQVXPVL�VXENXOWXU�LQL�GDODP�ZDNWX�

FHSDW�WHODK�GLMDUDK�PDNQDQ\D�ROHK�VLVWHP�EHVDU�\DQJ�EHUNXDVD��\DNQL�

NDSLWDOLVPH�

.RPHUVLDOLVDVL�PHQMDGL�KDQWX�EDJL�VXENXOWXU��6HEDJDL�KDVLOQ\D��

PRGH� NRQVXPVL� NHPXGLDQ� PDVXN� GDODP� EXGD\D� NRQVXPHQ�

NRQWHPSRUHU�� EXGD\D� SRSXODU�� 3HPDNQDDQ� DWDV� NHJDPDQJDQ� GDQ�

SUDNWLN�NUHDWLI�LQL�NHPXGLDQ�GLMDUDK�XQWXN�GLMXDO�VHEDJDL�PHUHN��ORJR��

GDQ� FLWUD�FLWUD� YLVXDO�18� 3HPEDFDDQ� DWDV� SHOXDQJ� LQL� PHQJKDVLONDQ�

VWUDWHJL� WDNWLN� SHPDVDUDQ� \DQJ� GDKV\DW�� %HUEDJDL� SLUDQWL� VLVWHP�

GLUHYROXVL��VHSHUWL�PHGLD�PDXSXQ�VLVWHP�RUJDQLVDVL�NRQVXPVL�VHQGLUL��

'DODP� EDKDQ� DUWLNHO� LQL� VD\D� PHQJDPDWL� EDKZD� NDXP�PXGD�

NKXVXVQ\D� ,VODP�� SDGD� VDDW� LQL� VHGDQJ� GLKDGDSNDQ� SDGD� WXQWXWDQ�

XQWXN� PHQJDQXW� EXGD\D� \DQJ� EHURULHQWDVL� JOREDO�QDPD� ODLQ� GDUL�

EXGD\D� SRS�19� .DXP�PXGD�PHQGDSDW� WHNDQDQ� GDQ�PHQMDGL� WHUDUDK�

VHGHPLNLDQ�UXSD��EDLN�GDUL�PHGLD�FHWDN�PDXSXQ�HOHNWURQLN��GDUL�WHPDQ�

PDXSXQ� GDUL� OLQJNXQJDQQ\D� XQWXN�PHPEHEHN� EXGD\D� LQL�� 6HDNDQ�

DNDQ��WUHQ�XQWXN�PHQJLNXWL�EXGD\D�SRSXOHU�PHQMDGL�ZDMLE�KXNXPQ\D��

+DO�LQL�EXNDQ�WDQSD�DODVDQ��PHQJLQJDW�WLDS�KDULQ\D��WLDS�PHQLW�EDKNDQ�

WLDS� GHWLNQ\D� NDXP� PXGD� WHUFHNRNL� ROHK� EHUEDJDL� PDFDP� lifestyle 

product�\DQJ�GLWDZDUNDQ�ROHK�PHGLD��\DQJ�VHEHOXPQ\D�079�VHEDJDL�

SHPLPSLQQ\D� GL� $PHULND�� 0XODL� PDNDQDQ�� SDNDLDQ�� PXVLN� KLQJJD�

SHQGDSDW�� 'HQJDQ� EHQWXN� SHQ\DMLDQ� \DQJ� PHQJJLXUNDQ�� GDQ� VLNDS�

DMDNDQ�\DQJ�NHUHQ��WHQWXQ\D�PHPEXDW�NDXP�PXGD��EROHK�MXJD�GLVHEXW��

Mahasiswa� GDQ�Mahasiswi��ngiler�� SLNLUDQ� NDXP�PXGD�PXODL� WHUMDMDK�

ROHK�EHUEDJDL�SURGXN�JD\D�KLGXS� WHUVHEXW��%DKNDQ�EXNDQ� VXDWX�KDO�

\DQJ�PXVWDKLO�DSDELOD�NDXP�PXGD�WLGDN�PHPSXQ\DL�ÀOWHU�\DQJ�NXDW��

DNDQ� WHUVHUHW� GDODP�DUXV� JOREDO� LWX��.DXP�PXGD�PHQGDSDW� MXOXNDQ�

EDUX��The youth generatons next��,WXODK�\DQJ�VHNDUDQJ�PHQMDGL�LPSLDQ�

���&HOLD�/XU\��Consumer Culture��/RQGRQ��3ROLW\�3UHVV��������KOP������
���&HOLD�/XU\��Ibid.
��� 7RQ\� %HQQHW� PLVDOQ\D� GHQJDQ�PHQJJXQDNDQ� DQDOLVLV� 1HR*UDPVFLDQ�

GDODP� WXOLVDQQ\D� \DQJ� EHUMXGXO� Introduction: Popular Culture and the Turn to 
Gramsci�� GDODP�Popular Culture and Social Relations�� 7RQ\�%HQQHWW��&ROLQ�0HUFHU�
	�-DQHW�:RRODFRWW��(GV����0LOWRQ�.H\QHV��2SHQ�8QLYHUVLW\�3UHVV��������KDO�[Y�[YL�
PHQ\DWDNDQ�� %XGD\D� SRS� GLEDQJXQ� ROHK� NHODV� SHQJXDVD� XQWXN�PHPHQDQJNDQ�
KHJHPRQL��VHPEDUL�PHPEHQWXN�RSRVLVL��'HQJDQ�GHPLNLDQ�LD�WHUGLUL�EXNDQ�KDQ\D�
GDUL�SHPEHUODNXDQ�EXGD\D�PDVVD�\DQJ�VHMDODQ�GHQJDQ�LGHRORJL�GRPLQDQ�DWDXSXQ�
EXGD\D� RSRVLVLRQDO� \DQJ� VSRQWDQ�� PHODLQNDQ� VHEDJDL� DUHD� QHJRVLDVL� DQWDUD�
NHGXDQ\D�GL�PDQD�EXGD\D�GRPLQDQ��VXERUGLQDQ�GDQ�RSRVLVLRQDO�GHQJDQ�VHJHQDS�
QLODL�QLODL� GDQ� XQVXU�XQVXU� LGHRORJLV� ¶WHUFDPSXU·� GDODP� VXDWX� SHUXEDKDQ� \DQJ�
EHUVLIDW�VHNXQVLDO��XUXWDQ���'LNXWLS�GDUL�-RKQ�6WRUH\��Teori Budaya dan Budaya Pop��
<RJ\DNDUWD��������������
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GDQ�VHODOX�EHUNHUDV�XQWXN�GLZXMXGNDQ�

'DODP� NHVHKDULDQSXQ� WDN� MDXK� EHUEHGD� GHQJDQ� DSD� \DQJ� DGD�

GDODP� WD\DQJDQ� PHGLD�� %DQ\DN� NDXP� PXGD� \DQJ� PHQJKDELVNDQ�

ZDNWX�XQWXN�QJREURO�QDPXQ�WLGDN�WDKX�DUDK�SHPELFDUDDQ��NULWLV�DWDV�

NRQGLVL��NULWLN�NHEXGD\DDQ��NULWLN�NHEDQJVDDQ��SHPEDQJXQDQ�NDUDNWHU�

DQDN�EDQJVD��%HUFDNDS�FDNDS�PHODOXL�SRQVHO�VDPSDL�WHOLQJD�SDQDV�GDQ�

PHQJKDPEXU�KDPEXUNDQ� SXOVD� VXGDK� PHQMDGL� NHELDVDDQ³SDGDKDO�

SXOVD� PDVLK� PHPLQWD� RUDQJ� WXD� GDQ� VDGLVQ\D� RUDQJ� WXD� LNXW� VDMD��

%HUPDLQ�SHWDN�XPSHW�GL�PDOO�ELVD� MDGL�NHELDVDDQ�PHUHND�VHKDUL�KDUL�

VHODLQ�GL�NDPSXV��6HODLQ�PHQWDOLWDV��EXGD\D�JOREDO³DWDX�OHELK�VHVXDL�

MLND�GLVHEXW�EXGD\D�SRSXOHU��MXJD�PHUDPEDK�NH�VHQGL�VHQGL�JD\D�KLGXS�

UHPDMD�NLWD��0HGLD��celebrity�GDQ�PDOO��PRKDQ�PDDI� ODJL�ODJL�PHQMDGL�

SHQGRQJNUDNQ\D��SRWRQJDQ�UDPEXW�� IDVKLRQ�� MHQLV�PXVLN��GDQ�VHJDOD�

VLVL�VLVL�NHKLGXSDQ�\DQJ�GLWDPSLONDQ�ROHK�PHGLD�GDQ�WHUSDMDQJ�GL�PDOO�

PHQMDGL�trendsetter lifestyle NDXP�PXGD�PDVD�NLQL�

0HUHQXQJL�VDMLDQ��XQWXN�GLVHEXW�SURYRNDWLI�DWDV�DUWLNHO�GL�DWDV��

VHWLGDNQ\D�PHPEHULNDQ�GXD�SHPDKDPDQ�SHQWLQJ�

Pertama PHPEHULNDQ� ZDZDVDQ� NHSDGD� NDXP� PXGD� �,VODP��

EDKZDVDQQ\D� EXGD\D� JOREDO� LWX� NLQL� VHGDQJ�PHQJJHOLQGLQJ� VHSHUWL�

EROD� VDOMX�\DQJ�PHQJJHOLQGLQJ�FHSDW��6HFDUD�SDVWL�EXGD\D�JOREDO� LWX�

WHQWXQ\D�DNDQ�PHPEDZD�LPSOLNDVL�\DQJ�VHULXV�

Kedua GHQJDQ� VDMLDQ� GL� DWDV� ´KDUXVQ\Dµ�PHPEXDW� NDXP�PXGD�

VHWHODK�PHPDKDPL�LQL�VHPXD�DNDQ�EHUWDQ\D��PHQJDSD�NDXP�PXGD�,VODP�

GL�,QGRQHVLD�VHNDUDQJ�WHUSHQJDUXK�GDQ�WHUVHUHW�GHQJDQ�VDQJDW�PXGDK"

$GD� DODVDQQ\D� PHQJDSD� VD\D� PHQJDQMXUNDQ� NHSDGD� NDXP�

PXGD�NLWD��,VODP��XQWXN�EHUWDQ\D��-DZDEDQ�\DQJ�WLGDN�ODLQ�GDQ�WLGDN�

SDVWL�DGDODK�DGDQ\D�EXGD\D�PDVVD�\DQJ�SRSXOHU�LWX��,WXODK�VHEDEQ\D�

SXOD�PHQJDSD�VD\D�GL�DWDV�VHULQJ�PHQ\DQGLQJNDQ�NDWD�JOREDO�GHQJDQ�

SRS��JOREDOLVDVL�GHQJDQ�SRSXOHU�

.DWD� SRS� VHEHQDUQ\D� EHUDVDO� GDUL� NDWD� SRSXOHU�� DWDX� DGD�

\DQJ� PHQ\HEXW� EHUDVDO� GDUL� OHWXSDQ� WXWXS� ERWRO� \DQJ� GLOHSDVNDQ�

GDUL�PLQXPDQ�EHUVRGD�\DQJ�EHUEXQ\L� ´SRSµ�SHODQ��%XGD\D�SRS� LWX�

VHEHQDUQ\D� PHUXSDNDQ� PRGH� \DQJ� FHSDW� VHNDOL� EHUXEDK�� VLIDWQ\D�

WHPSRUHU� GDQ� FHSDW� VHNDOL� KLODQJ� WHUJDQWXQJ� GHQJDQ� NRQGLVL� VRVLDO�

PDV\DUDNDW�LWX��/DQWDV�PHQJDSD�EXGD\D�SRS�LWX�GHQJDQ�FHSDW�VHNDOL�

PHUDPEDK�NH�VHJDOD�OLQL�NHKLGXSDQ�NLWD��$ODQJNDK�OHELK�EDLN�DSDELOD�

NLWD� PHQLOLN� LQGLNDVL�LQGLNDVL� \DQJ� PHQ\HEDENDQ� EXGD\D� SRSXOHU�

FHSDW�VHNDOL�EHUNHPEDQJ�

0HVNLSXQ� EHOXP� DGD� \DQJ� ÀQDO�� EXGD\D� SRS� GDQ� NRQVXPVL�

ROHK� 5DQVRPH��� GLQ\DWDNDQ� EDKZD� GXQLD� VDDW� LQL� PHPDQJ� VHGDQJ�
���3DXO�5DQVRPH��:RUN��&RQVXPSWLRQ�DQG�&XOWXUH�$IÁXHQFH�DQG�6RFLDO�&KDQJH�



��� 6RVLRORJL�5HÁHNWLI��9ROXPH�����1�����2NWREHU�����

$EGXOODK�6XPUDKDGL

WHUKXEXQJ�ROHK� MDULQJDQ�NRQVXPVL�PDVVD�� -DULQJDQ� LQL��PHQXUXWQ\D��

PHPEDZD� VHNLDQ� EDQ\DN� SDKDP�� LGH� PDXSXQ� JD\D� KLGXS� \DQJ�

EHUYDULDVL�� 6HEDJDL� FRQWRK� JOREDOLVDVL�� SRSXODULVDVL�� NRQVXPHULVPH��

NRPXQLNDVL�� LQIRUPDVL�� KLEXUDQ�� GDQ� NRPHUVLDOLVDVL�� 6HEHOXPQ\D�

DGD�0F:RUOG�\DQJ�PHUXSDNDQ�JDEXQJDQ�GDUL� WLJD� LNRQ�EHVDU� \DQJ�

NLQL� PDVLK� PHQJJHQJJDP� GXQLD�� 079�� 0F'RQDOG�� GDQ�0DFLQWRVK��

%LVD� GLNDWDNDQ� EDKZD��079� LWX�PXVLN��0F'RQDOG� XQWXN� SHUXW� GDQ�

0DFLQWRVK�VHEDJDL�SXVDW�LQIRUPDVL�

,WXODK� LPSOLNDVL�GDUL� the youth globalization��0HPDQJ�GHPLNLDQ�

PHQJDSD� EXGD\D� SRS� GHQJDQ� PXGDK� PHQMDODU� NH� VHOXUXK� GXQLD��

\DQJ� GLGXNXQJ� ROHK� LNRQ�PHGLD�PXWDNKLU�� 6HWHODK� LWX�� DGD� EDLNQ\D�

DSDELOD�NDXP�PXGD�PHPLNLUNDQ�GDPSDN�\DQJ�GLKDVLONDQ�GDUL�EXGD\D�

SRSXOHU�LWX��DSDNDK�NDXP�PXGD�KDQ\D�DNDQ�PHOLKDW�GDQ�PHQXQJJX�

SURVHV�PHQMDODUQ\D�EXGD\D�SRSXOHU�NHVHOXUXK�VHQGL�VHQGL�NHKLGXSDQ��

\DQJ� VHFDUD� WLGDN� ODQJVXQJ� DNDQ�PHQJJHURJRWL� PHQWDOLWDV�PDXSXQ�

JD\D�KLGXS�NDXP�PXGD�NLWD��.LWD�VHQGLUL�VXGDK�PHPEDFD�SDGD�EDJLDQ�

DZDO� PHQJHQDL� SRWUHW� NDXP�PXGD� PHQGDSDWNDQ� DNLEDW� VHULXV�� %UH�

5HGDQD��VHRUDQJ�EXGD\DZDQ�PHQ\HEXWNDQ��SURVHV�SRSXODULVDVL�JD\D�

KLGXS� NDXP� PXGD� DNDQ� PHPEDZD� GDPSDN� EHUXSD� ´NDOLIRUQLNDVL�

JD\D� KLGXSµ� GDODP� DUWLDQ� VHEDJDL� JD\D� KLGXS� \DQJ� VHUED� LQVWDQ��

\DQJ� PHPXMD� WHNQRORJL� GDQ� KHGRQLVWLN�� 0HPHQWLQJNDQ� SHUXW� GDQ�

PRGH��PHGLD�� \DQJ�PHUXSDNDQ� LQGLNDVL� GDUL� JOREDOLVDVL� JD\D� KLGXS�

PHUXSDNDQ� JDPDEDUDQ� ODLQ� GDUL� 5ROOHW� 5XVVLD�� NLWD� WLGDN� DNDQ� WDKX�

EDKD\D�LWX�NDSDQ�GDWDQJ�QDPXQ�\DQJ�SDVWL�SHODWXN�SLVWRO�LWX�VHGDQJ�

GLDUDKNDQ� NHSDGD� NLWD�� 6LODKNDQ� EHUHÁNVL«GDQ� VHODPDW� PHPEDFD�

GLUL� GDQ� OLQJNXQJDQ� NLWD«XQWXN� PHUHÁHNVL� XODQJ«GDQ� NHPXGLDQ�

PHUHDNVL�
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